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Introduction 

A review of the history of entrepreneurship research shows that scholars have been interested in the phenomenon for a long time, since the 18th century when the French economist since Cantillon first used the word 'entrepreneur' in the 18th century, entrepreneurship research has come to the fore. To this day, entrepreneurship remains an innovative and challenging emerging field of study, with many scholars attempting to uncover the essence of entrepreneurship through the phenomenon of entrepreneurship. Existing entrepreneurship research not only recognizes the importance and role of entrepreneurship and innovation in economic activities at the macro level, but also attaches importance to the behavioral characteristics of entrepreneurs and the special operating mechanism of entrepreneurship itself at the micro level, and many new research themes have emerged with the changing context of the times and changes in entrepreneurial subjects, forming a rich research perspective with multiple sides and perspectives, forming a "jungle" of entrepreneurship research. 

Part one  Literature review

1  Concept of entrepreneurship

The term entrepreneurship dates back two or three hundred years to France, and in 1775 the French economist Richard Cantillon associated entrepreneurs with risk-taking in the economy, which was the first definition of entrepreneurship as risk-taking. The definition of entrepreneurship varies from one historical period to another, for example Gartner (1985) considers entrepreneurship to be the process of creating a new organization, while Stevenson Roberts and Grousbeck (1989) argue that "entrepreneurship is a process of tracking and capturing opportunities, whether independently or within an organization. The process is independent of the resources it controls at the time." According to Timmons (1999), "Entrepreneurship is an approach to thinking, reasoning and acting that is not only plagued by opportunity but also requires a complete and thoughtful approach to implementation and a leadership art that requires a high degree of balance of skills. Shame and Siropolis define entrepreneurship as the creation of a new business based on the entrepreneur's ideas and hard work, including the formation of a new company and the provision of a new product or service to realise the entrepreneur's vision".

2  Female Entrepreneurship

Although theoretical descriptions and realistic portraits of entrepreneurs, especially successful ones, tend to be more "masculine" (Schumpeter, 1934), women have always been an important group for entrepreneurial activity. According to the Global Entrepreneurship Monitor (GEM) The 2018/2019 Women's Entrepreneurship Report published by the Global Entrepreneurship Monitor (GEM) states that approximately 231 million women in the 59 economies surveyed are starting or running new businesses, a fact that has recently begun to attract the active attention of entrepreneurship scholars, particularly in the last five years (Brush et al., 2014; Hechavarria et al. Hechavarria et al. 2019), and the research literature on female entrepreneurship has grown rapidly, while this research literature is no longer bound to explaining the characteristics of the female entrepreneurial process and the causes of success and failure, but is dedicated to exploring the fundamental questions in entrepreneurship research using female entrepreneurship as a context.

To summaries, women's entrepreneurship research has gone through two broad phases. The early studies followed the basic assumptions of the field of sociology and were devoted to exploring the specific problems that women might encounter in entrepreneurship, given the differences in social expectations of gender roles and, in particular, the 'stereotype effect' constraints. This has led to the development of management responses for women entrepreneurs (Jennings and Brush, 2013). Such studies tend to consider female entrepreneurs as a specific group, and the basic premise is to incorporate a multidimensional framework of 'female-male' gender comparisons into the analytical process, exploring gender differences in entrepreneurial activity and the key barriers faced by women (Alsos et al., 2006. DeTienne and Chandler, 2007; Jennings and Brush, 2013), which is later summarized as female entrepreneurship research based on the homogeneity hypothesis. The homogeneity hypothesis plays an important role in characterizing groups of female entrepreneurs, but cannot explain the fact that there are differences between female entrepreneurs (Gundry and Welsch, 2001).

