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	Student Name
	Corey Clarke

	

	Website Chosen 
	I have chosen Hollywood bowl as my chosen topic. 

	Insert hyperlink to website
	The hyperlink to the Hollywood bowl website is Hollywood Bowl

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Generally, the speed at which a website loads is dependent on the stability of the internet connection. Given that my internet was strong and stable, the website did load quickly, and all the information appeared straight away, the whole page should finish loading completely in under 5 seconds which aligns with BrowserStack (2025) who states that a good website should load between 1-6 seconds. 



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website does contain sub-pages. There are 13 subpages that customers can navigate from. They are located at the top of the screen with contact, corporate events, food & drink, gift vouchers, and book now at the very top. Then you have the other subpages underneath and with a click you can access the information in each of these subpages. Pressing Hollywood bowl takes you back to the main page. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make booking via the webpage. There is a “book now” sub heading that customers can press which asks customers for their location so they can find a specific Hollywood bowl that is most convenient for them. Alternatively, there are specific activities that customers can choose from like bowling, minigolf, arcade and more so customers can create their personal experience. These options are at the top of the homepage.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: I think the website has an overall good layout and all the information that you need will be there, on the other hand there might be too much information to filter through. It’s possible that maybe someone who is unfamiliar booking online and lacks digital skills would struggle to navigate the website. According to Older people's commissioner for Wales (2021), many people aged 60 and over already struggle with technology and don't feel confident online.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks aesthetically pleasing and engaging to someone looking at it. On the computer the information is displayed clearly and has all necessary information available. You can navigate by scrolling and clicking on the subheadings. On a phone the website looks very similar instead of subheadings and the top of the page there is a dropdown menu right corner. Apart from that all the information is the same.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The Website has a good mix of colour and imagery with the background of the website consisting of solid colours that make it easy to read the information. It uses eye-catching colours like black, purple, white and yellow that keeps people engaged. It also has a variety of pictures showcasing the different activities you can do, promotions, merchandise and snapshots of people having fun inside the Hollywood Bowl. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The Hollywood Bowl website does not have an online chat tool available. Instead, it offers other forms of communication like contacting by phone and they have provided 2 numbers 01442768760 and 02033058522. You can also contact them by email which is customerservice@hollywoodbowl.co.uk and you can mail them directly. The website could benefit from an online chat tool as its good for customers to be able to talk to someone in real time whenever they need.


	Question 2d – How effective are the social media links on the website?


	Answer: The website has provided their social media at the bottom of the website. They have links to their Facebook, X, Instagram, YouTube and TikTok. You only need to click on one of the icons and it will bring you to their page on whichever social media platform you chose. It is suggested by O’Brien (2023) using social media will boost your business by creating a brand identity and improving trust and enhancing your reach and visibility. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services of Hollywood Bowl are made clear as they are conveyed in the name. Customers can expect bowling as in the name it has the word “Bowl”. It is also made clear on the website what services they provide as there are different activities and services at the top of the screen. For instance, in the games subheading customers can see things like bowling, minigolf and arcades. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: There are up to date reviews of Hollywood Bowl that existing and potential customers can see. It's good to have reviews on a business as it allows people to get an insight into a business and has real stories from other customers as stated by TrustPilot (2025). Up to date reviews of Hollywood Bowl are on Trustpilot and people can look at existing reviews or make their own reviews and tell others about their experience.  


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality as the website looks professional, up to date and well maintained. There are reviews of the business to get an idea of how well the business is performing and people's opinions of the service. Trustpilot has given a 4.5 star review. The number of locations Hollywood Bowl is placed also gives an idea of the quality of service as a lot of branches which would indicate its success. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, prices are made clear as before you book anything it asks you how many people you want to add and the price for each category of person. I think the prices do reflect the quality because Hollywood Bowl is an established franchise and the services they provide will be to a high standard as they cater to a large audience and have many customers from a day-to-day basis. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Hollywood 

	
	2. Bowling 

	
	3. Tenpin

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When you type Hollywood into google Hollywood Bowl comes up as the second search. Typing bowling into google will bring up Hollywood bowl also and it appears in the second search on my page. Lastly when you type tenpin Hollywood Bowl appears in the second page of the search, but it still appears in the top ten websites. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I feel strongly that websites have relevance in modern UK business because today's world relies heavily on technology and online communications. Additionally important that a UK business has well thought out website as this is where people will go to find out more about a business and to find information relating to that business. Another important factor is that having a website for your business builds trust with customers as it shows that it is genuine and builds an identity for the business. This aligns with Hill (2024) who states websites are important for making a business look professional and credible. You can also see analytics from a website to figure out your customers habits, intentions and demographics. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would say to improve the website I would maybe change it so there isn't as much information getting pushed to the customer when they first load the page as it can be off putting to some people to read through all the information to find what they actually want. I would keep all the information but layer it differently, so it looks more toned down. I would maybe put the main services at the top so there are not as many subheadings and maybe put the rest of the information in a dropdown menu so you can minimize the number of things on the page at one time which would hopefully cause less distraction. 
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