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Introduction
This report has been developed for representing the concept of destination management. The destination management process involves the coordinated management of all the important factors that make a successful and attractive tourism destination. To understand the concept more effectively, London has been chosen as the tourism destination for understanding their sustainable tourism practices (Fyall, 2019). The case study of the Hilton hotel has been considered in this paper. The paper has discussed the practice as well as the regulations within the context of the Hilton Hotel. The principles of sustainable tourism have been analysed by using the pillars of sustainability. Proper and significant evidence related to the topic has been provided for supporting the information provided in the paper. To analyse the stages which, the chosen destination has been through have also been discussed by using Butler’s life cycle model as well as Doxey’s irridex model. The overall paper has been designed with suitable components and significant insights for understanding the concept of sustainable tourism. Lastly, relevant recommendations for the future development of the chosen destination have been provided for maintaining sustainability within the destination. The overall paper has been developed by implementing appropriate information and data for understanding the sustainable tourism within the chosen destination. 
[bookmark: _heading=h.30j0zll]Main body
The concept of sustainable tourism can be explained as the tourism of a particular destination that takes responsibility for its current as well as future economic, social, and environmental aspects. This type of tourism addresses the needs of the tourist, industry, and the environment of the hosting communities (Streimikiene, 2021).
[bookmark: _heading=h.1fob9te] Principles of sustainable tourism:
 Hilton hotel is a chain of luxury hotel brand it is known for its hospitality and high-quality services. The destination is considered a highly sustainable organization and it has an effective CRP policy which helped them to maintain its sustainability within the organization. Considering the case study of the chosen destination, the Hilton Hotel of London has taken many important initiatives for maintaining sustainability within its organization (Rasoolimanesh,2020). Considering the application of principles of sustainable tourism with the help of three pillars (economic, socio-cultural, and environmental) within the chosen destination it can be stated that the Hilton hotel has effective environmental sustainably for supporting the answer it can be stated that the organization has obtained a significant reduction in terms of carbon emission and in case of managing water waste. The organization has proudly announced a set of science-based carbon targets for aligning with climate science and the Paris climate agreement. The company is positively contributing to reducing the climate change issue. In terms of economic sustainability, Hilton Hotel is highly committed in terms of decreasing waste and promoting a circular economy (Serrano, 2019). The organization believes in and promotes recycling, upcycling, and donation for reducing waste and for maintaining greener hospitality and contributing towards the economy. In addition, the organization has developed many job opportunities which is another important component of a positive economy. As per socio-cultural sustainability, the Hilton hotel has given opportunities to people and communities around the globe. The organization is supporting the communities in terms of helping them during the crisis. The company provided opportunities for learning and skill development for the people in the community and made a positive contribution to the social development destination. The organization also promotes cultural integrity by respecting and protecting human rights. Based on this analysis it can be stated that Hilton hotel, London meets the principles of sustainable tourism. Considering this, it can be stated that these policies are closely linked with the principles of development within the destination (Fennell, 2020). These imposed policies have helped the destination to obtain growth economically and socially while focusing on addressing the issues related to the environment. London is one of the most attractive and most visited tourist destinations. 
As per the report, before Covid19, in 218 the number of visitors in London was 19.1 million with outside overnight stays of 18.8 million. The government of the country has some policies and practices which are also being followed within the context of Hilton Hotel London for operation within the code of conduct and obtaining effective visitors within the organization. The regulations formed and established by the hospitality sector council are being followed within the organization (Amerta, 2018). The organization is responsible for maintaining an ethical approach, eliminating discrimination and racism, and working on maintaining equal rights for every visitor within the destination. On the other hand, considering the aspects of traveling to the destination, the destination has numerous attractions, the best galleries, and museums in the world. It has both historic and cultural attractions which people from different parts of the world are interested in visiting. Based on the principles of the destination and the general principles of tourism development, it can be stated that the applied approaches of the destination are effective for inviting visitors and maintaining sustainability within the destination for long-term growth and development successfully (Gössling, 2021). 
[bookmark: _heading=h.3znysh7]Butler’s life cycle model
This framework is used for evaluating a particular tourism destination. This framework involves six stages which have been analysed as per the chosen destination. 
 Exploration: this is the first stage where the government and the local community consider the place as a tourist attraction and capitalize on and increases the opportunities of the tourism industry within the place. Considering the destination of London, it can be stated that it has been through this stage very earlier (Kruczek, 2018). 
Involvement: In this stage, the development of tourism starts, and hotels and guest houses start to open. 
The investors start to take interest in the development of the tourism destination and start to develop the required transport and infrastructure such as healthcare provisions, airports, and entertainment provisions. 
 Development: In this stage of development the operations like building new train stations, new roads, buildings, and airports are made. In this stage, a huge increase in marketing and promotion of the tourism destination is observed. This considerably attracts media as well as social media coverage within the destination (Eslami,2019). 