2.1 Characteristics of female entrepreneurship

2.1.1 Entrepreneurial Resources

Numerous scholars have researched and found that female entrepreneurs have less entrepreneurial financing than male entrepreneurs and that it affects female entrepreneurial firms' The reasons for this are firstly, according to the liberal feminist theory, gender discrimination is the most important aspect of entrepreneurship. Firstly, according to liberal feminist theory, gender discrimination allows male and female entrepreneurs with the same abilities and preferences to be treated differently (Ahl, 2006; Foss et al., 2018), and female entrepreneurs are often perceived as less capable than male entrepreneurs and face many barriers in accessing financial resources (Marlow and Patton, 2018). barriers in accessing financial resources (Marlow and Patton, 2005; Godwin et al., 2006). As a result, they are at a disadvantage compared to male entrepreneurs in terms of bank loans, equity financing, etc. (Alsos et al., 2006; Orser et al., 2006). Second, based on social feminist theory, differences in entrepreneurial financing between men and women are attributed to differences in abilities and preferences, with men being more socialised to entrepreneurship than women (Harrison and Mason, 2007) and therefore performing better than women in entrepreneurial financing. Thirdly, from a competitive perspective, it is argued that female entrepreneurs struggle to reach their maximum potential in a highly competitive environment in entrepreneurial situations (Harrison and Mason, 2007). 

2.1.2  Entrepreneurial networks

The entrepreneurial networks of female entrepreneurs are unique in terms of the strength and type of relationships, collective network orientation and network composition. Compared to men Women entrepreneurs make less use of weak relationships than men, relying more on strong relationships such as those with family members and friends (Greve and Salaff, 2003). At the same time, female entrepreneurs have a stronger collective network orientation than male entrepreneurs (Sorenson et al., 2008). First, women entrepreneurs tend to use a collaborative approach to collaborate with internal and external stakeholders, using relationship skills to enhance empowerment and cooperation with family members, employees within the organisation, customers and community members; second, they are adept at developing personal and business relationships that encompass both internal and external aspects of the business and are able to build an extensive network that connects family, work and community Thirdly, women entrepreneurs often build a humanistic network structure within the organisation and become the core of the team, contributing to collective productivity. At the same time, collective network orientation is positively associated with business success (Sorenson et al., 2008). In addition, female entrepreneurship can provide access to higher status social circles through networking with men (Godwin et al., 2006).

2.1.3 Entrepreneurial Opportunities 

The characteristics of opportunity development for women's entrepreneurial ventures are mainly reflected in two parts: opportunity identification and opportunity assessment. On the one hand, the opportunity identification process for female entrepreneurial The process of opportunity identification differs from that of male entrepreneurial ventures. Women's entrepreneurial ventures choose the learning/innovation opportunity identification process due to their focus on product design and quality, while male entrepreneurial ventures choose the opportunity identification process. The opportunity identification process of learning/innovation is chosen by female start-ups because of their focus on product design and quality, whereas male start-ups tend to be quick to profit and are therefore more likely to use the opportunity identification process of learning/acquisition and learning/replication. Female and male entrepreneurial firms use different human capital for opportunity identification, with female entrepreneurial firms making more use of work experience (e.g. number of prior jobs and retail industry experience), while male entrepreneurial firms base their opportunity identification on entrepreneurial experience (DeTienne and Chandler, 2007). On the other hand, the opportunity assessment behaviour of female entrepreneurial firms is influenced by gender stereotypes. Male stereotypical information (masculine stereotypical information) can facilitate the opportunity assessment of male entrepreneurial firms and female stereotypical information (feminine stereotypical information) facilitates the opportunity assessment of female entrepreneurial firms (Gupta et al., 2013, 2014). 

2.1.4  Business performance 

Studies comparing the performance of female entrepreneurial ventures with that of male entrepreneurial ventures have not yet reached consistent conclusions. A section of scholars have concluded that that female entrepreneurial firms perform lower than male entrepreneurial firms and suggest that gender discrimination is the main cause of female entrepreneurial firm performance (Ahl, 2006; Foss et al., 2018), while some scholars argue that there are no gender differences in the performance of female and male entrepreneurial ventures, controlling for demographic differences and risk (Watson and Robinson, 2003; Robb and Watson, 2012). 

2.1.5  The Entrepreneurial Environment 

The characteristics of the female entrepreneurial environment focus primarily on the institutional and cultural environments. In terms of the institutional environment, normative support （normative support not only increases the rate of female entrepreneurship, but also contributes positively to the development of a gender-equal society (Baughn et al., 2006). (Baughn et al., 2006). In addition, the relationship between a culture of gender equality and women's entrepreneurial intentions is moderated by the country's level of development and the industry in which the business operates. In more developed countries and in female-dominated industries, the impact of a culture of gender equality on female entrepreneurial intentions is stronger (Klyver et al., 2013). 
3  Inclusive entrepreneurship

