               The Role of Digital Marketing in Social Enterprise  

Introduction
[bookmark: _Hlk35700207] This essay will discuss the role of digital marketing in social enterprise. Social enterprises are organisations that are changing the world for the better. Like traditional businesses they aim to make a profit but it’s what they do with their profits that separates them, reinvesting or donating them to create positive social change.  Social enterprises are in our communities and on our high streets from coffee shops and cinemas, to bars and community centres, banks and bus companies. By selling goods and vital services in the open market, social enterprises can generate employment opportunities for those struggling with financial difficulties and unable to support their families. Social enterprises tackle`s social issues and improves the quality of life for people by providing training and educational support, providing crucial support to communities and helping the environment. Social enterprises operate in almost every sector, from consumer goods and healthcare to community support organisations, restaurants and sporting agencies. There are around one hundred thousand social enterprises operating within the Uk. It is thought that Social enterprise contributes a total of sixty billion to the UK economy and has employs two million people (Social Enterprise, 2020).
Main Body

Social Marketing
  Social marketing is the systematic approach to marketing principles and strategies to create a positive behaviour change for a social or public good ( L. Eagle. 2013). It is a carefully planned, approach to transforming human behaviour and working towards building a better world. Social marketing uses the same set of tools to promote positive behaviours that are used to sell jeans. The benefits of social advertising campaigns are to promote the organisations ideas that encourage positive behaviours like caring for the environment or wearing seatbelts, or to prevent anti-social behaviour and people smoking in public areas, as well as generating support for the homeless and raising the awareness on the dangers of speeding. In these circumstances, social marketing promotes the well-being of society as a whole and are the first steps towards building a safer and healthier environment (Marketing schools. 2020).

[bookmark: _Hlk35700430] With regards to the current global Coronavirus pandemic, social enterprises are more important to society than ever before. As we are facing unprecedented times of great uncertainty it is the work from volunteers of social enterprises within our communities many of us may need to depend on for help and support during such a worrying time. People and organisations who will come together to ensure the needs and protection of our communities and the vulnerable people within them are met before the health and well-being of themselves. Some organisations may struggle financially throughout this pandemic and others may be overwhelmed by the amount of pressure put on them by the virus, therefore, it is equally important that these services are also supported by society throughout the pandemic.

Digital Marketing 
 Digital marketing is a way that a social enterprise can promote their services, message or product online. This allows the organisation to share their social objective or a key message to a much wider audience across digital platforms and technologies. Every day more and more people are researching and buying products online in the comfort of their own homes. Digital marketing can take place over the telephone, on a sub way platform, in a video game or via a smart phone. Digital marketing provides a wide range of digital platforms such as mobile phones, social networking platforms, email, websites search engines, or any new digital channel which enables organisations to advertise the vital services and products they provide. It also enables organisations to build their brand and a much wider customer base, which means more people are supported and are able to access vital the services they provide. It is thought that social media content creates empowered consumers who are more led by other consumers than by advertising. The use of social media also creates a tremendous increase in customer insights, including how consumers are interacting with each other, the product and service (P. Leeflang. 2014). 

[bookmark: _Hlk35857736][bookmark: _Hlk35779297] Digital marketing is particularly important for social enterprises operating within society today than ever before. Due to the government enforcing new legislation such as social distancing, digital platforms and innovations are the only way in which many companies and organisations are able to continue operating and offering vital support and communicating to those in need. For many it may be the only form communication to ensure the health and well-being of vulnerable people are met. Services that society depend on every day. 

Digital marketing tools 
 Digital marketing has transformed how businesses and organisations communicate with their audiences, stakeholders and society (D, Chaffey. 2019). Digital marketing tools and technologies are changing existing and current business models and organisations must adopt to new business model`s and new technologies. This can be challenging but keeping up with new trends and strategies are essential in order to assuring social enterprises are able to fulfil their social objective. Traditional commercial digital marketing strategies such as the 4ps, product, place, price and promotion have been replaced by the 4e`s, experience, everyplace, exchange and evangelism. Both are designed to identify positive and negative opportunities for the organisation, finding the right mix of digital marketing is crucial to the organisation in succeeding and being able to fulfil its social objective (Y, Rous. 2017). 

