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Introduction
We will be taking a look at case study C, about Taylor Mason Plc. The report will delve deeper into the question of whether a company should stick to its core values, or it should prioritize profitability above all else. Brand name and trust, or profit margins. It will provide an overview of the case study, highlighting the ethical considerations involved and the potential impact they could have on it’s future. By delving into this case study, we aim to gain insights into the importance of ethical decision-making in the context of product development and its implications for the company's reputation, customer trust, and long-term success.
Ethics in the workplace
Beliefs, attitudes, and values are the basis upon which the behavior of individuals takes shape in the context of the workplace. They are the core of any company. While the three are connected to one another, it is important to be able to distinguish these terms.
Workplace beliefs refer to the deeply-held  assumptions and opinions that individuals hold within the context of their work environment. These beliefs are formed through a combination of personal experiences and knowledge gained over time. Workplace beliefs can encompass a wide range of aspects, such as beliefs about the organization's mission, the importance of certain practices or principles, or expectations regarding work relationships and performance.
On the other hand, workplace values are the guiding principles or standards that individuals and organizations prioritize in their work. Although values are not directly observable and often difficult to research, they play an important role in guiding action and in providing meaning and purpose  (Kraatz  et  al.,  2020).  They represent what is considered important, desirable, and morally right within the workplace. They form the foundation for decision-making, behavior, and interactions among employees and stakeholders. Workplace values reflect the organization's core principles and serve as a compass for individual and collective actions. For example, in this case study the values of the company are always putting the customer first and caring for their staff, even at the expense of profit margins.
Workplace attitudes could be defined as the opinions, emotional tendencies and overall feelings of individuals within the workplace context. Those attitudes include job satisfaction, which is the fulfillment of employees, which directly correlates to work commitment in employees, trust of the employees in the company and its integrity, which lead to work engagement and all of those workplace attitudes have a significant impact on the overall work performance and therefore company profitability in the long run. Workplace attitudes also include motivation and when colleagues have a positive attitude, it motivates them to work harder and give it their all, also when they are unmotivated, it could lower the motivation of the other employees and lower the overall performance of everyone (Robbins & Judge, 2014). As studies show, employees are more committed to their work and find more work fulfilment once they are exposed to more intrinsic motivation (such as sense of purpose, enjoyment and passion etc.) and internalized extrinsic motivation (such as recognition and appreciation, career advancement, performance – based incentives, like bonuses and such, etc.) (Vui-Yee, K., & Paggy, K., 2020).
Case Study overview of issues
In this case study the company has decided to stick to its core values of having the customers best interests in mind, which in this case lead to the company not increasing its pricings, even though there is a living cost crisis at the moment. It was also voted to freeze the director bonuses in favor of increasing the staff salaries. While this has lead to a drop in the price of company stock, mainly due to the media questioning whether this type of business practice is sustainable in the long run, which in turn has led to multiple shareholders selling off their stocks, the argument could be made that those decisions would in fact increase the profitability of the company in the long run. 
Countless researches on whether sticking to company beliefs and valuing employees, have been conducted over the years and have proven it to be true. A macroeconomic structure with its full interactive feedback mechanism and mutatis mutandis provisions should more strongly justify profits with ethics than without (Ghosh, Ghosh, D. K., & Zaher, A. A. 2011). 
Research like Jonck, Sobayeni, N., & Van der Walt, F. (2017) suggests that, while not all values in the context of the workplace are highly regarded by individuals, the ones that were highly ranked, mainly authority, creativity, economic security, prestige, risk and social relationships, had an impact on the participants. Another study suggests that decisions should be made with profit in mind, a profit-oriented decision while also being an ethically right decision is the right decision to ensure the wellbeing of the company (Hitt, W. 1990).
Wijayanti, Susita, D., & Ahmad, G. N. (2022) shows that work attitude has a significant positive effect on employee performance. Motivation to work and a good work environment also have a positive effect on employees and also, they help increase work performance positively.
As far as customer loyalty and satisfaction goes Bloemer, & Lemmink, J. G. A. M. (1992) shows that brand satisfaction is almost inseparable from brand loyalty, which makes the customer stay loyal to your company and continue to buy your product. That all leads to continued sales and profitability of a company. 
Conclusion
So, a company should stick to its core beliefs and values, so that it can keep it’s staff motivated and productive. It should aim to create a positive environment that supports positive interactions between colleagues which keeps them motivated and increases productivity. The employees attitudes should be positively reinforced and supported in order for the company to be stable and working at it’s maximum capacity. It should also always have the customers best interests in mind so the company can stay profitable.
In conclusion managers should have customers first in mind, as well as staff, to ensure the company’s prosperity. They should have the right attitude to lead, but also to be able to enact ethical decision-making in the context of the work environment.  
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