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[bookmark: _Toc24501]1.0 Title
The effect of Digital Marketing on Traditional Produce market traders


[bookmark: _Toc15133]2.0 The research question
Research on produce market online and offline promotion

[bookmark: _Toc2733]3.0 background
With the development of network technology revolution, Internet communication has joined the media camp, making today’s society an ocean of information. The dissemination of information has broken the limits of hell, broken through the inherent thinking mode, and innovated the business philosophy. Premier Li Keqiang put forward the “ Internet Plus” action plan for the first time at the National People’s Congress in 2015.
[bookmark: _Toc29206]3.1 the need of market competition
Produces not only to face the choice of consumers, but also face competition of the same industry and similar products competition. Weather it can win the competition, weather brand standing for a longer time,about the production, management, promotion and so on like other goods, quality, service, price not less. There is a not ignore, the process of winning the competition is the process of brand competition.

[bookmark: _Toc1859]3.2 The conflict between supply and demand reality
The product producer and runs can provide kind of products consumed by all kinds of people. One side is rich, high quality producer, the other is not equity, there is a information between production and consumption of fault, causing a large number of product deep street, The farmers’ hard worker go to waste. Only increase awareness of marketing produce, through combination of online and offline promotion, breaking the information communication obstacles to let product information go before the product, let sales follow closely after the promotion,let the flow of market information more rapid, pace in order to avoid crops heap rot.

[bookmark: _Toc15474]3.3 The development of emerging industries is inevitable
Emerging channels such as electronic business and network marketing, suddney almost cover all categories of acommodities, make with new marketing produces, open up new markets and formats are urgent, is of great significance.

[bookmark: _Toc31222]4.0 The mainly aim
[bookmark: _Toc14503]4.1 The analyze current situation of produce industry promotion 
LOOMIS and BEEGLE (1956), Rural Social Systems and Adult Education: A committee report, Rogers: Diffusion of innovation, such as published one after another. These scholars have played a very profound role in the development of agriculture.
In China, in the field of agricultural information, whether to collect, publish, or feedback, evaluation are pretty bay after demand of market and development of agricultural production. More is according to market for fine belt after reaction, so often appear garment product quality and price, should be the phenomenon of big ups and downs, a year after it is information, lack of information sharing, information platform of behind the bitter of course, the construction of our country attraches great importance to the agricultural value of breath early network, as early as the eighty. The agricultural information center has been established in the 1990s, the national agricultural information website also arrise at the historical moment. Subsequently, these agricultural network, popularization mode with the color of administrative system formed a three-level network of province city and country, and covered various information such as agricultural, forestry anymore animal husbandry vice, production, processing and circulation of agricultural products.



[bookmark: _Toc11146]4.2 Studies produce industry promotion to the sale influences
Traditional marketing conception restricts development of agricultural product promotion in China. Many self-employed people use the way of network marketing to break the traditional store consciousness, the market in the eyes of operators is no longer regional, the flow of people and the concept of goods in and out. In the eyes of network marketers, websites, traffic, third-party payment, logistics speed is the business of modern business. 
But unfortunately, in the network marketing aspect, the city and the countryside are very different, this kind of difference not only refers to the network construction, the computer application, more is the network marketing consciousness.
In the eyes of more rural people, games, news, movies are the Internet, doing business, trading or market can be relied on, this is the agricultural products network marketing difficulties. (Huo Wenzhuan, Li Shibao, 2006) 
On the one hand, agricultural producers need to change their awareness of agricultural marketing, actively contact with network marketing methods, and gradually use them skillfully. On the other hand, buyers of agricultural products also need to change the traditional way of thinking. And in cities, most people aren't adopt to buying agricultural products by downloading App and other online software. In our mobile network software, you can see rice, seasoning and other storage time allowed agricultural products, and within two hours to deliver home, and then the promise of payment, but the volume has not been up, because the majority of agricultural products purchased through the Internet is young people, but young people consume’s is little. Most people who really control the power of a household purchase don't like, don' t get used to, or even know how to buy online.The two aspects of sales and purchase are not enthusiastic attitude towards network marketing, which forms the gradual departure of purchase and marketing system and network. The strangeness of the two ends of the supply chain to the network platform and network channel is the main factor restricting the concept of agricultural product marketing.
[bookmark: _Toc18409]4.3 Suggestions are given to strengthen the combination of online and offline promotion of produce
Fully consider the consumer's user experience, attract attention through online mode, import traffic, and then strengthen the consumer sense through offline physical stores.
The existence of physical stores can enhance consumers' sense of trust and enable consumers to determine where they buy products, which trust they need because they are usually related to health, is very important for marketing. (Chen Dingchun,2007)
Physical stores are a good supplement to online stores, can strengthen the publicity effect, but also can take advantage of the advantages near the residents' life circle, actively carry out offline activities.
For a transaction, starting online and completing offline, this is O2O(online to offline) simple explanation. For agricultural enterprises and operators, the existing offline resources are very rich, only to increase the physical stores near the consumer terminal, you can complete the middle and offline part of the O2O. What needs to be improved is the online part, not only the content displayed online, but also the online marketing ideas and means.

