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Abstract

This paper will be discussing how industries are managing/handling the data in today’s rapidly evolving environment. Big data is a new approach which organisations manage where it has a massive, powerful effect on their competitiveness, growth and alteration. All the details obtained from the big data must be beneficial for both consumers and businesses, because it provides enough information to be analysed in order for the organisations to comprehend what and how the consumers prefer to shop. Big data has the capability to provide accurate and specific information about the customers, such as shopping through the web, what they include in their basket, what type of promotional vouchers they utilise to shop and others. Mcfee and Brynjolfsson discuss how different industries use big data to provide better service for their customers and how big data helps companies with better and clearer measurements. Additionally, the paper also argues how better leadership could change the game.
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Introduction

Data collection has definitely its advancements and a massive influence on alterations, such as climate change, economic growth and even meeting customer’s needs. We can argue that big data has been collected in different ways with the aim to benefit businesses, they can be sold or exchanged as well. The journal has highlighted some crucial points about industries collecting data in today’s fast-moving environment and how new leadership/management can innovate and change the way companies utilise data. The authors are both the directors of MIT Initiative on the digital economy, both researching and examining the effects of information technologies on various factors such as digital commerce, business strategy and intangible assets (MIT, 2019). At the very beginning the article starts with a quote “You can’t manage what you don’t measure” quoted by the management thinker who is very widely-known: Peter Drucker. The meaning behind the quote is straightforward: individuals simply cannot measure things which cannot be managed (British Library, 2019).   
The purpose of the article is to explain and introduce to organisations the importance of Big Data and how better management could improve industries to have a superior performance among other rivals; this paper will demonstrate how big data can be challenging for many organisations and also how it has a massive impacts on people’s privacy concerns. 


Industries using big data 

The journal started discussing how in terms of data handling, digital-born retailer (Amazon) are far more advanced thank does retailers that are not digital. The journal later argues how big data is different from ‘analytics’ by stating three differences: velocity, volume and variety. Speed of data creation is convenient because “rapid insights like that can provide an obvious competitive advantage to Wall Street analysts” as written in the article. The authors are trying to say how fast data provided can benefit organisations for better performance. 

Data which are available are sometimes not structured properly. Analytics have brought meticulous techniques in order to make decision. The authors describe big data   as simpler stronger and powerful. As Peter Norvig, who is Google’s research director, said “We don’t have better algorithms. We just have more data” (Forbes, 2011). Google is most advantaged in terms of data accumulation; this is due to the fact that google is the first to collect majority of the data in every form and later eliminating any competitors from that peculiar finished database.
Retail industries and google are not the only one using big data, airline ETAs have been improved due to the fact that correct, accurate and updated information is required at airports. The journal article has mentioned how every type of industry has been improving their service provided to their customer since the use of big data. However, many articles have argued how big data can create issues in regard to privacy concerns. This issue is becoming a concern for many people, particularly where social media is highly concerned. Individuals said that they have been alleviated into scam (Sagiroglu, 2013), false security sense when utilising sites. Other articles discuss how big data has an impact on social media and how this is affecting people’s lives (Tufekci, Z., 2014).



Big data challenges

The authors later, explain how technical challenges can be seen as an obstacle to businesses/organisations that use big data, however managerial challenges can be even greater. 
The journal has explained how decisions that are made can have an impact on big data, when data cannot be obtained in digital form, best option would be to let well-placed people make the decisions. For example, PASSUR, is trying to hire as many people they can who have a great knowledge of operations at USA’s major airports. These people will be able to help the company find out what offerings should go after next (PASSUR Aerospace, 2019).
Another challenged that article forgot to discuss is data growth.  Companies use tools like NoSQL databases, Hadoop, and big data analytics software, business intelligence applications in order to help them comb through their big data stores to find the understandings their organisations require. The article did not mention that Big data challenges can be tough, and companies might need directors and managers that are willing to combat big data challenges. 


Conclusion  


Big data does definitely develop a massive benefit for every sector by making individuals faster into adapting change. However, also a stronger management and better leadership can have a huge impact towards the way companies/businesses make the use of big data. It is predicted that in the near future, big data can create transformations which can be major, particularly in other different sectors such as healthcare and pharmaceutical advancement. However, many barriers to success remain. The technologies for example are new, cultural challenges can be enormous and last but not least privacy concerns can become highly significant and could have impacts. The underlying trends are unmistakable regardless, both technology and also in the business payoff. This paper has argued how big data can be used as a tool in order to improve industrial performance by keeping customers in the centre of the attention. The paper also mentioned the influence of strong leadership with data-handling, which has been seen as particularly important if organisations want high quality performance. 
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