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Promoting Sustainability and Responsibility in Hospitality

The hospitality business has a significant impact on both society and the environment due to the activities it participates in, which require a significant number of resources, as well as the strong relationships it maintains with the communities in the surrounding region. This effect stems from the fact that all of these activities need a large number of resources. One of the very few hotels that are constantly integrating CSR activities is Marriot Hotels. It has over 8000 properties across 139 countries. It has a reputable commitment to environmental sustainability, social responsibility, and ethical business practices. Companies in the hotel sector are under increasing pressure from a wide range of stakeholders to implement more environmentally and socially responsible practices. Simultaneously, the general population is becoming more aware of the issues surrounding sustainability. The general population's knowledge of its issues will increase, resulting in the emergence of this pressure. Furthermore, this study will look at the possibilities and problems associated with the domains being reviewed. Furthermore, it will conduct a study of the essential areas in which corporate social responsibility can create sustainable practices.
According to Benavides-Velasco et al. (2014), the term "corporate social responsibility" refers to a corporation's commitment to sustainably conducting business in terms of the economy, society, and the environment, while also striking a balance between the interests of a large number of stakeholders. In other words, the company seeks to preserve the environment, society, and the economy. This collection of stakeholders includes workers, consumers, communities, and the environment. Other aspects also fit under this group. This also applies to staff members. Singhal (2014) defines "corporate social responsibility" (CSR) as the implementation of business practices with the goals of reducing negative environmental consequences, respecting human rights, improving employee welfare, connecting with local communities, and maintaining ethical corporate governance within the hospitality industry. This term refers to the hospitality business. A more clear explanation is that corporate social responsibility, sometimes known as CSR, demonstrates the hotel industry's commitment to social responsibility.
It is critical to include principles related to corporate social responsibility (CSR) in the operations of the hospitality industry to meet the stipulated long-term sustainability objectives and preserve a social license to operate. In their 2013 research, Styles et al. suggest that hotels are responsible for generating a significant quantity of rubbish as well as emitting greenhouse gases. Furthermore, hotels utilise a large amount of water, electricity, and other natural resources in their operations, and as a result, they are accountable for a significant share of the environmental harm that happens. Furthermore, the sector prioritizes human resources and maintains close ties with the communities in which it operates. The first way these ties are maintained is via the position that the company performs as an employer. The second method is via tourist activities that the firm participates in These relationships are kept alive by using both of these tactics. The aims of this approach must be addressed via the employment of both direct and indirect means of completing the tasks at hand. According to Jones et al. (2014), hotels that engage in corporate social responsibility (CSR) have the potential to improve their overall sustainability performance, reduce their negative environmental impact, cultivate a positive workplace culture, establish and maintain strong community relationships, and cultivate a positive work environment. All of these advantages may be obtained by engaging in CSR.

When it comes to the hotel business, the bulk of efforts classified as corporate social responsibility (CSR) are focused on environmental preservation. According to Singhal (2015), hotels may apply a variety of techniques to minimise the amount of energy and water they consume, limit trash buildup, and stimulate biodiversity preservation. and reduce their contributions to climate change. These practices may also assist hotels to lessen their environmental effect. Hotels may also benefit from these methods to preserve biodiversity. For example, Marriott Hotels has set high goals of reducing greenhouse gas emissions by 30% and water intensity by 15% by 2025 (Marriott International, 2022). By the year 2025, the firm hopes to have met these goals. In order to achieve these objectives, the corporation has invested in water-saving technologies, energy-efficient lighting, and renewable energy sources.

Another intriguing element of Marriott is that it has implemented considerable waste management programmes across all of its hotels. One of the projects is the abolition of single-use plastics (Marriott International, 2022). Other projects include recycling campaigns and efforts to decrease food waste. Furthermore, the company has pledged to acquire more ecologically friendly goods, such as responsibly caught seafood and Forest Stewardship Council (FSC) certified wood products. To give you an idea, below are just two examples of the items that the organisation has committed to acquiring.
The notion of corporate social responsibility (CSR) encompasses not just attempts to enhance the well-being of workers and tourists, but also measures to promote the well-being of communities in the surrounding area that extend beyond the local surroundings. According to Kang et al. (2015), hotels can implement fair labour standards, give opportunities for staff training and development, encourage community development projects, and provide accessibility and inclusion for guests with disabilities. Hotels can accomplish all of these things.

Marriott International's promise to achieve global pay parity for men and women by 2025, as well as its investment in a variety of community-focused programmes, demonstrate the company's incredible success in this area. Both of these instances demonstrate the company's remarkable successes in this area. The Marriott Excellence programme allows employees to participate in a variety of training and professional development courses that are part of the company's platform for attaining sustainability and social impact. This platform facilitates global partnerships and initiatives aimed at raising awareness about human trafficking, providing relief to those affected by natural disasters, and establishing job possibilities for young people.