Inclusive growth was first proposed by the Asian Development Bank in 2007. Compared to traditional growth approaches, inclusive growth involves a wider range of people and promotes a balance between rural and urban areas, between industry and agriculture, and between economic growth and environmental sustainability. The core tenet of inclusive growth is to promote growth with equal opportunities and a fair and equitable sharing of the benefits of economic growth. Inclusive entrepreneurship is the embodiment of the concept of inclusive growth in the field of entrepreneurship. As defined by the OECE in the report "The Forgotten Entrepreneurs: Inclusive Entrepreneurship Policies in Europe", inclusive entrepreneurship is the inclusion of special groups in society, including women, disadvantaged young people, older people, ethnic minorities and people with disabilities, so that they have equal access to entrepreneurial opportunities and the opportunity for entrepreneurial activity is the opportunity for such special groups in society to participate and be included in the process of economic activity. EU experiences in supporting inclusive entrepreneurship include：

3.1 Adopting laws, regulations and policies to protect the rights and interests of marginalized groups. In the mid-1980s, the European Council issued a directive on the implementation of the principle of equal treatment of men and women in agricultural activities and in the operation of private enterprises and on the protection of women entrepreneurs during pregnancy, childbirth and childcare in order to encourage women to set up small and medium-sized enterprises and to take care of the growth and special needs of women entrepreneurs. The EU Directive 2010/41/EC74 on the protection of women in business activities EU Directive 2010/41/EC74 has been instrumental in further stimulating female entrepreneurship. The Directive requires the European Commission to create a European-wide online mentoring, advisory, educational and business networking platform for women entrepreneurs, to facilitate the exchange of ideas and practices between women entrepreneurs in different countries and regions, in order to improve the overall level of female entrepreneurship.

3.2 Facilitating the exchange of information, promoting best practice and fostering entrepreneurship. In 2009, the European Commission set up the European Network of Women Entrepreneurs Ambassadors to provide inspirational role models for potential women entrepreneurs. 2011 saw the European Network of Women Entrepreneurs Mentors offering voluntary advice to women starting and running new businesses. 2012 saw the European Commission put forward a proposal to improve the gender balance on boards of listed companies so that women in senior management positions can become role models for other women. In 2012, the European Commission presented a proposal to improve the gender balance on boards of listed companies so that women in senior management positions can become role models for other women.

3.3 Enhancing entrepreneurial literacy and reducing entrepreneurial risk among marginalized groups through initiatives such as the former incubator. EU member states have launched special pre-incubators and incubators for women, older people or migrants to promote entrepreneurial literacy among marginalized groups. For example, the InnoLady training Camp in Finland, the Going for Growth programme in Ireland and the Dobbantó Women's Entrepreneurial Competitiveness Development Programme in Hungary have had successful experiences in developing women's entrepreneurship literacy.

4  Entrepreneurship Research in China

On the whole, there are two main lines of foundation for the construction of entrepreneurship theory in China: the first is the historical evolution and latest developments of Western entrepreneurship theory; the second is the basic principles of Marxist political economy and its latest contemporary development. The construction of Chinese entrepreneurship theory is determined by the theoretical, practical and historical logic of China's economic and social development, and has its own practical conditions, theoretical foundations and historical background (Liu Zhiyang, 2021). The famous "four major merchant gangs" in Chinese history have formed the "respect for culture and virtue", "integrity in business", "hard work, pioneering and enterprising ", "accepting and integrating, seeking common ground while preserving differences" and "taking risks and learning continuously" (Liu Boshan, 2003; Cai Hongbin et al., 2008). In modern China, the national entrepreneurs represented by Zhang Jian emphasized that "a country cannot be strong unless it is rich, and rich unless it is industrial", and regarded industry as an unshirkable responsibility to save the country, reflecting the Chinese entrepreneurs' business philosophy of "love for the country and respect for work" and "balance between righteousness and profit". This reflects the Chinese entrepreneurs' business philosophy of "patriotism and respect for work" and "balance between righteousness and profit". These distinctive Chinese entrepreneurial cultures are the historical roots of the construction of the Chinese entrepreneurship system. Drawing on Chinese history and culture and the beneficial elements of Western and Chinese theory, Chinese scholars are actively building a discipline, academic and discourse system of entrepreneurship with Chinese characteristics to serve the needs of national innovation and development. 
Part two  Case study:BYD VS Tesla
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1 BYD Auto

BYD (Build Your Dream, BYD) is a rechargeable battery manufacturer established in Shenzhen in 1995. Its car manufacturing began in 2003 with the acquisition of Shaanxi Qinchuan Automobile and only two years later it developed the Flair electric car equipped with lithium batteries on the strength of its own battery technology. BYD is now one of the world's leading electric vehicle manufacturers with its unique innovation capability. In just a few years BYD, a latecomer to the industry, has won the market's approval and is expanding at a 100% growth rate.

