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[bookmark: _Toc150710213]Introduction:
The hospitality industry is evolving so fast with the help of technological advancement that demand of people are changing globally and if we look at this with the aspect of global landscape, then we can find out a lot of opportunities as well as challenges that are unprecedented in the hospitality industry. If we talk about the hospitality industry embracing the ecofriendly practises within their infrastructure, then it is a big deal for sustainability to survive at the same time. This is because of profitability within an organisation and whenever organisations feel like profiting themselves, then they find different illegal ways to minimise the impacts of sustainability and profit themselves in the same manner (Gössling, 2020). This will require decisive factors that can influence consumer choices as well as inter connectivity between travellers and hospitality industry. Everything is dependent upon how luxury and comfort should be the prime authentication off hospitality industry. Every person in this world either connected or not towards hospitality industry is thinking about how hospitality industry is conscious towards environmental impacts. This gives rise to the choices that hospitality industry makes (Jamal, 2009).
[bookmark: _Toc150710214]Aims and objectives:
The main aim of this report is to identify the multifaceted dimensions that can change the whole paradigm of economic viability and green initiatives within hospitality industry. To explore this aspect after report, we have identified two most important models that will provide valuable insight for us if we are looking forward towards a green profitable hospitality industry in future. The first model is DOXEY’S IRRIDEX model and the second one is butler’s lifecycle model. The first model will give us an insight about the internal charm in tourism and its destination. We will identify the impacts of hospitality sector on environmental sustainability and how the business of hospitality can grow responsibly from within. II model terrace butlers’ life cycle model identifies the evolutionary phase associated with tourist destination a how tourist destination can position themselves with regards to sustainable development and tourism landscape. This will also include the economic, social, and environmental implications.
[bookmark: _Toc150710215]Critical analysis of hospitality industry “green” future:
The hospitality industry is such a kind of industry that can never fail because everyone in this world is travelling every day no matter what. that is why, we are going to discuss four of the research paradigms Vicki industry examples to identify the connectivity between eco-friendly environmental aspect of hospitality industry and its profitability in future and either it is possible or not.
[bookmark: _Toc150710216]Elkington’s research: (the triple bottom line)
The basic identity of the triple bottom line is revolving around the three aspects that are important nowadays as well As for future generations that are, social, environmental, and economic aspects. Dennis a high possibility about the holistic approach of this model towards hospitality industry to analyse the necessities in how to approach different environmentally friendly initiatives written business operational procedures (Elkington, 1998). According to this model, every organisation within hospitality industry is investing a large sum of capital in engaging the community services as well as cultural preservation. By embracing this model, the hospitality industry itself will be able to align with a more responsible model of business and increase their own sustainability at the same time. This increases the concept of integrating social, economic considerations as well as environmental aspects within hospitality industry that will have an ultimate impact on the profitability of the organisation as well (Sharpley, 2014). It is not dependent upon the societal expense Rd welding of environmentally friendly factors because whenever integration of social, environmental, and economic factor is done, David ultimately takes place within the industry (Koens, 2018).
[bookmark: _Toc150710217]Green hospitality and triple bottom line:
The most common example is from hotels and resorts because they partner up with different local communities so that they can make a cultural exchange programme because these programmes will help to enhance customer experience, and this will ultimately have a high impact on the profitability of this industry has been (Fennell, 2008). Enriching the travellers experience and investing in well-being of the whole community will increase the probability of a green hospitality industry in future. When it comes to environmental side of hospitality industry, then hotels are analysing are adopting energy efficient technological advancement that will reduce waste and design search ecofriendly buildings that will be committed towards minimising the environmental impact an increasing or maintaining profitability at the same time (Ritchie, 2000). On the other hand, economic stability within hospitality industry is directly related to sustainability at the same time because according to triple bottom line, it provides A broader sense for the organisations to look at their economic stability and implementing fair labour practises. It is also contributed towards their supply chain so that they can benefit themselves in the regions where they are operating.
[bookmark: _Toc150710218]DOXEY’S IRRIDEX model:
To identify and analyse the basic concept of either hospitality industry can go green and is there a possibility, then this model is important to be analysed or critically analysed. This is a framework that provides different stages for its visitors that are the customers, towards the development of all the tourism destination. Based on this model, it has different parts that are, euphoria, antagonism, and noise and apathy (Doxey, 1975). With the help of these stages, the model analyses and highlights all the perceptions that are evolving with respect to local community and their tourism. The basic agenda is to predict as well as mitigate any kind of negative impacts on the hospitality industry in adverse so that authenticity can be maintained towards tourism destination. When it comes to sustainable tourism industry for future, the euphoria phase identifies the influx of all the consumers are tourist big cause it is beneficial for the economic stability of the community and its engagement in different activities (Weaver, 2006). When tourism increases in any part of the country or this world, then comes the apathy stage cause the resident is unaware of the fact that there may be consequences of the actions or practises implemented by the tourism industry. Then follows the annoyance stage because if a person is unaware of the fact that they will be able to feel the consequences of the actions presented by the tourism industry and they do not have any mistakes in disregard, then there will be annoyance from tourist side (Jones, 2016). With respect to all these stages, one thing is clear that mitigation and prediction is important in disregard because if that is not done, consequences will be faced by the tourist but tourism industry as well.
