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	Evaluation

	Section 1 – Usability

	Question 1a - How quickly and easily does the website load? 

	Answer: The website load very quickly just in 3 seconds. 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: The website features subpages for Bowling, Opening Times, Food & Drink, Leagues, Special Offers, and Book Online.  A clear top menu bar and straightforward connections simplify navigation for the customers. In the Subpage of “Bowling”, there are also subpages like “Just Bowling, Families, Groups and Schools” (Acocks Green Bowling, 2025). 
Users can easily discover information on these subpages using a top navigation bar.  Simple navigation and labelled pages make it easy for potential customers to traverse(Chiou, Lin and Perng, 2010).  Clear calls-to-action, such "Book Online," make following actions easy.  However, certain areas use additional visual signals or dropdown menus to simplify navigation.

	Question 1c - Can a customer make a booking via the webpage? 

	Answer:  Yes, Customer can make booking via the webpage of Acocks Green Bowling. There is an option of online booking in the first page of website.  Customers can click this option and have a page in where there are options of selecting “Date, Price and People). Customers can also book online through the subpages in “Bowling”. There is option for online booking in “Just Bowling, Families, Groups and Schools” pages. 

	Question 1d - What improvements could be made to the usability of the website?  

	Answer:  Some changes in the website can enhance usability. First, mobile responsiveness is crucial since smaller displays crowd objects, making navigation tougher. Delays are irritating, therefore optimising page load speed improves user experience. Clearer dropdown menus might reduce scrolling in the navigation bar (Allison et al., 2019).  To make "Book Now" and "Special Offers" simpler to discover, use bigger, more noticeable buttons.  Finally, live chat or a conspicuous contact option might speed up customer service.

	Section 2 – Pleasure – Customer Experience

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 

	Answer: The website is bright and colourful. With bright colours like red and blue, the website is lively and inviting.  It attracts viewers with appealing images.  There are some visual changes on mobile devices.  The layout shrinks, and pictures and text crowd, which may impede user experience.  Mobile navigation is crowded, particularly the top menu bar, which may necessitate horizontal scrolling. The desktop version is larger and more simplified for easier usage (Vu, Proctor and Hung, 2021). So, Mobile navigation is cramped than desktop due to the compact layout.

	Question 2b - How does the website use imagery, video and colour? 

	Answer:  The website of Acocks Green Bowling, bright images of bowlers and vivid colours like red, blue, and white make the website dynamic and appealing.  Bright pictures of bowlers demonstrate the business's family-friendly vibe.  The images let buyers imagine themselves at the location.  The site's red, blue, and white colour design provides vitality and highlights booking possibilities and special deals. But there are videos in the website. Video can boost engagement of customers.  The images and colours match the bowling experience's fun and recreational atmosphere, boosting the brand's appeal (Piccoli et al., 2020).

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 

	Answer: No online chat function appears on the website. It is a shortcoming of the website. Acocks Green Bowling an online chat in the website so that visitors can ask questions that they want to know. Customer enquiries could be answered quickly and user experience improved by adding online chat.  But there is a telephone number to contact with the company. But phone number is less effective compared to Live chat if the customers do not want to share their personal number with the company (Aziz et al., 2021). 

	Question 2d – How effective are the social media links on the website?

	Answer:  The website's social media connections work but need more visibility.  The footer location of social media link makes them less visible and harder to reach for visitors.  These links could be placed in the top navigation bar or content sections to boost interaction.  Acocks Green Bowling can add social media symbols with clear calls to action, such as “Follow us” or “Join the conversation,” will further boost brand engagement (Alsulami et al., 2021).  This might boost brand awareness and consumer engagement.

	Section 3 – Perceived Value

	Question 3a - How are the services offered by the company made clear to customers?

	Answer: The company's bowling, league, and special event sections on the website properly describe its services. These areas are easily accessible from the top navigation bar, helping consumers discover important information. Each page briefly describes services including booking lanes, opening hours, and specials.  Customers may also easily act in the "Special Offers" and "Book Online" sections (Vu, Proctor and Hung, 2021). More visual components like symbols or banners might explain and highlight crucial services.