BYD's business layout covers the fields of electronics, automobiles, new energy and rail transportation, from energy acquisition, storage to application, building a comprehensive new energy solution with zero emissions. By the end of 2020, BYD's electric vehicles had entered more than 50 countries and regions and 300 cities around the world, making it the first Chinese car brand to enter developed markets in Europe, the United States, Japan and Korea. BYD is gradually improving its global R&D and production layout, and has already set up factories overseas, including the United States, Brazil, France, Hungary and the United Kingdom.
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BYD Auto's international market distribution

In the electronics field, BYD is the world's only supplier capable of providing a full range of structural components and complete design and manufacturing solutions for precision metal, glass, ceramic and plastic on a large scale. BYD Electronics is the main supplier for the top 10 Android mobile phone brands in the world in terms of shipment volume.

In the field of new energy, BYD has new energy products such as batteries, solar energy, energy storage and a complete industrial chain, with products in more than 90 cities in more than 20 countries and regions, including the United States, Germany, Japan and the United Kingdom.

Since 2016, BYD has launched its medium-capacity cross-seat monorail "Cloud Rail" and small-capacity rubber-wheeled tram "Cloud Bus", breaking the monopoly of foreign countries on advanced rail technology and filling the gap in China's small and medium-capacity rail transportation technology and industry. It has filled the gap in China's small and medium capacity rail transportation technology and industry. At present, BYD's rail transportation products have been installed in Yinchuan and Chongqing in China, São Paulo and Salvador in Brazil and many other cities at home and abroad, providing passengers with a more intelligent and convenient travel experience.(https://www.bydauto.com.cn/auto/index.html)

BYD’s Innovation strategies

BYD's open innovation contains both general and specific content: as general content is the inherent prescriptiveness of open innovation. One is that as an innovation subject, it should have its own advantages. It is the decisive factor for open innovation. BYD's advantage is a trinity of battery technology, a large-scale R&D team and semi-automated human-machine production. The second is the increasingly smooth communication between innovators and the innovation environment. Globalization and the development of information technology have created an increasingly strong force to break through the various product information barriers. The roles of cooperation and competition are often switched due to the free flow of innovation information, making the market leader's advantage face challenges and prompting enterprises of all levels and types to strengthen the interaction on innovation to seek their own core innovation capabilities due to the blurring of corporate boundaries. Thirdly, by virtue of their own strengths, they seek to collaborate on innovation and thus integrate more innovation resources to maximize the value of innovation. The industrial clustering in different regions has created the conditions for this. 

As a specific content is determined by BYD at a specific stage of development and its own competitive environment, which also has its own characteristics of the entrepreneur component also contains three specific meaning: First is to face their own competitors with an open attitude, manifested in imitation follow-up innovation this innovation is generally small innovation, more precisely small reform, for the part of the patent protection to change and for the part of the non-patent protection directly imported, embodied in the patent protection. This kind of innovation is generally a small innovation, or more precisely a small reform, in which the parts that are protected by patents are changed and the parts that are not protected by patents are directly brought in. Secondly, there is a sea of people in research and development. Open innovation is everywhere, not the strongest but the most comprehensive, so that a wide range of innovations can penetrate every aspect of the product with the help of low-cost human resources. Thirdly, follow the pragmatism in innovation. We are not looking for the best, but for speed and low cost of entry into the market, all from a practical point of view. It is the above-defined connotation of BYD's open innovation that has enabled BYD to take the lead. 