[image: Table 1 from Residents' Attitudes toward Impacts of Tourism: A Case Study  of Langkawi, Malaysia | Semantic Scholar]
[bookmark: _Toc150710219]Understanding the model with respect to current hospitality industry:
To understand this concept better, we will take an example of a historic city like Venice city. It is a historic city and loved by millions of tourists because every year more than 2 million people visit this, please and they have their own sustainable management system that provides A benchmark for everyone to enjoy their stay there (Gössling, 2013). Know if there is over congestion in city just cause the government has allowed a lot of people in the city, dentist will directly impact the tourism industry because of lack of proper management. This increases the euphoria phase that is followed by annoyance and consequences is faced mostly by tourism industry. That is also leading us towards feedback system because everyone will be providing different feedback about Venice city on how they lack the proper management system. But fortunately, that is not the case in this regard because the hospitality industry in this city is best and there have been no complaints in the last few decades (Kozak, 2012). They have identified or navigated these stages big cause hospitality industry has been able to implement those proactive measures that will involve the community engagement more while increasing the management system of the tourism industry at the same time. this included a lot of tourism campaigns and strategic planning that will identify the flaws within the tourism industry and minimise it as much as possible.
[bookmark: _Toc150710220]Butler’s life cycle:
The basic concept of dynamic nature of tourism development within tourism industry is identified with the help of Butler tourism area lifecycle. There are also different stages of this model that is starts with comprising exploration, involvement, development, consolidation, stagnation, and decline. To understand these frameworks and how they work together to minimise challenges and increase opportunities within hospitality industry, we will explore each one of them. The first step of exploration involves how and what kind of attractions are there for tourist a what tourists are Interested into (Butler, 1980). There is a unique attraction centre for tourist in a place or a natural beauty that attracts the attention of tourism so that they can explore better within their novel experiences. The development phase is dependent upon the capital invested in those infrastructures that are the centre of attraction for tourists. This is important because maintaining that structure by investing in it increases the tourism industry and its economic prosperity. Now there is another concept that is dependent upon either the growth of the industry is maintained and with maintain, we mean checked or not (Font, 2004). This is fair consolidation phase comes in because if the growth is not checked, then we will not be able to identify if the tourism level has increased or if there are any potential risks associated with the increase of the tourism industry when they are not following the proper concept of sustainability. This is also dependent upon challenges that are overcrowding, experience of tourists and decline in any kind of feedback or satisfaction from visitor’s side.
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[bookmark: _Toc150710221]Practical implementation of model in industry:
For example, there is a beautiful mountainous region that attracts the customer from different parts of the world. This is the main influx of tourist attraction but if that attraction or destination is consolidated and not maintained, then there may be footballs that may diminish the overall ecosystem, and this will lead towards environmental concerns (Bramwell, 2000). This will also increase the stagnation that are dangerous for the visitor experience. So, the concept of Butler’s life cycle provides an insight on how attraction can be increased by maintaining or increasing the sustainability and becoming ecofriendly in nature so that there should be always positive feedback from visitors. It also comes with maintaining a proper management system that will increase the profitability of the organisation or the whole industry at the same time. this is important because in order to increase the attraction, we have to find those experiences that are entertained by visitors, and this includes cultural, economic and technological aspects.
[bookmark: _Toc150710222]Recommendation:
· Embracing Elkington ‘s triple bottom line framework because it is associated with social environmental and economic stability within the business strategy to be implemented. This includes labour initiatives that are fair and economical friendly practises that may increase the sustainability.
· On the other hand, proactive management can be integrated by using Doxey’s IRRIDEX model because regular assessment is important within all stages of this model and will be beneficial for residents and visitors so that they can have a positive attitude towards tourism industry of that place.
· Investing in technological advancement to increase sustainable operational procedures and implementing energy efficient technologies so that there can be a smart infrastructure to minimise overall environmental impacts that are negative.
[bookmark: _Toc150710223]Conclusion:
Our main topic is about the future of hospitality and how it will be profitable to be green, then the answer to above discussion is “yes” because by implementing all the models that we have discussed above are the key elements to provide a sustainable development for tourism industry so that they can attract visitors and performed well. By implementing each of these models, tourism industry will be able to navigate the challenges and increase the chances for their opportunities to become better in this world and have a successful future with respect to becoming profitable in equal friendly nature. This will be done with the help of technological advancement, sustainability initiatives, and those measures that are associated with the culture aspect of the visitors. This is important to identify because the future of hospitality industries relies on how they are becoming sustainable and ecofriendly in nature so that they can get positive response from the visitors.
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