Task 3 – Source Evaluation Template 
Student Details
Name and student ID SAMPSON GYEBI-ABABIO 2542012.
 Topic chosen: The use of social media to promote businesses success.
Title of source: How social media transforms the way we live and do business.
Author(s): Erik Qualman, John Wiley & sons.
Year published: 2009.
How did you find this source?
(e.g. Google Scholar, library database, google) Google scholar.
Why did you choose this source?
topic (Think about relevance, credibility, usefulness)
Is it relevant to the topic, it is academic and professional/qualifications book (published by a major academic publisher) John Wiley & sons.
Is this a useful article: The book directly talks about how social media changes business behaviour, marketing, customer interaction and Organizational impact.
Usefulness: it provides an overview of how social platform affect marketing and business communication and connects to how we live and do business 		 
When was it published? Is it recent enough? Why?
It was published in 2009 so it’s recent, a library search is.
Author Credibility 
Who is the author? What are their qualifications or expertise? Erik Qualman is an established social media/tech- business commentator/author whose cited by 2299works focuses on business transformation through social media. He current Global Vice President of online marketing for the world’s private educational firm Sociolnomic.
Reliability: Is supported by publisher
                   . major publisher (John Wiley& sons) Is the source reliable? Why?
(Consider journal, publisher, peer review, citations) 
It is supported Major publisher (John Wiley& sons) 
. Presents and discoverability on google scholar.
. Cited by 2299.
. Direct alignment to the topic (social media promote business success)