Firstly, this open innovation can be illustrated by the divisional structure of the organization, which is suitable for the current development of Chinese companies and for the development of such open innovation activities. Secondly, this open innovation is also reflected in the speed of product process innovation in the market. BYD has successfully achieved high speed in its product development process by utilizing the three main weapons of imitative follow-on innovation, distribution of core components and industrial clustering. This is despite the fact that BYD has in recent years been the subject of complaints from companies in developed countries that it is a copycat rather than an innovator in terms of its leading automotive product development. But even so, BYD has achieved real innovation in its product development process. The reason for this is that the effectiveness of innovation on a single product is being significantly lost in today's world. The economist Gary Hamel, who first coined the term "core competence", emphasized in his 2007 book that "iconic products can indeed propel a company from obscurity to the top of the heap. However, without the compulsory protection of patents, most products are immediately subject to imitation. Moreover, the speed of technological progress is increasing, offering new companies the opportunity to leapfrog past pioneers. For this reason, it is rare that an epoch-making product keeps a company at the forefront of the industry for a long time." 

Once again, the "vertical integration strategy" is being implemented using a large-scale R&D team. BYD currently employs about 140,000 people, of which 12,000 engineers are working on basic projects, accounting for 9% of the total workforce. In 2008, BYD invested RMB 1.16 billion in R&D, an increase of 66% over 2007. Compared to multinational companies, BYD has a large number of low-cost R&D staff. It is by this R & D advantage, BYD internal called "301 effect" that is, 300% of the number of engineers to exchange for 1% of the lead. Relying on the scale effect of research and development starts with the design of a fully integrated industrial value chain, and creates its own profit margins by reducing costs on its own components. This has been successfully applied to the automotive industry in its mobile phone EMS business.

Finally, following in the clever avoidance of patent risks, to achieve low-cost utilization. For example, BYD's target product is lithium-ion rechargeable batteries, which have been monopolized by Japanese companies. However, it is not a "complete imitation". Instead of acquiring automated equipment for manufacturing, BYD has adopted Chinese characteristics of manual processing and in-house manufacturing equipment, reducing the cost of investment in equipment. In addition, efforts have been made in design, such as replacing expensive metal components with products made of precious metals plated on cheap metal. BYD's efforts resulted in a low price for its products, which was used as a weapon to secure two major lithium-ion rechargeable battery customers, Nokia and Motorola, in succession until 2002. In response, the intolerant Sanyo Electric and Sony launched a patent battle against BYD. But in the end BYD won the case. It was BYD's own open and innovative approach to product development that led to the development of China's leading new energy vehicles soon after its entry into the automotive industry, thus establishing its brand position. 

2 Tesla Inc.

Currently, countries are focusing on research and development in the field of new energy vehicles: hybrid vehicles, pure electric vehicles and fuel cell vehicles. The pure electric vehicle produced by Tesla Motors in the USA is mainly a vehicle powered by on-board energy. The pure electric car has a long history of 134 years, it has zero emissions, low noise, simple structure, mature technology and other advantages, but due to the current battery unit weight storage energy is too small, and no economic scale, as well as the high production cost of the battery, short life, a charge driving range and other reasons to hinder its rapid development, therefore, break through these bottlenecks is the rapid development of electric vehicles The key. Among the many automotive companies, Tesla's remarkable performance has been the pinnacle of the development of purely electric vehicles. Tesla Motors was founded in 2003 and takes its name from Nikola Tesla, the father of electromagnetic physics. The founder of the electric car, Aeron Musk, is also known as the "Steve Jobs" of the automotive world. Tesla Motors, headquartered in California's Silicon Valley, designs, manufactures and sells purely electric vehicles, and also provides research, development and OEM services to third parties for electric vehicle power trains. Tesla Motors is the world's first electric vehicle company to use lithium-ion batteries and produces the Tesla Roadster, Tesla Model S and Tesla Model X.

Now the Tesla Inc. is on the NASDAQ and profitable, Tesla Inc.'s stock price has soared and it has instantly become the new darling of Wall Street. How has this newcomer, which has been in business for less than a decade, become so successful compared to the major traditional car companies? Depending on the intensity of innovation, technological innovation can be divided into incremental innovation and radical innovation. Disruptive innovation is the change of existing rules to achieve leapfrogging. It is the basis for the development of future technologies, products, services and industries, and is a mode of innovation that significantly improves technology and customer value. Incremental innovation is the maintenance and enhancement of existing goals. Tesla Motors has adopted a disruptive innovation strategy in its technological innovation.