4E`s
*Experience – Experience represents the entire customer experience it is also important to consider why it is good value for money and how it will benefit the individual and its impact on society as a whole by using the service.
*Everyplace – There are so many methods of conveying a product or service on online platforms such as face book, twitter, youtube, google ads, trip advisor, email, the organisations website. Social media platforms provide organisations with an opportunity to share a key message, target a wider audience and build the brand and improve customer relations through a variety of communication channels. The risks within a social media environment can become value destroyers as well as value creators for a social enterprise. Bad reviews by negative people out to do harm can have a detrimental effect on the organisation`s online reputation and prevent vulnerable people from accessing the services they need. 
*Exchange – In a social enterprise the product may be an essential service they provide to vulnerable people, its message to encourage a positive behaviour change or its product.
*Evangelism – Promotion isn’t enough any longer, people are more likely to believe the word and experiences of friends and family and then use that service than listen to a service they are unfamiliar with or never heard of (T, Ballowe. 2020)

 The most cost-effective way for a social enterprise to market their services or products is by using digital marketing tools, social networking sites along with email are mostly free and can potentially attract a wider audience. It is thought that social network marketing has emerged as one of the most important tools to identify and develop marketing strategies. This generated massive incentives to discover and cater to the customer`s needs. Social media channels have been considered as the most valuable platform through which customers can analyse, share information and engage with business stakeholders in an instant. This helps to better understand the customer`s needs and enhances the relationship between the customer and the organisation resulting in brand loyalty. Social networking platforms like Facebook have provided new ways of introducing brand-associated content and developing exchanges with customers by generating consumer interactions (Mohamed, M 2018).  


Evangelism Marketing
Evangelism marketing is an advanced form of word of mouth marketing in which organisations build relationships with customers who strongly believe in a particular service or product so much that they actively try to persuade others to buy or use. The customers become voluntary advocates, spreading the word effectively on behalf of the organisation. This provides tremendous opportunities for a social enterprise as their programs are able to reach a wider audience and help more people access the support they need. It also provides an opportunity for potential investors with the same social objective to get involved. However, this also poses huge risks too, in the form of attracting negative attention from negative or people who are out to do harm such as, spammers, scammers, or trolls who could potentially post negative and slanderous reviews on the organisation`s website and social networking platforms which the organisation operates within. This could in turn damage the online reputation of the organisation and therefore prevent vulnerable people from receiving the specialised services they need. 
 
The Role of Digital Marketing in Social Enterprise
 The role of digital marketing is an extremely important part to the growth of any social enterprise and in fulfilling their social objective. Its cost effective and most platforms are free, this allows for its profits to be reinvested back into the organisation, donated to the community to support those in need, or to provide financial support so that other social enterprises are also able achieve their social mission. It allows organisations to target a much wider audience and achieve better understanding of customer needs. Digital marketing can also encourage a need of a supply chain so others can access similar services in other areas which results in more people receiving the essential help and support they need in order to improve their quality of life. Evangelism is an essential marketing tool in order to reach a wider audience, people are more likely to listen to the word and experiences of their friends and family than an organisation they are not familiar with or have never heard of. This builds customer value and creates brand loyalty, essential qualities for a social enterprise to be sustainable and fulfil their social objectives. Digital marketing contributes to the growth of a social enterprise, it provides opportunities to ensure societies basic values are met. It also creates opportunities for donors with the same social objectives in mind to get involved and invest in the organisation. 

Conclusion
The role of digital marketing in social enterprise enables an organisation to share a key message to encourage a positive behaviour change in today`s society. Digital marketing allows organisations to advertise their services and products across a wide range of internet and social media platforms, ensuring people are able to access vital support networks more freely within society. It provides better communication with customers and improves customer relations, this creates brand loyalty and attracts an opportunity for evangelism, customers who share their experiences and believe in the service or product so much that they actively persuade others to buy from them. Although evangelism poses huge risks to organisations such as potential online reputational damage, the benefits are far greater. Now more than ever we are going to be relying on digital platforms to access products and specialised services that many social enterprises provide and it will be the only form of communication available during the coronavirus pandemic.
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