[bookmark: _Toc19938]5.0 Literature review
“The digitalized world brings new concepts with it in its way” (Association&Resources,2018) As we all know, Caracota, Ravi and Andrew b. Winston are famous scholars in the field of e-commerce in the United State, they jointly studied and published frontier of e-commerce “ E-commerce is a modern business method, which can meet the needs of government organzations, manufacturers and consumers to reduce cost by improving the quality of products and services and increasing the speed of service delivery” this kind of view in the computer network to check the way of content information to be applied. In short, e-commercial links the information, products and services of both parties through the computer network, which is the only the current formal and the future development, we don’t know.
In recent years, American scholar f.markrup has studied the importance and presentation of information activities in economic activities, that is combination and promotion of “online and offline” between economic industry and media industry.

Carlin Roma and other scholars have studied decision-making system and uses method of 020 e-commerce platform.

Jeff Hopkins studied relevant situations of the American farmers using the Internet and e-commerce for farmer management, including what kind of activities, farmers mainly carried out when they used Internet and e-commerce and some farmers preferred to connect cities and villages through Internet. Scholars focused on the differences in the utilization rate of the Internet, it also describes the future use of information technology in American farmers.

Love Lule’s discussion mainly focuses on the significance of e-commerce for agricultural production、trade and the background of its application and development


In his research, Nick manderov pointed out three main factors that effect the application of e-commerce in produce, trade and circulation. They are industry structure, product complexity and high threshold of transaction.

In foreign countries, especially in agricultural developed country. The research on marketing promotion and e-commerce mode of produce, especially application of 020 in agricultural field, is mainly reflected in the support of the government, the research 、training and service of universities.

Jason Bowden wrote an article on 9 June 2014 The title of article is Position yourself as a digital marketing specialist. He did research on online promotion methods
1. Self-built website     2. Forum blog promotion 3.cooperate with other well-known websites  4. send emails in group     5.mobile phone information release  6.video information release  7.online activity planning 8. cooperate with well-known websites

[bookmark: _Toc15401]6.0 Research technology method and principle
[bookmark: _Toc31862]6.1 survey method
In order to understand the facts of the promotion of agricultural products and analyze the facts to draw conclusions, confirm the problems existing in the actual operation, in order to put forward Suggestions for improvement in the research.
[bookmark: _Toc14103]6.2 observational method
In the process of research, through collect a great deal of literature review, survey and observation relevant documents and data through agricultural sector.
[bookmark: _Toc32203]6.3. field survey method
Visit some sector including website of Wuhan Agricultural Sector, Wuhan Radio and Television station, it adopt the method of quantitative and qualitative analysis combination. At first, collect a large number of datas, establish data mode to quantitative analyse. According to survey data, you can make judgement to relevant Internet platform and development direction.
[bookmark: _Toc19034]6.4. comparative analysis
Through the investigation of some farm enterprises in Yuancheng District of Wuhan City, the past and present situation are compared and analyzed.
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