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Introduction
This essay discusses about the sustainability and how the hotel industry is responding and adapting, and why sustainability is a key focus.The essay will begin with define sustainability, its pillars and the relationship with the hotel industry. Analyse commercial considerations such as growing government demands and competition measures that have prompted hoteliers to embrace sustainability. Discuss the circular economy and its connection to CSR.
Main body
Sustainability seeks to safeguard our natural environment, human and ecological health, and way of life while fostering innovation and not jeopardising it (Young & Dhanda, 2013).
[bookmark: _Int_usc38x7w]The basis of what this concept symbolises are the concepts of sustainability.Sustainability is built on three pillars: the economy, society, and the environment. These concepts are sometimes known colloquially as profit, people, and planet.
Economic sustainability refers to practises that promote long-term economic growth while not negatively compromising the community's social, environmental, and cultural components(University of Mary Washington,Office of Sustainability).
[bookmark: _Int_xePOWmTg]A sustainable society is defined as one in which "the global environment and natural environment are properly preserved, and development is carried out to meet the needs of the current generation without jeopardising the needs of future generations." People's lives have become more materially affluent and convenient as a result of economic development and technological advancement. On the other side, our comfortable lifestyle is destroying the global environment, which is the foundation for our continued successful survival. Climate change has been caused by the rapid growth in greenhouse gas emissions since the Industrial Revolution, and it is having a major impact all over the world. Pollutants in the environment contaminate water, air, and soil, and unmediated consumption of mineral and energy resources not only harms the ecosystem but can also lead to conflict due to scarcity.(The health of our earth is deteriorating,section 01,What is a sustainable society?).
Environmentally sustainable businesses improve efficiencies, minimise resource consumption and waste, and measure and monitor carbon emissions across the supply chain. Many businesses are increasing their environmental efforts by implementing sophisticated technologies, such as cloud and IoT sustainability solutions, that allow them to track and reduce their environmental effect.Is the ability to preserve an ecological balance in our planet's natural environment and conserve natural resources to support the well-being of present and future generations is referred to as environmental sustainability(Environmental sustainability: A commitment to a better future)
The solution although tourism does not rely on everything, it does rely on practically everything.Sustainable tourism requires refocusing and adapting.
The 2030 Agenda for Sustainable Development, which was endorsed by all UN Member States in 2015, presents a shared roadmap for peace and prosperity for people and the planet today and in the future. The 17 Sustainable Development Goals (SDGs) are at the heart of it, and they represent an urgent call to action by all countries, developed and developing, in a global partnership. They recognise that eradicating poverty and other deprivations must be combined with initiatives to promote health and education, decrease inequality, and stimulate economic growth – all while addressing climate change and striving to protect our oceans and forests(The 17 Goals,History)
Marriot International is one exampel of chain wich use the 17 Sustainable Developments Goals. They are aiming to reduce environmental footprint, create and operate sustainable hotels, and source ethically while integrating sustainability across them value chain and mitigating climate-related risk.They reducing them environmental footprint by managing them energy and water consumption wisely, lowering waste and carbon emissions, and expanding them use of renewable energy. Marriot use cutting-edge technology to plan, implement, track, and communicate. They operate responsibly to reduce climate-related risk, which benefits both them company and the communities in which they operate(Sustain responsible operations).
Sustainability is ingrained in them company approach, from design to the guest experience. By building and running sustainable hotels, they work with the colleagues, hotel owners, franchisees, brands, suppliers, business partners, and guests to actively decrease the environmental effect and risk to them business.Marriot is committed to incorporating leading environmental and social practises into them supply chain and collaborating with suppliers who share them values. By concentrating on sustainable, responsible, and local procurement, they hope to minimise the negative environmental and social impact of from the commercial activities(Sustain responsible operations).
Sustainability is a circular economy,because is defined by envioromantal,economical and social which they form the sustainability.Circular economy is defined by as a "regenerative system" in which resource input and waste, emissions, and energy leakage are reduced through delaying, shutting, and narrowing material and energy loops. This can be accomplished by long-term design, maintenance, repair, reuse, remanufacturing, refurbishment, and recycling.' (Geissdoerfer et al., 2017:764).
The circular economy is built on three action principles:Natural capital should be protected and improved,Making the most use of available resources,Improving system efficiency (Ellen Macarthur Foundation, 2012). A totally circular economy runs on 100% renewable energy.Materials and goods in a circular economy may wind up serving very different purposes in new business connections.
A exampel who use the circular economy is the Salutation Hotel, a Strathmore Hotel Group property, participated in an eight-week initiative to actively monitor and reduce food waste.They successfully decreased the weight of food waste per cover by 36%, resulting in annual savings of roughly £10,900.Replicating these savings across all seven hotels in the group could result in 29 tonnes of food waste reductions and £76,000 in savings due to lower food purchase expenses each year.Strathmore Hotels reduces food expenditures by 18%.Intelligent monitoring and changing.
The circular value chain is the goal of production cycles which works to close the loop along the entire value chain. They use materials that are entirely renewable, recycled, recyclable, or biodegradable and can be used in several lifecycles to minimise costs, increase predictability, and control.