2.1 Tesla motor’s innovation strategies

  2.1.1 Innovative battery technology. As the backbone of power output, batteries are to electric vehicles what petrol is to petrol cars. The battery as a vehicle power source has high requirements in terms of cost, capacity and safety, and advanced battery technology is necessary to be used in a larger range of vehicles.

  2.1.2 Rapid power change technology. A quick recharge within 5 minutes is a prerequisite for the universal availability of battery-powered vehicles. ABB is currently the world's leading supplier of fast-charging technology and can provide fast charging services at up to 400kW, but with a battery pack of 85kwH for the Model S it takes at least ten minutes, which is still a long way from the company's future blueprint of five-minute fast charging. Quick battery replacement is quick and easy compared to fast charging, but it is costly due to the limitations of existing technology, equipment and other resources. From this point of view, this is not a good measure in terms of cost or convenience, but Tesla has taken the decision to do so. Tesla's move is an attempt to boost consumer confidence in electric cars and to convince people that they can enjoy the same unhindered access as petrol cars while balancing environmental protection and convenience. It also sets the scene for the future of the electric car market, and it is this vision that has made Tesla a pioneer in pure electric vehicles in just a few years.

  2.1.3 Excellent battery control technology. The battery used in Tesla cars is the Panasonic NCR 18650 3100mah, which has a relatively good safety profile and, more importantly, is high energy, light and inexpensive. However, 18650 lithium cobalt batteries are high-risk and without a strong set of battery control technologies, safety cannot be guaranteed. The top-of-the-range Model S uses nearly 7,000 Panasonic NCR 18650 3100mah batteries, which are grouped twice and connected in series and parallel. Sensors are installed to sense the operating status and temperature of each battery, which is controlled by the battery control system. Prevents dangerous situations such as overheating short circuit temperature differences. In daily use, the safety of the battery is ensured during high current rushes and discharges. However, battery control technology from other manufacturers cannot achieve a control system that precisely manages each battery.

3 Tesla in China

On 25 October 2018, Tesla's two "heart" projects in China - the Shanghai R&D Innovation Centre and the Shanghai Super-factory Data Centre - were officially inaugurated and will be put into operation in the near future. As Tesla's first overseas R&D centre based on vehicle development, the Shanghai R&D Innovation Centre includes software, hardware, electronics, materials, power and energy engineering teams. According to the plan, in the future, Tesla Shanghai R & D Innovation Centre will carry out more original development work around the vehicle, charging equipment and energy products, and develop into a comprehensive R & D centre of the same scale as the US R & D centre. The Tesla China team has also independently developed Tesla's first electronic component assembly simulation system, which is able to directly simulate the assembly process of hundreds of electronic components on the final assembly line to ensure that the vehicle's constantly upgraded firmware versions always perform properly on the production line. This will reduce costs by significantly increasing production efficiency. In the future, the system will also be in operation at Tesla's Berlin and Texas super-factories in the USA. The Materials Lab also houses Tesla's world-leading VOC testing and analysis centre. The two "heart" projects in Shanghai were inaugurated On the day of the inauguration of the two "heart" projects in Shanghai, Tesla opened up by more than 7% and by the close of trading was up by 12.6%, with the share price hitting US$ 1024 per share and the market capitalization crossing the trillion dollar mark for the first time. With this, Musk's fortune soared to $252 billion, surpassing Amazon founder Bezos' $193 billion and putting him at the top of the world's richest people list. In the past four quarters, Tesla has delivered more than 800,000 vehicles, thanks to the Shanghai mega-factory, and at the 2021 AGM, Musk said he was confident that Tesla would maintain an annualized growth rate of at least 50%, while setting a target of "20 million vehicles by 2030". At the 2021 AGM, Musk said he was confident that Tesla would maintain an annualized growth rate of at least 50% and set a target of "20 million sales by 2030".（www.chinaweekly.cn,15/11/2021）

