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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website is easily and not complicated to access; it’s a very fast website and gives all information to costumers about all the services and prices 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:Yes, the website has many sub- pages such as Events, where costumer can see all the events the company will have throughout the year, different type of Courses , Timetable where costumer can consult all the schedules for all the services offered by the company and many others. Costumer can navigate through it without problems because is a very clear and not confusing website, 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make a quick and easy booking by choosing the desired service and times, based on the prices required for each service 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
According to Jongmans et al (2022), usability is one of the keys to a good website experience, and that’s what the website has potential for, however the website doesn’t have a live chat, so this is something that the website can improve to make contact easier.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
It’s very pleasant to navigate through the website because it’s very organized and not confusing, even though there are some differences between the computer and mobile phone version on the main page.

	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The website uses images, video and colours very well to capture the costumer’s attention

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website doesn’t have a live chat, which makes it take longer to communicate with them, because if the costumer has an urgent question that needs immediate attention , they can’t get it answered since they have to send email and wait for a response , which can sometimes take a while , and with live chat would be much faster 


	Question 2d – How effective are the social media links on the website?


	Answer: According to Kotler et al (2018) the use of social media offers brand and business many advantage, and social media links on the website is easily and quick to access, and very interesting, providing all the information about the company, from services , prices how to get there and all the company’s FAQs


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are clear and objective for the customers, because the website explains each service it offers, clarifying any doubts the costumer may have


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website has a testimonial page, is not the same as a review page because potential customers have no idea what other customers who have already used the company’s services liked or disliked about all services provide  , and this one doesn’t mention any date 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service offered are of high quality because they are provided by qualified professionals and are quite comprehensive. I would use the or recommend company’s service because the website conveys professionalism and has a wide range of services at very affordable prices.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes the prices is clear for the costumers, and is fair for the quality of service

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga

	
	2.Reading 

	
	3. UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
When I type these words, the company’s website appears in the top ten and is the second link that appears on the Google homepage 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer.

	Answer: 
Yes, I think that the website has relevance in modern Uk business, because it is a modern, professional and objective website and Yoga is very popular and widely available across the Uk, with options for all levels budgets and styles

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My suggestion to the company would be to improve the live chat feature, as it would be a faster way for costumers to communicate with the company, and to open a review page so costumers could leave their ratings and reviews of their services 
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