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1.1 Sociological Imagination

Sociological Imagination is a sociological concept created by C Wright Mills in the 1950’s to better exemplify social phenomenon than other sociological concepts of his time. Mills, unlike his peers, places importance on “seeing the connections between social structure and individual experience and agency” (Crossman, 2020). It is the idealism that an individual both has an impact on society and society’s impact on the individual that makes Mills concept so applicable in the modern environment (“What is Sociology Imagination?”, 2022). 

Sociological Imagination is not reserved for sociologists or other experts in the human sciences. Rather it is a useful tool that is able to help individuals better understand the effect of their decisions, and how society can impact the actions of individuals. Take physical activity as an example. In England 33,148,100 people or 72.5% of the population are at least “fairly active” meaning they exercise for 30 minutes or more a week (“Active Lives data tables | Sport England”, 2022). An individual now has a choice to make, how much exercise do they want to do. Doing less than 30 minutes of exercise will classify them as inactive according to Sport England week (“Active Lives data tables | Sport England”, 2022). This is where the individual benefits from stopping and using sociological imagination. By not blindly conforming to the societal norm of partaking in physical activity or not partaking, and making a conscientious decisions the individual is empowering themselves. This is the sentiment that Mills expressed when he developed sociological imagination (“What is Sociological Imagination?”, 2022).

Freedom and autonomy are aspects heavily integrated into sociological imagination. Mills argued that in over developed organizations rationality, freedom, is moved from the individual to the organization (Mills, 1976, cited in Elwell, 2013). This event occurs not just in the greater environment of society but also in micro environments such as sports. Sports can be a way for individuals to express themselves. Football, for example, has a very linear authority structure. There is a team manager (organisation) that controls the players (individuals). When a Football match is being played, the players are responsible for their performance, no matter if its flashy or plain and simple. Should the manager try and dictate that the players perform in a specific manner, according to Mills, the manager is instilling “rationality without reason” and is thus stripping the players of their freedom of choice (Mills, 1976, cited in Elwell, 2013).

Sociological Imagination is a critical tool that can be used by everyone, not just specialists. It helps differentiate between the wishes of the individual verses the demands of an organisation or society. Through this realization the individual is able to exercise human values that are fundamental, “freedom and reason” (Mills, 1976, cited in Elwell, 2013). Sociological imagination can be used for more than understanding the present. Not only can the individual see “what is real” they can also see what “could become real” through the usage of sociological imagination (Crossman, 2020). 
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2.1 Sports Participation Statistics

Statistics in sport allow for in depth understanding of information. Information which gives teams, managers, and fans insight to how well an athlete or group of athletes are competing. When the focus of sport statistics is no longer on competition, rather participation the information gives insight into the underlying foundation of a sport. The boundaries to partaking in sport are identifiable through the understanding of the participation statistics.

In 2017 Lukas Audickas wrote a report regarding the participation in sport of England. Audickas looked into a wide variety of different variables. One such variable Audickas looked into was socioeconomic status, how much money an individual or household has at their disposal. Starting with NS SEC1-2’s (managers, admin, and professional occupations) participation rating of 70% (active) and 14% (fairly active) there was a downward trend all the way until NS SEC 9 (long term unemployed or never worked) whose participation rating was 49% (active) and 14% (fairly active). There was one outlier to the overall downward trend, Students. Students had a 69% (active) participation rating. This overall trend suggests that the amount of income a household makes is a strong determiner to if that household partakes in sport, there are more variables that also hold an impact in participation.

If participation can be linked to the amount of money in a household, then there should be a link between age and sport since individuals can only work in England and the UK after a certain age. Though plausible the data suggests a different story. The data suggests that as individuals get older they partake in sport less and less, in fact the highest participation rating of 74% (active) was recorded for those aged 16-24 (Audickas, 2017). 

Gender is another factor that can cause a difference in participation. In 2017 Audickas found that men had a participation rating of 63% while women had a participation rating of 58%. A more recent report found that participation has grown for both men and women, however the gap has closed; men: 65%, women: 63% (O’Keefe, 2020). While there is a difference in sports participation for leisure, there is no difference in sports participation for work. According to Audickas’s report, of England’s 399,100 sport workers, 50% are male, 50% are female (2017). 

	Sports statistics compile a visual representation of who is partaking and who is not. Identifying the potential reasons certain groups of people are unwilling or unable to partake allows a sport to modify participation requirements to effect participation rates. Though potential restrictions maybe be statistically relevant, not every barrier can be accounted for. Extenuating circumstances occur that prohibit individuals from partaking in sport, none the less sport should remain an open, safe, and competitive, environment for all to enjoy.
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3.1 Health Based Intervention
Sport provides a unique opportunity to diversify the way in which health-based interventions are managed. Football in particular is an ideal sport for implementation due to its team based structure, and cultural significance in England. While most health-based interventions have focused on a more rigid and structure format of providing information to the populace, the Premier League Health Programme or PLH uses its unique circumstance to integrate 16 English Premier League football clubs into reaching out to young men.

The PLH program focuses on spreading information on preventable diseases that particularly affect young men who fail to engage with regular NHS services. Such preventable diseases include mental health issues, fat related cancers, and cardiovascular diseases. These diseases become more intensive the longer treatment is postponed, despite having relatively low costs to early treatment (Pringle et al., 2013). The reason the PLH and NHS are working together in order to provide information to young men is due to a subsidiary population of men called “hard-to-engage-men” (HTEM) who just as the title sounds, do not engage with standard NHS programs (Pringle et al., 2013). According to Pringle et al. (2013), these men are typically aged 16-35, are homeless or unemployed or are of black or minority ethic (BME) background.

The PLH knew that the primary focus should be to engage HTEM as opposed to forcing information upon them. By structuring the intervention into game day segments where the focus wasn’t purely informational, the HTEM were more receptive and inclined to come back and reengage. Pringle et al. (2013), also found that consistent structure to the management of time was key in maintaining engagement, for example meeting every Tuesday and Thursday at the same time. In addition to the management of the interventions, the staffing of the event proved just as critical. At events where the Health Trainers (HTs) were dressed in the same kit as representatives from the Premier League teams, HTEM had an increase in participation (Pringles et al., 2013). 

Pringles et al. (2013), interviewed participants before and after the interventions to gauge how effective the intervention was and how well the HTEM implemented the information introduced to them. Pringles et al. (2013) looked at six main categories: physical activity time, sitting times, consumption of fruits and vegetables, smoking, drinking, and Body Mass Index (BMI). By the end of the intervention, all six categories statistically shifted in positive directions (Pringles et al., 2013). This shows evidence that health-based sport interventions are effective. Despite its success, Pringles et al., (2013) addresses a concern to the participation numbers, citing that word of mouth was one of the more prominent forms of informing HTEM of the intervention. Thus for more HTEM to be informed, implementation will be “slow to build until ‘influential word’ passes withing any community (Pringles et al., 2013).

While other health-based interventions have been proven to hold a positive impact, health-based sport interventions are still a new concept. To further prove the benefits of sport interventions, other programs should use PLH as a model of a successful intervention.
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