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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Amazon’s website loads fast, even being one of the most famous website attracting a higher number of users and approximately 80 million access per day, it does loads amazingly quick. 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the Amazon website contains many sub-pages. The customer enters the home page and instantly they can access the search bar to search any kind of product they are looking for and check it they are selling it, it also has specific categories they can look for the products,, also filters and personalisation. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Amazon is a company that sells products online, does not sell tickets, flights or anything that allows the user to book anything. They do allow them to purchase products via the website, scheduling a delivery date.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The mobile accessibility could be better if the bars were bigger, it would help the navigators to see it clearly, also could less the banners so it does not distract or disturb the users.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Amazon webpage looks professional and show’s credibility, it focus more on its accessibility, being functional giving many information as needed than focusing on aesthetic. It contains a consistent colour, and does not have many colours, making it very clean. On a mobile experience it looks simplified and has less banners and promotions then on a computer experience where it has the full sections.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website has photos and videos of all the products, clothes for example, it has the pictures of the product, and pictures of people wearing it so the user has an idea of how it looks, it also can have a video of the product to show better details.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, the Amazon website has an online chat tool on the ‘Contact Us’ section where the user can chat virtually with a staff to discuss refunds, delivery issues or any inconvenience. It is very effective as it is faster than sending and receiving an email back from Amazon, but this tool might not be easily found as it is quite hidden.


	Question 2d – How effective are the social media links on the website?


	Answer: It is highly effective as Amazon uses YouTube, Instagram, Facebook and the bigger social medias to show ads of Amazon products and promotions, having a huge influence on its target audience and helping to expand it to more customers.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The main products are clearly available at the homepage, offering the best deals and services to its customers. Banners and promotions bars helps with that.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Each product bellow the information about it, is has the customer review where you can add a comment, rating the product from 1 to 5 stars and also can upload a video or photo to the review. The date of the review is available to anyone to sera it.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service present is on the higher level, as it is one of most used website to purchase products. I would recommend to someone because it has a large amount of variety of products, so it has almost everything you can look for, the delivery service is really good and quick and the products are reliable.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the prices are clear to customers as it appears clearly next to every product. Also additional costs as delivery also appears clearly before the customer makes the payment. And also yes, the price reflects the quality of service as the prices that are known as a affordable shop is equivalent to a good quality product, fast delivery and good customer service.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Products 

	
	2. Shopping 

	
	3. Deals 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, typing any of these three words on google the Amazon website will appear in the top ten and often will appear as first result.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: For sure it is, it can be considered as the main website for sales in UK and it is worldwide recognised. The variety of its products helps to reach many types of people of any king of ages and ethnicity, helping it to keep relevant forever.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The only recommendation I would give would be to making the live chat more clearly to the customer so they can find it easier as is considered a bit hidden on the website, being able to open the live chat on the product section would help the customer to have full information before buying it.
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