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[bookmark: _Toc8741092]Introduction
The use of marketing information system (MIS) is considered highly essential for the travel and tourism companies, especially because it helps in the process of decision-making in terms of addressing the different aspects of the workplace. The main purpose of the usage of MIS is that it allows the management to gather relevant information about the market and distribute the same to the other operational department. It assists in the fulfilment of certain informational needs of the organisations. The company that will be selected for the study is Thomas Cook that is one of the leading tourism companies of the United Kingdom (thomascook.com, 2019). The study will help to understand the implementation and application of MIS for Thomas Cook and the way it is used for gathering and distributing information will be analysed in the study. Some of the important components of MIS are internal records, marketing decision-making, marketing research, and marketing intelligence. The integration of marketing concept will be highlighted with the help of MIS and its usage will be analysed.

[bookmark: _Toc8741093]Discussion
This section of the study helps to understand the ways in which the different components of MIS could be used in Thomas Cook for gathering information and enhancing the process of communication. Marketing is regarded as the process that allows the organisation to purchase or sell products and services. It can be done with the assistance of advertisement as well as selling the products to the customers. The use of MIS could be seen in the way it allows the marketing managers to make use of their marketing intelligence to enhance the quality of their services and products for the customers. MIS helps to find out the exact type of information that is required by the managers to function in the organisation authentically (Laudon and Laudon, 2016). There exists as obvious relationship between communication and MIS. The decisions made in the process of using MIS are communicated to the other employees and they are able to function as per the requirements. The discussions about the different components of MIS have been explained in the following section.
The first major component of MIS is internal records. The managers of Thomas Cook are able to gain extensive information about their workplace by using the internal records. The managers are able to know about the sales of the company, cash flow, inventories, and information related to the accounts. In most of the cases, managers maintain computerised records, so that the access can be made quickly. The organisation is able to make use of their internal records for enhancing their organisational development.
The second important component of the MIS is the marketing intelligence. With the assistance of this, the managers are able to know about the current trends in the market. The marketing environment is susceptible to changes and the managers understand the intensity of these changes by implementing marketing intelligence in the workplace. The use of trade journals, magazines, and commercial press is done for gaining relevant information about the conditions prevalent in the market.The report developed by the salesperson of the organisation has all the necessary information related to market trends (McDONALD 2016). It is vital to understand that the information gathered from these external sources cannot be implemented directly. The managers of the organisation should be able to analyse and evaluate the information gathered, so that it will help them to make rational decisions for their workplace. As a result, the management of “Thomas Cook” is able to develop important policies that should be followed by the marketing department of the organisation.
Marketing research is yet another important component of the MIS. The most important use of the marketing research is that it helps the organisation to resolve specific marketing issues and enables them to operate in the correct fashion. The managers are able to understand the issues in the market and arrange them in tabular fashion. After arranging them, it is the duty of the mangers to analyse them and reach to a certain conclusion about the same. Besides this, it helps the managers to gain suitable recommendations about the issues that could hamper the smooth functioning of Thomas Cook. The information that is gathers is considered highly specific and it could be used for certain specific issues in the workplace. Having proper marketing research allows enhancing the communication level within the organisational context. The managers look to communicate about the researches made in the process of marketing to their employees.
The final component of MIS is marketing decision support system. This is considered the most crucial component of MIS, as it helps the managers to make the right decision for the organisation.The quality of the decision can be enhanced with the help of proper analysis of the data that has been gathered (Foxall, 2014). This component of MIS uses computers and different types of software programs. The analysis of the collected data is done with the help of computers and it helps them to enhance their process of decision-making. The use of important software programs allows the management of Thomas Cook to price their products in the right manner and segment the market accordingly.
In the words of (Burnset al.,2014), it was noted that the use of MIS enables the organisation to ensure effective communication amongst the different departments in the workplace. With the aid of this, the managers of the organisation are able to communicate about the changes in the market trends and ensure that the employees are working in accordance to the same. It was noted that Thomas Cook is able to understand the different types of issues prevailing in the workplace and gain suitable recommendations about the issues with the implementation of MIS in the workplace. It provides them with enough scope to analyse the smooth functioning of their different marketing strategies.The complaints of the customers are registered in the workplace and the managers have to make all the necessary arrangements for dealing with the issues of the customers.
In the opinion of (Novikova, 2015), the ideas related to new product development is developed in the workplace and the different departments of the organisation are able to develop the same to suit the demands of the customers. The changes in the marketplace can be analysed and employees can work in accordance to the market requirements. It was noted that the use of MIS in the workplace allows the organisation to conduct effective promotional activities. Therefore, the creation of “promotion effectiveness report” is done that has all the necessary information about the promotional campaigns. The use of the report is done for understanding the progress of the organisation in terms of knowing the market trends and functioning in a desired manner.
After the application of the different components of MIS, it is significant for the managers of Thomas Cook to make sure that they are communicating about the market trends to the different departments. As a result, the departmental functioning can be enhancedand they can conduct extensive market research to develop their services and products quality. The use of Marketing Some of the reasons for its effectiveness have been discussed in the following section.
One of the major necessities of MIS is that it allows the organisation to gather extensive knowledge about the other companies operating in the same sector. As a result, they are able to use advanced techniques for gaining competitive advantage. Apart from this, it helps the management of Thomas Cook to gain all the relevant information about the preference of their customers. This helps them to manufacture their products as per the needs of the customers.
Thomas Cook is able to collect data with the help of MIS. It is important to understand that if the data is kept in an organised fashion, it will help to increase the organisational productivity.The use of MIS is done in such a manner that it helps in understanding the market requirements and takes all the required steps that are needed for improvement. The application of MIS could be analysed in terms of its effectiveness in the marketing department. The marketing department is able to manufacture the products based on the trends existing in the market.
After the process of data analysis, the management of the company can choose to store all the important data that will help the organisation to enhance their functioning (Salvador and Ikeda, 2014). The effectiveness of MIS is also seen in the way it helps the organisation to avoid crisis in terms of their expenses. The managers are able to reduce the unnecessary costs and ensure that the money can be used in the development of their different departments. There is a noticeable increase in the level of coordination amongst the employees in the workplace. As a result, they can work in collaboration amongst the employees to achieve the business objectives.

[bookmark: _Toc8741094]Conclusion
The study has been done to understand the importance of marketing information system (MIS) and understand its application in terms of smooth functioning of the organisation.The study highlights the ways in which the different components of MIScould be applied in the workplace of Thomas Cook to meet with the needs of the market in which they are operating. The use of MIS allows the organisation to gather necessary information and analyse them to understand their relevance in the workplace. From the above discussions, it could be concluded that MIS helps to enhance the level of communication in the workplace. The organisation is able to resolve the issues prevailing in their marketing departments and know about the recent trends in the market.
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