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	Section 1 – Usability (75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load?

	Answer: It is a fast-loading site both in desktop and mobile. The pages and images come immediately, and there is a pleasant user experience. But in slower networks, the quality graphics may take extra moments to be portrayed. On the whole, performance is stable and optimised adequately in terms of general users.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these?

	Answer: Yes, it has such basic sub-pages as Services, Gallery, and FAQs. The top menu is obvious, and it is always seen on different pages. Navigation is easy to follow, and although it lacks a search bar, it may enhance user usability and speed
in locating a certain piece of information.

	Question 1c - Can a customer make a booking via the webpage?

	Answer: The site does not use any direct booking system. Rather, the users are invited to communicate through WhatsApp, email, or phone. Although it enables personalised attention, it is not convenient to persons who want to make automated or immediate booking online.

	Question 1d - What improvements could be made to the usability of the website?

	Answer: Online booking would enhance convenience to customers. FAQs should also be more interactive and a search facility that enables people to access information. These additions would improve efficiency and user satisfaction as the site is well designed and functional, but a little more could be added to it to make it more efficient.

	Section 2 – Pleasure – Customer Experience
(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer?



	Answer: The website states the art and beautiful with a luxurious look. The design is fairly similar on laptop, except the spaces and alignment of images are a bit different. In general, it is easy to use on any device but can use better mobile
responsiveness.

	Question 2b - How does the website use imagery, video and colour?

	Answer: Its high-quality images of the vehicles used and the black-gold colour scheme upgrade the site to improve its elegant appearance. Video content is however restrained. Although the images help to produce a sense of honesty and interest, more interactive media such as videos or customer wrap presentations
can be used to attract more attention of visitors.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service?

	Answer: Contact is made via a WhatsApp link. It is easy and comfortable to use, particularly on laptop but does not include real-time assistance, unlike an in-built
chat tool. It suits the casual inquiries but may leave the users who want to close up support hanging.

	Question 2d – How effective are the social media links on the website?

	Answer: Instagram and Facebook pages are active, and their icons appear in social media. These evidence current practice, trust and engagement. Moreover, the links might be more visibly prominent. Although they work, incorporating the
input of customers on those sites would increase trustworthiness.

	Section 3 – Perceived Value (75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?

	Answer: The description is given under the section of Our Services clearly indicating the text description and illustrations by way of an example These descriptions are useful, although some of them might use more detail or price-wise advice. This is an educative practice, but not all users will be satisfied after that.

	Question 3b - How are customer reviews made available? Are these up to date?

	Answer: The customer reviews, which are placed on the home page and look fresh. They are brief, relaxed and trust-filling. Nevertheless, they do not contain third- party authentication, links to Google or Trustpilot, which will help convince new
visitors of the authenticity of the site.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member?

	Answer: The site showcases premium visuals, branded colours, and positive testimonials to reflect high quality. I’d recommend it for its clear professionalism and attention to detail. Still, offering case studies or certifications could further validate the company’s service excellence.



	Question 3d - Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices?

	Answer: Prices are not listed. This allows flexibility based on customer needs but may deter visitors looking for upfront costs. The lack of pricing keeps the site looking clean, though transparency through a quote estimator could enhance trust and usability.

	Section 4 – Searchability

	Question 4a - What three words would you type into Google to find this type of service?
	1. Car wrapping Birmingham

	
	2. Vehicle vinyl wrap

	
	3. SuitedCars wrap

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites?

	Answer: Yes. When searching “SuitedCars wrap,” the company’s website appears in the top three results, often listed first. The terms “car wrapping Birmingham” and “vehicle vinyl wrap” also return SuitedCars within the top ten results, demonstrating strong SEO and search visibility for their niche market

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business?
Explain your answer.

	Answer: Yes, websites remain highly relevant for UK businesses today. They serve as the first point of contact for many customers seeking information about products or services. A well-designed website builds credibility, improves visibility through search engines, and offers a central hub for bookings, reviews, and promotions. With many people relying on online searches before making purchasing decisions, a functional and modern website helps businesses compete effectively, even against larger brands.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement?

	Answer: I recommend an online booking or quote request form. Currently, users must contact the company manually via WhatsApp or email, which may discourage some customers. An integrated form would streamline the process, collect basic vehicle details upfront, and enhance user convenience. This change would modernise the site, improve lead conversion, and offer a smoother customer journey, especially for visitors expecting quick online interactions.