Products are designed to be efficient in terms of material utilisation while maintaining performance.
Wherever possible, low toxicity materials are chosen; biological and technical components are easily separated and recovered or replenished.
A exampel of chain is QO Hotel Amsterdam "The QO arose from the need to put an end to the wasteful, one-use approach to hospitality." Instead, we aim to demonstrate that adopting a sustainable, circular strategy is the only way to make a truly positive difference - for both people and the world."
According to a poll conducted by the World Business Council for Sustainable Development (WBCSD):
In total, eight business cases for going circular have been identified, with only eight materials responsible for 20% of global emissions, 95% of water use, and 88% of land use, these materials are: steel, aluminium, plastic, cement, glass, wood, primary crops, and cattle.
According to a few facts, the net economic benefit in Europe alone will be worth €1.8 trillion by 2030.By 2030, the circular economy will have created over 200,000 potential new jobs (gross).Over the last decade, renewable installed capacity has increased by 700%.
Corporate social responsibility (CSR) is a self-regulatory business model that assists a corporation in becoming socially accountable to itself, its stakeholders, and the general public. Companies that practise corporate social responsibility, also known as corporate citizenship, can be aware of the impact they have on all parts of society, including the economic, social, and environmental. 
Corporate social responsibility is a business paradigm in which corporations make a concentrated effort to operate in ways that benefit society and the environment rather than damage them.
CSR contributes to both the improvement of numerous parts of society and the promotion of a positive brand image for businesses.
Corporate responsibility programmes are also an excellent method to boost employee morale.
Environmental implications, ethical obligation, philanthropic endeavours, and financial responsibilities are frequently used to categorise CSRs.
CSR implies that a firm operates in ways that benefit society and the environment rather than harming them in the ordinary course of business.
CSR is a perspective on the corporation and its role in society that posits a responsibility among firms to pursue goals other than profit maximisation, as well as a responsibility on the part of stakeholders to hold the firm accountable for its actions.(Freeman,1984)
Around the world, business decisions are tied to ethical ideals, legal requirements, and respect for people, communities, and the environment. (Aaronson, 2003)
Strategic CSR is defined as "the incorporation of a holistic CSR perspective within a firm's strategic planning and core operations in order for the firm to be managed in the interest of a broad set of stakeholders in order to achieve maximum economic and social value over the medium to long term." (Chandler, 2017)
Green marketing has progressed far beyond merely emphasising what you are already doing that is green, just as a green audience has progressed far beyond simply accepting your word as an eco-friendly endorsement. Transparency is something that the sustainable dollar sector today requires. To build a devoted following, CSR must be pervasive inside an organisation. Reduce, reuse, and recycle practises must be in place, as well as ethical worker treatment, a low carbon footprint, local sourcing, and organic components. If you only have one of these elements and want to advertise it, that's OK, but be truthful about the others. Don't try to disguise anything that isn't genuine, otherwise you'll be accused of 'Greenwashing' and your credibility will suffer greatly.
To comply with the Paris Climate Agreement, hotels must reduce emissions by 90% by 2050. (Lissner, 2017)
In terms of sustainability, Accor has been the leading hotel chain. Their "Planet 21" campaign, which was established in 2011, tackles ten of the seventeen SDGs.
In response, Marriott and Hilton both began their own sustainability efforts in 2018 with the goal of addressing the SDGs. Marriott is a pioneer in offering transparency about each location's initiatives, pledging that "by 2020, each property will have a 'Serve 360' section on their website with specific hotel impact metrics." In the future, Accor and Hilton hope to deliver property-wide transparent data.
Greenwashing is the practise of employing powerful public relations, marketing, and advertising to create an unjustified or misleading claim about a product's or service's sustainability benefits.Companies do this to appear more socially or environmentally sustainable than they are, attracting more buyers and increasing profits.Greenwashing has been practised for many years, but the term was invented by environmentalist Jay Westerveld in 1986, before we had such easy access to public information via social media and the internet, and it was significantly simpler for companies to disguise what they were doing. It has caused uncertainty and reduced our support for firms that are truly doing something positive for the environment. Today, greenwashing is on the rise as more of us demand that the products and services we consume be truly sustainable. According to a Nielsen research conducted in late 2015, 66% of worldwide consumers are willing to pay more for ecologically sustainable items; among millennials, that number rises to 72%. (Jones, 2017)
Hotels are embracing CSR and sustainability.It makes sense for the following reasons: product longevity, popularity, and revenues.
Greenwashing misleads customers and can harm the company's reputation.
In conclusion sustainability is built on three pillars: the economy, society, and the environment. These concepts are sometimes known colloquially as profit, people, and planet. The circular economy which made the sustainability is built on three action principles:natural capital should be protected and improved,making the most use of available resources,improving system efficiency. CSR incorporates society's economic, legal, ethical, and philanthropic expectations on organisations at any particular time. Green marketing has progressed far beyond merely emphasising what you are already doing that is green, just as a green audience has progressed far beyond simply accepting your word as an eco-friendly endorsement.
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