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· Which organisation are you investigating?
The supermarket, Tesco.

· What unethical business practice are you investigating?
The Tesco Horsemeat Scandal, the biggest food fraud of the 21st century (Lawrence, 2013). This scandal had a huge effect on a lot of stakeholders and surprised the nation how Tesco who is supposed to be a reliable supermarket could do such a thing. 

· What are the main issues involved?
The main issues involved were how Tesco claimed to not know about the horsemeat in their suppliers’ products, however, Tesco will literally do anything to become more powerful. This creates trust issues with Tesco’s customers, employees and stakeholders, and profitmaking problems as Tesco had to through away all the products. Consumers may purchase products from other supermarkets after this scandal.
 
· What are the main stakeholder groups that are impacted by the issues you are examining and how are they impacted in your opinion?
In my opinion, consumers were impacted a lot as they’ll be warry of what they purchase as Tesco was supposed to be a reliable supermarket. Employees were also affected as they had nothing to do with the scandal but their jobs could have been lost, and this could happen again. Also, competitors would be affected as Tesco was not the only supermarket to have their products brought to light as Lidl, Iceland and Aldi also had horse meat in their products. This meant they all had to regain consumer trust.  

· What is the response by the organisation to your argument?
Tesco’s responded to my argument by saying, “We and our supplier have let you down and we apologise”. This shows how Tesco knew they implemented unethical practices within the organisation and how it was wrong. 

· Why have you used the images you have selected?
I used the images because I wanted the viewer to see past Tesco’s lies within their packaging and promotions. I feel like the poster is very powerful and makes you think about how selfish organisations are.  

· What research have you done to underpin your argument?
The resources I have used to underpin the argument throughout my report are library resources such as books and online articles. This was useful as the horsemeat scandal is a part of British history. I also had some knowledge of this happened only 5 years ago which was helpful.

· How strong do you think the evidence is to back up your argument?
I personally think the evidence was strong as the information I used was factual, proving that Tesco was very unethical. 

· What would you hope would happen after the audience has understood your message?
I would like to think the audience understands my message and realise that if the UK largest supermarket tries to sell horsemeat as beef to consumers then any organisation can undertake an unethical scandal.
Also, every human being eats food to stay alive and we trust supermarkets to supply food that is what they say it is, so I want the audience to feel like should we all feel worried and wary of what we purchase now? 

· What models and theories will you be referring to in your reflective report?
The models and theories I will be referring to throughout my reflective report are Stakeholder and Shareholder theories, as well as the Carroll model, and the reflection cycle. 

· Why did you decide on this particular research question?
I have always been interested in this scandal, which is the main reason to why I chose it. I also wanted to gain more knowledge and apply my own knowledge to this report. 

· What are the practical implications of the unethical business practice you have investigated? 
The practical implications of the Tesco horsemeat scandal were the supermarket losing £300m off their target value and the trust from their customers and suppliers. 
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