	Question 3b - How are customer reviews made available? Are these up to date? 

	Answer: On the website, this important feature is not available. Customer can not provide reviews or feedback on website of Acocks Green Bowling. While reviews boost credibility, the lack of visible consumer feedback might impair trust-building with prospective customers.  Website reviews are hidden deeper, making them tougher to uncover.  To enhance, the website should include a "Customer Reviews" section or emphasis feedback on "Booking" and "Special Offers" (Piccoli et al., 2020). Fresh reviews establish dependability and attract new consumers, so keeping them up to date is vital.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 

	Answer: Clear marketing of its offerings—clean bowling lanes, family-friendly experiences, and competitive leagues—presents the service as high-quality.  Photos of people enjoying the amenities on the website create a joyful, community-minded attitude (Acocks Green Bowling, 2025).  The "Special Offers" and quick online booking indicate ease and value. Its accessible, delightful atmosphere, cheap costs, and promise of an engaging social experience make it a firm I would suggest to friends and family. These characteristics make it a good day out or event.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 

	Answer:  Yes, prices are clear to customers. Prices are not included in the primary page of website but in the subpages. First visitors have to click “Bowling”. Then, Visitors have to click these subpages like “Just Bowling, Families, Groups and Schools” for having the details price based on game. For example- In Just Bowling, 1 game costs £7.75 for adult but for junior, it costs £6.75 (Acocks Green Bowling, 2025). I think prices are higher than the quality because paying £7.75 or £6.75 is not cheap for customers.

	Section 4 – Searchability

	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling alley Birmingham

	
	2. Family bowling Acocks Green

	
	3. Book bowling lanes Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 

	Answer:  Google's search results show the company's website at different rank.  For "Bowling alley Birmingham," the website ranks 8th, which is good but can gain attention.  Since it ranks 1st for "Family bowling Acocks Green," it certainly obtains local search traffic owing to its regional focus.  It ranks 11th for "Book bowling lanes Birmingham," which might be improved for greater search engine exposure.  Improving SEO for this term might boost the website's top-ten ranking (Vu, Proctor and Hung, 2021). 
Bowling alley Birmingham- In 8th rank
Family bowling Acocks Green in 1st rank
Book bowling lanes Birmingham in 11th rank 

	Section 5 – Reflection and conclusion

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites are highly important in UK business specially for creating customers awareness and interest.  Websites offer vital information including services, goods, contact details, and office hours in the digital age. Giving potential customers an official spot to learn about the company builds credibility (Piccoli et al., 2020).   A company without a website seem amateurish or untrustworthy.
Many customers study company’s online websites before purchasing. When combined with online booking systems or e-commerce, a website makes information accessible and enhances lead generation and income. A website allows greater control over branding, content, and customer interactions, especially in social media-dominated environments (Aziz et al., 2021). 
UK SMEs can increase search engine visibility and local traffic with well-optimised websites.  Websites also help firms compete in a digital-first economy, where consumers prefer online research, ordering, and booking (Alsulami et al., 2021). Thus, despite social media's growth, websites are vital to business.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 

	Answer: I suggest mobile responsiveness and user experience improvements for the website of Acocks Green Bowling. Mobile users can access the website; however, the layout is tight and several services are hard to utilise. Smartphone and tablet users, who are increasing, will be more engaged with a smoother, mobile-optimised design (Allison et al., 2019). 
Making buttons larger and clickable, simplifying the navigation menu, and downsising text and pictures for smaller screens improves mobile performance. This will improve user experience, decrease bounce rates, and encourage content engagement—booking a lane, browsing promotions, or learning about Acocks Green Bowling (Acocks Green Bowling, 2025). 
Mobile users flee slow-loading sites, therefore improving the mobile site for speed increases usability. A good mobile experience can boost repeat business for a leisure services organisation in a competitive market (Piccoli et al., 2020). 
It will increase website accessibility and improve PC and mobile user experience.
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