
[image: ]

Student Name: PARTH MAHESHBHAI KHIMANI
Student ID: 2531596

Module Name: Marketing Management
Module Code: LCMB7024
Lecturer’s Name: Dr. Laila Maazouz

Sustainable Brand Extension Poster Presentation

Term 1
[image: ]


2

image1.gif
Prifysgol Cymru

Y Drindod Dewi Sant
University of Wales
Trinity Saint David





image2.png
Company Oveview

IKEA is an internationally recognised company in the field of home
furniture (IKEA, 2026). The company operates in over 60 countries all
across the globe. The company provides high-quality products of high
quality at affordable prices, and it also focuses on sustainability in its
business strategy through resource efficiency, renewable materials, and
circular economy initiatives.
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Sustainability Challenge

The furniture industry is under more pressure than ever before in history
to decrease wastage, carbon footprint, and resource consumption
(Coloma Jiménez, et al, 2022). As the demand for consumer
responsibility regarding the environment grows at the same time as

demand for sustainability, it becomes necessary for IKEA to broaden its -

circular economy by extending product life cycles and minimising landfill
waste through innovative service-based approaches.

Climate footprint at each stage of the

Band Extension
The IKEA Circular Living+ service is a sustainable furniture rental system
that assists consumers in renting, exchanging, repairing, and returning
their furniture during different stages of the life cycle of the furniture.
The items that are returned are repaired and resold again in the market
to increase the life span of the product and reduce wastage. This service
enhances IKEA's circular economy model through offering flexible,
affordable, and eco-friendly furnishing services.
Market Appeal & Sustainability Impact
Circular Living+ by IKEA is an answer to the emerging phenomenon of
flexible and sustainable consumption that is becoming more common
amongst students, young professionals, renters, and eco-conscious
families. By making use of refurbished products and responsible
consumption, it not only cuts down on landfills but also on the carbon
footprint and helps IKEA meet its sustainability objectives and create
certifid wood, bambo,

value (Velenturf and Purnell, 2021).
/ RAW MATERIALS
recycled fabrics.

CIRCULAR ECONOMY

END OF LIFE MANUFACTURING
resale, donation, Iow-VOC finishes,
take-back, recycling, e"e'gy efficiency
upcychng
CONSUMER USE

modular,repairable,
lona-iastina
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