 Consolidation: This is the stage where the growth of development slows which is beneficial for managing the number of tourists and keeping the tourism products service exclusive. In this stage, the destination becomes dependent on tourism as it becomes the key source of income. Considering London, it can be stated that the destination is standing at the stage of consolidation. The destination of London is highly dependent on the tourism and hospitality industry as it is one of the key contributors to their economy (Piuchan, 2018). 
Stagnation: This stage represents the start of declining in tourism. In this stage, the number of tourists reaches its peak, and it becomes no longer desirable. This causes a negative impact on the economy of the destination. 
 Rejuvenation of decline: This is the final stage as per the framework of Butler’s life cycle model. This stage shows the potential outcomes for the destination between rejuvenation and decline. The result of this is completely dependent on the plans and operations of the stakeholders of the destination or tourist attraction (Javed, 2020). To obtain rejuvenation in the destination, it is essential to make some major changes or redevelopments for attracting customers. Implementing a sustainable tourism approach can also be adopted for maintaining the economic growth of the destination from the tourism industry. 
 Through the help of this model, it can be understood that the chosen destination is standing in the consolidation stage (Nepal, 2019). The marketing and advertising by the destination is wide-reaching and it helps in attracting tourists from all over the globe. 
[bookmark: _heading=h.2et92p0]Doxey’s irridex model
Doxey’s irridex model was developed for studying tourism development and changes in the attitude of the local stakeholders towards the tourism destination over time. This model has stated that communities go through a chain of reactions as the tourism industry becomes more pronounced and their perception changes with new experiences. As per this model, there are four stages of the host's approach to the visitors, these are –
Euphoria: In this stage, the visitors are welcomed, and they feel happy along with the residents as only a few visitors come to see the destination. In this stage, the destination can be underdeveloped and less planned and the visitors of the destination bring revenue to the community and benefit the economy (Sbobha, 2019). 
Apathy: In this stage, the residents and the guests start to take each other for granted. In this stage, there is a huge need for better stakeholder collaboration, planning, and foresight for addressing this issue. The contact between the guests and the residents becomes completely formal. 
Annoyance: In this stage, the residents become completely frustrated due to the presence of the guests even while the guests are making a huge positive economic impact on the destination. To reduce this issue, the planners start to improve the infrastructure rather than limiting the growth of the destination (Cheung, 2019). 
 Antagonistic: As the tourist destination gains popularity from the guests the traffic, noise, competition for resources such as water and housing, and pollution in the environment increase greatly. In this stage, a huge clash between the residents and the tourism industry is seen and the residents start to protest the guests. This stage is also considered ‘over tourism (Butler,2019)’. 
[bookmark: _heading=h.tyjcwt] Considering the context of the Hilton Hotel, London it can be stated that the destination is residing within the stage of Apathy. Even though the destination is one of the famous tourist spots and people from all around the world are coming to visit the destination, both residents and the tourists are not taking each other for granted and they are not concerned or happy regarding their existence within the destination.

Recommendations for Future Development of the Destination
To promote the development of a particular tourism destination, some strategies can be used which will help the destination to maintain sustainable growth even in the future successfully. The potential recommendations have been discussed below-
· The destination needs to make optimal use of the environmental resources and must have effective CSR programs for attracting more tourists within the destination (Martínez, 2019)
· Promoting local businesses and local restaurants can help the destination to become more sustainable 
· Making the legal policies and regulations regarding the tourism industry for promoting sustainable tourism and reducing environmental pollution is necessary for making a positive face value of the destination in front of potential visitors (Grilli,2021)
· maintaining the necessary ecological processes and supporting for ensuring the conservation of the natural heritage and biodiversity is also an important step for obtaining future development within the destination in a sustainable manner (Serrano, 2019)
· creating alternative destinations and redeveloping new attractions in the destination can effectively capture the customer's attention within the destination  
[bookmark: _heading=h.3dy6vkm]Conclusion
Through the help of this report, the concept of destination marketing has been understood and an approach of sustainable destination management has been represented. The report has given a proper analysis and evaluation regarding the principles of sustainability regarding the chosen destination has been executed for understanding if the destination meets the pillars of sustainability. In addition, it has been assessed how closely the principles are related to the general principles of development. To understand the condition of the tourism destination, the frameworks of Butler’s life cycle model and Doxey’s irridex model have been applied in this paper (Della Corte, 2019). These models have helped in understanding the stage in which the destination is currently residing for understanding the aspect of destination management for the chosen case study. Lastly, suitable recommendations have been provided regarding the future development of the destination in a sustainable manner. Hence, it can be concluded that the overall paper has been extremely helpful and beneficial for obtaining a complete understanding of the aspect of destination management and how sustainability can be maintained within the destination for long-term growth.  
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