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[bookmark: _Toc533878592]Introduction
The report states about the concept and deep understanding of the Intellectual Property and its laws which are creating huge impact both on the smaller and the larger business organizations. The study is focusing on getting an idea of how the Intellectual Property Law could be able to foster the global business creativity. The study is reflecting on the evaluation of the impact of the Intellectual Property investment on the smaller as well the larger organizations in business. It is reflecting on the evaluation of the Intellectual Property strategy for the smaller business to get evolved in this market place. It is also trying to find out an answer about how the Intellectual Property investment helps in getting competitive advantage especially for the smaller organizations operating in this business environment. The study is also trying to evaluate the best advice to the smaller business attempting to develop an Intellectual Property Strategy. 
[bookmark: _Toc533878593]Evaluation of the concept of Intellectual property law
The laws and regulations can have the similar as well the different aspects. The laws and regulations both try to specify and organize what the authorizing body feels about the behaviour. The laws and regulations are said to be the rules which has been established by the federal, state or the local government of any particular region of interest. The regulations have been written for the implementation of the specifics of a specific law. The laws and regulations are also enforced for the full authority of the law. The laws and regulations both could not be violated otherwise there can be penalties or the punishments for both if they are not maintained on a regular and constant basis for the individuals or for the organizations at any stages. According to Ewing (2012) laws are passed or implemented only if bill is passed at the judiciary. A bill needs to be written, sponsored by a legislator, debated and then it is passed from either of the two houses before it is going to the Executives and after it is signed it turns into law. In accordance with Brem Nylund and Hitchen (2017) a regulation is developed by any government agency and this is actually implementing the law which has been established before and it does not have to go through the bill passing stage. The laws are the rule which are governing the individuals equally, but the regulations are only having an impact which is dealing directly with the governmental agency that is enforcing the law to be implemented. 
The IP is considered to be an integral part of the smaller as well the larger business organizations now. This law is governing the ownership and the accessibility of the ideas as well the inventions on the tangible as well the intangible concepts. This is the law which is government or implemented mainly for providing protection to the ownership of the ideas, products or concepts in the form of copyrights and patents by which the duplication of ideas or knowledge could be eliminated. This law is pertaining to the legal use of the product concepts, ideas as well the usage rights of any product developed both by the smaller and larger organizations in this competitive business environment. The smaller organizations do not have the strength of protecting the copyrights and the patents which are used for their products (Brem Nylund and Hitchen 2017). In the larger organizations it has been seen that there have been separate departments which are handling the IP where the maximum amount of the patents, copyrights and the trademarks usage has been concentrated (Ewing 2012). It is important to define and implement the IP law as this will help in making the smaller as well the larger organizations to have a gap between them. The smaller organizations may have the great concept or the innovative ideas but they do not have the patents or the copyrights to be able to protect their concepts or ideas about the products they want to manufacture or deliver to the consumers. On the other hand the larger organizations want to protect the IP rights just to become the top most players in this market. 
[bookmark: _Toc533878594]Evaluation of the Intellectual Property issues for small business
The intellectual property could be one of the most valuable assets for any organization and it is mainly for the smaller business or organizations operating in this market. In terms of the trademark it is said that these are the symbols or the marks which has the defining value. These trademarks could not be similar and they are needed in order to differentiate the products or the concepts or the innovations which the smaller organizations might be making it currently and also in the future as well (Bouchoux 2012). It is quite obvious that once the smaller organizations have been selected the trademark, the other smaller organizations could not be able to select that particular trademark as there are conflicts to be developed between them. The issue is that each and every  smaller organizations need to have an unique symbol or mark by which they can be able to compete or find its positioning in this competitive business environment (Bouchoux 2012). In terms of the patent it is considered to be the creative or the innovative ideas which is generated by the smaller organizations. If the innovative idea or the concept is sold to the other smaller organizations then there are issues to be taking place with the content or the innovation. In small business the patents which are to be created by them are not been legally done as they think that the legal cost is very high so they do not want to make registration of the patents they use it. This causes the infringement of their patents and they could not be able to compete with the larger organizations. The patents which are to be established by the small business could be known to the other smaller or larger business organizations and this will create issue for them to perform effectively in this business environment.  The next issue with the IP rights could be that if the patents or the trademarks are accepted by a particular small organization, then that organization could not be able to receive a new patent or trademark if the small organization wants to expand its business in other countries (Williams 2013). They have to use the registered patents or trademarks everywhere where they want to expand their business. 
[bookmark: _Toc533878595]Impact of the Intellectual property investment on smaller organizations
The Intellectual property investment is always an important and useful investment to be made by the small business organizations. There are certain benefits which the small business organizations get and this is having a huge impact on the small business organizations regarding the effectiveness, efficiency, sales, and profitability as well the value driven capability and competition within the business environment they are operating (Päällysaho and Kuusisto 2011). The Intellectual property investment is actually helping the small organizations to develop a brand name which they do not have it. They are making significant investments in buying the copyrights, patents as well the trademarks in order to develop the brand image which they want to create it and sustain it in the future. The IP investment for the small business organizations also helps in developing effective marketing strategies and they are implemented easily for them to be able to make the consumers aware of their product development and the product or service lines they want to deliver it to them (Brem Nylund and Hitchen 2017). 