4 Tesla&BYD market performance

Tesla announced its 2021 delivery figures, with 936,200 units delivered worldwide, up 87.2% year-on-year. If nothing else, the nearly one million deliveries will help Tesla to become the global leader in new energy vehicle sales in 2021. To date, Tesla has not disclosed its sales in China alone, but a combination of information suggests that BYD has a slight edge over Tesla in the domestic new energy vehicle market. Tesla's electric cars have been in short supply since 2021, and the lead time for the domestic Model 3 and Model Y has been stretched to 12-16 weeks. 2022 will see the commissioning of Tesla's Berlin, Germany, and Ulster, Texas, US, mega-factories, and the expansion of the Shanghai plant has entered the environmental assessment phase. Some foreign media reports suggest that Tesla's total production capacity will reach 2 million units in 2022, doubling its current capacity of 1 million units. On the first trading day of 2022 (3 January), Tesla's US shares jumped 13.53% to close at US$1,199.78, influenced by the positive news. BYD, which has lost the global new energy sales crown to Tesla since 2019, is dead set to continue to successfully hold on to its position as the domestic new energy car ringleader in 2021. BYD will sell 730,000 vehicles in 2021, up 75.4% year-on-year, and 593,700 new energy passenger cars in the year, up 231.6% year-on-year. In December last year, BYD sold 98,000 passenger cars, of which new energy vehicles accounted for nearly 95%. A CITIC Securities research report forecasts that BYD will sell 1.27 million new electric passenger cars in 2022, and with 200,000 orders already in place, annual deliveries are expected to reach 1.5 million units. China's rapidly expanding new energy vehicle market has been very rewarding for a number of new energy vehicle companies, and in addition to the BYD and Tesla "duo", a number of car companies have also achieved significant growth in electric vehicle sales in 2021.(www.yicai.com.cn, 05/01/2022)
Part three  Critical thinking

1 Theoretical comparison: Western entrepreneurship theory VS Marxist theory

Western entrepreneurship theory and Marxist discourse show major differences in terms of historical practice, ideological foundations, logical starting points, research content and ultimate goals.

Modern Western entrepreneurship theory is based on the practice of capitalist business and enterprise development. The development of capitalism in the West can be traced back to the boom in global trade during the Age of the Great Mariner, where the need to accumulate wealth and the pursuit of adventure drove the formation and development of commercial activity and business organizations. The bottom-up practice of capitalist enterprise in the West has shaped the entrepreneurial philosophy of the pursuit of freedom, adventure and equality of opportunity. In contrast to the West, Marxist theory began with the great explosion of productive forces and profound changes in social relations brought about by the Industrial Revolution, and the rise of the workers' movement triggered reflection on the inherent flaws of the capitalist system. The socialist market economy, as a successful practice of Marxism, has creatively integrated the "visible hand" of macroeconomic regulation and the "invisible hand" of the market economy, promoting top-down and bottom-up institutional changes and the emergence of various types of entrepreneurship. This has further enriched the development model of the socialist market economy.

Modern Western entrepreneurship theory originated from Western market economy theory, where entrepreneurship initially referred to the process of obtaining excess profits from new combinations of land, labour and capital, and later entrepreneurial traits, functions, behaviors and cognition gradually became the core of modern Western entrepreneurship theory. Marxist political economy transcends classical Western economic theory and puts forward the theory of the value of scientific labour, the theory of wealth creation and the theory of practice, arguing that entrepreneurial labour is a multiplication of general labour, and that entrepreneurial labour, as a comprehensive labour that combines scientific, general and managerial labour, plays an important role in the creation of social wealth.

The modern Western theory of entrepreneurship is the process of value creation by the individual and reflects the behavioural process of identifying, evaluating and developing entrepreneurial opportunities for value creation under conditions of interaction between the entrepreneur and the environment at the micro level (Bruyat and Juljen, 2001). The process of identifying, evaluating and developing entrepreneurial opportunities to achieve value creation (Bruyat and Juljen, 2001). In contrast, Marxism sees wealth creation as the essence of entrepreneurship. In the process of transforming abstract wealth into concrete wealth, entrepreneurial activity integrates the richness of national, social, natural, family and individual wealth creation.

Modern Western entrepreneurship theory is concerned with the creation and growth of new products, services and organization, as well as the growth of the economy. In contrast, under Marxist theory, the achievement of common prosperity and the full and free development of human beings is the fundamental purpose of entrepreneurial practice. In short, modern Western entrepreneurship theory and Marxist discourse share similarities in that they are both based on the context of great changes such as the technological revolution, the importance of the power of innovation, invention and creativity, and the focus on entrepreneurship and the realization of individual needs. The difference lies in the fact that Western entrepreneurship theory focuses on the individual power of entrepreneurs to pursue freedom, adventure and achievement, and is less concerned with entrepreneurial activities at the macro level, such as the state and government, and focuses on the process of value creation rather than the distribution of wealth; whereas Marxist political economy puts forward the assertion that entrepreneurial labour can create wealth, and views entrepreneurial activities as an adaptive process of productive forces and relations of production, and attaches importance to the organic unity of wealth Marxist political economy, on the other hand, puts forward the assertion that entrepreneurial labour can create wealth, sees entrepreneurial activity as an adaptive process of productive forces and relations of production, and emphasizes the organic unity of wealth creation and distribution.