Companies in the hotel sector may use their purchasing power to exert influence to accomplish the objective of encouraging sustainability across their supply chains. Mzembi and Wang's 2021 research provides some examples of corporate social responsibility policies that may be adopted in this business. These methods include boosting supply chain transparency, procuring environmentally friendly items, ensuring that suppliers follow fair employment standards, and assisting local companies.

Marriott intends to invest one billion dollars in diverse suppliers by 2025, according to the Supplier Diversity Programme that the business has developed. This scheme is part of Marriott's efforts to broaden the number of alternatives available to companies owned by people from various backgrounds throughout its supply chain. Specifically, this project seeks to broaden that area. 

The hotel industry now contributes significantly to global tourism. As a result, it is anticipated to encourage responsible tourism and respectful, mutually beneficial exchanges. This industry's corporate social responsibility (CSR) efforts include cultural preservation, environmentally responsible tourism, and community development (Font et al., 2012). However, additional examples might be used to implement the technique.

Marriott has launched and executed various projects relating to these aims. Marriott International (2022) mentions the Sustainable Hotel Siting Initiative. The plan strives to conserve as much cultural heritage and nature as possible while developing new hotels. Furthermore, the organisation supports a variety of programmes, including community engagement. Skills for Success is an excellent example. This project provides economically disadvantaged children with hospitality training and employment opportunities.

When it comes to implementing corporate social responsibility initiatives, the hotel sector has both challenges and possibilities. Hospitality management has these challenges and opportunities. Sustainability initiatives are costly, stakeholders are ignorant, and global operations are challenging to run sustainably (Ajagunna et al., 2021). These are big concerns. Here are some of the most important concerns to address. Font et al. (2012) further propose that the company's fragmented ownership and management structure might impede corporate social responsibility. Because of the company's various ownership structures and management approaches. The company's ownership and management styles differ, thus this statement.
However, corporate social responsibility has the potential to benefit hospitality firms significantly. According to Singhal (2014), hotels may save money and enhance their financial performance by using fewer resources and creating less rubbish. This is because hotels may reduce trash. According to Benavides-Velasco et al. (2014), a company's CSR credentials may boost brand awareness, customer loyalty, and talent acquisition. All of these things may be improved. Marriott International, a pioneer in environmentally responsible hospitality, has improved economic benefits and stakeholder partnerships. 

The hotel industry's strong participation in corporate social responsibility, commonly known as CSR, has made a substantial contribution to the growing efforts being undertaken to promote sustainability. This is one of the reasons why efforts have intensified. Corporate social responsibility (CSR) might help hotels. These programmes promote ecotourism, social responsibility, ethical supplier chains, and environmental stewardship. Hotels may profit from these programmes if they participate. These strategies may help hospitality companies decrease their environmental impact, build stakeholder trust, and promote business and community health. Everyone in the hotel industry may benefit from following these recommendations. Hotels in hotel chains may consider them.
Marriott Hotels helps us show how corporate social responsibility (CSR) can help hotels stay profitable. To accomplish this goal, these firms must demonstrate their understanding of environmental responsibility. The projects seek to achieve sustainable supply, equal employment opportunities, biodiversity protection, waste reduction, reduced energy and water use, public participation, and sustainable supply. Many challenges must be addressed before corporate social responsibility (CSR) can completely realise its promise for long-term hotel profitability. Several individuals have raised these issues. The corporation is dealing with a variety of difficulties, including high costs, stakeholder participation, operational concerns, and scattered infrastructure. Even if just a few issues need to be addressed, their significance cannot be emphasised. The providing of replies to the queries that have been raised is critical in terms of meeting the promise that has been made.

To reap the benefits of corporate social responsibility efforts, hoteliers may choose to develop long-term business plans that adhere to ethical standards. This is done to take advantage of the chances that exist. These procedures are conducted to maximise the organization's development potential. Among the many possible results are market benefits, major risk reduction, cost savings, brand upgrades, competitive advantages, and industry benefits. Furthermore, there is the possibility of benefiting from the market. There is a decrease in risk and expenses, as well as improvements to the brand and competitive advantages over other enterprises in the same field. These are just a few of the perks. One of the perks is listed below. However, there is no way to alter the fact that reality is unchangeable. By investing in corporate social responsibility, hotel companies may fulfil the ever-increasing needs of its stakeholders. These firms may be able to help make the hospitality industry and society more ecologically friendly. This is due to corporate social responsibility (CSR). Corporate social responsibility (CSR) focuses on all aspects of obligation, including social and environmental accountability.
It is expected that the hotel industry will grow, and sustainable enterprises would prioritise corporate social responsibility. Companies that integrate corporate social responsibility (CSR) into their company strategy and operations will be better positioned to solve the complex environmental and social concerns that exist in their sector. These firms will be better prepared to face these challenges. Because of this, they have an advantage. The ability of hospitality companies to grow is good to all stakeholders. At the same time, to achieve this goal, a comprehensive sustainability plan must be established by a variety of stakeholders.
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