With the IP investment to be made they can be able to make their products or services innovative and market their products easily which are to be recognized by the consumers. The investment in the IP rights has certainly helped the small business to be able to expand their business in the future as they have been much more recognized in the market. They can be able to differentiate their products or services which are there to be offered it to the consumers in this market. They can be able to differentiate their products from the others. The small business organizations can also be able to have a different clientele base to be developed which is comparing with them or competing with the larger business organizations (Maskus and Penubarti 2012). The investment in the IP has also avoiding confusion in the market for the small organizations and this is supporting the marketing strategy of the business organizations. The small business organizations have a negative impact of IP investment in terms of their budget they spent for the conduction of their operations and the other expenses. The IP investment has been quite huge so most of the small business organizations could not be able to afford to the huge costs incurred for the IP rights to be purchased by them. The small business does not get flourished rapidly and it takes a lot of time to make their own position in this market so the purchasing and the implementation of the IP rights could not be possible sometimes for the small organizations. There is the requirement of adequate funding for the small business to be able to get the IP rights to be purchased. 
[bookmark: _Toc533878596]Impact of the Intellectual property investment on larger organizations
It is said that the IP rights are also effective for the larger organizations but the effectiveness is not so much as compared with the smaller business organizations. The larger organizations have the financial support so they can be able to purchase the rights as and when it is required for them. It is seen that the IP rights can be able to enhance the market value for the larger organizations as they can generate income for the business through licensing, sale or the commercialisation of the product or service. The larger organizations help in improving the market share which is very much important for them to stay competitive in this market through the collection of IP rights (Jeppesen and Lakhani 2010). The IP rights can raise the value of the larger organizations and can be able to foster the global innovation for them. The IP rights which the larger organizations purchases can turn into profit making as compared with the small business as the ideas in small business organizations helps in enhancing the sales of their products or services but the profit generated is quite less. It is seen that the larger organizations can help in monetise the IP assets through the sale, licensing or use them as the collateral debt financing (Williams 2013). The larger organizations can also get the opportunities to be able to export their products or services as they can be able to use the IP rights and their designs for marketing their products. They can also be able to seek franchising agreements with the overseas companies or can be able to export their patented products. For example, Coca Cola which is considered to be the largest beverage company in this world has the several brands under its name which have the unique trademarks with them (Päällysaho and Kuusisto 2011). The symbols and the logo for the different brands they have it and they can be differentiated with the unique logo of the company Coca Cola. The company McDonalds has been developing the franchising options for expanding their business with their trademark logo (Maskus and Penubarti 2012). They can be able to have franchised stores or the outlets opened in different countries which help in improving their sales performance and generating huge amount of profitability. Thus the IP rights they have purchased helped in making the larger organizations to be able to stay highly competitive and have their unique brand image for having sustainability in their business for the future. 
[bookmark: _Toc533878597]Recommendations on development of Intellectual Property strategy for smaller business
The IP strategy which is to be developed for the smaller business organizations have been quite effective for them in the long run. In the short term the smaller business could not be able to have the effectiveness to be realized as these rights provides benefits in the long run of the business. It is recommended that for the development of the IP strategy the smaller organizations need to have huge capital initially. They need to take short term debts from the financial institutions like the banks and other financial agencies so that they can be able to purchase the IP rights in accordance with their business size and scope they want to achieve it in the future (Dutfield 2017). It is recommended that the IP strategy to be developed for the smaller business organizations need to be legalised in a proper way for them to stay competitive with the larger organizations. The smaller business need to protect the IP rights significantly from the larger organizations as they can be able to infringe their innovative ideas or concepts (Mimura 2010). The smaller business need to keep updated with the market and the market research is to be done for having the information regarding the new IP rights to be published. The smaller business organizations need to understand that what type of IP rights they want it to be implemented for their business and need to gain proper knowledge of how to implement the IP rights in their business (Bariatti 2010). The smaller business when developing the IP strategy to be implemented need to consult with the different departments of the larger organizations .They also need to analyse the feedbacks given by the staffs working in larger organizations for understanding the importance of implementing IP rights to their business. 
[bookmark: _Toc533878598]Conclusion
From the study it is evident that the IP rights has been effective both for the smaller as well the larger business organizations. It is concluded that the IP rights are much more effective in small business rather than the larger organizations as the smaller business are not well equipped and they are not having the capability of get a solid position if they do not get the proper support. It is evident that the smaller business needs the adequate funding from the government as well from the internal sources by which they can be able to purchase the expensive IP rights for them. It is concluded that the IP rights has been the key and valuable asset for the small business as these IP rights helps them to stay competitive and able to foster innovation. The small business organizations want the short term loans in order to purchase the IP rights and need to have the proper understanding and knowledge of functions of IP rights which they use it in the business as well. 
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