2  Female Identity Strategy Selection

In the face of possible identity intersections and distractions, how do women entrepreneurs build their identities to guide their entrepreneurial behaviour? How should women entrepreneurs build their identities to guide their behavioral decisions? Socially constructed entrepreneurial identities are based on masculine norms, value the economic dimension over the life dimension and exhibit a high need for autonomy, dominance and aggression (Chasserio et al., 2014); socially constructed female identities have family responsibilities as their core task and exhibit typically feminine characteristics such as empathy, sensitivity and gentleness (Eddleston and Powell 2008; Matthews and Khilji, 2016). With such conflicting constructed norms, female entrepreneurs need to constantly reconcile entrepreneurship and femininity, which triggers different identity strategies. Identity strategies are not limited to addressing how female entrepreneurs cope with conflicting identities, but may also influence their entrepreneurial decisions and behaviors in at least two ways, as follows:

First, why do women entrepreneurs choose different opportunities? Although studies have discussed the likelihood of identifying opportunities and the types of opportunities identified by female entrepreneurs from the perspective of social and human capital (de Bruin et al., 2007; Sullivan and others, 2007). the likelihood of female entrepreneurs identifying opportunities and the types of opportunities identified have been discussed from the perspective of social and human capital (de Bruin et al., 2007; Sullivan and McMullen and Shepherd (2006) incorporate differences in entrepreneurs' perceptions of uncertainty into their discussion, suggesting that when entrepreneurs transform third-person opportunities into opportunities that are only attributed to them, they may be able to identify them differently. third-person opportunities into first-person opportunities that are only attributed to them, they develop strong opportunity beliefs that drive entrepreneurial action to seize the opportunity. This contributes to an exploration of the mechanisms by which female entrepreneurs think about identifying opportunities, with the aim of answering the question 'why different female entrepreneurs may be willing to tolerate or assume different levels of uncertainty in order to identify different types of entrepreneurial opportunities'.

Second, why are there differences in resource integration behaviours and outcomes for different women in the entrepreneurial process?Financing has been repeatedly highlighted as a key obstacle for female entrepreneurs in the entrepreneurial process (Alsos et al., 2006; Orser et al., 2006), showing a strong female disadvantage in terms of outcomes, such as the fact that women start nearly 40% of all private businesses in the US, yet they are allocated only 2% of venture capital financing (Kanze et al., 2018). Recent research has dissected the female financing disadvantage puzzle in terms of 'entrepreneur-investor' interactions, highlighting that entrepreneurial positioning (demand side) and investor bias (supply side) together form a positive cycle that perpetuates and reinforces the gender gap in entrepreneurial financing (Kanze et al., 2018; Geiger, 2020). These studies are highly instructive, but they are mostly based on the assumption of "stereotypical effects based on gender expectations" and do not fully explain "why different female entrepreneurs may induce different interaction processes with investors, and at the same time This does not sufficiently explain the underlying question of why different female entrepreneurs may induce different interaction processes with investors and at the same time use this process to generate different financing outcomes.

3  National differences in entrepreneurial activity

Firstly, research based on an institutional theory perspective suggests that developing countries generally lack well-developed institutional elements related to entrepreneurship and, in lieu of this, entrepreneurs have to rely on an extensive network of interpersonal relationships ('pulling strings') to access various social support and social resources related to entrepreneurship (Xin and Pearce, 1996). 1996). The relative abundance of homogeneous social capital based on blood ties, hometown relations, classmates, comradeship, etc. in traditionalist cultures (especially small group collectivism and interpersonal orientation) helps to reduce the fear of entrepreneurial failure, cope with insecurity and uncertainty in entrepreneurship, and increase the rate of entrepreneurial activity (Jansson et al., 2007; Zhao et al., 2010). Zhao et al., 2010). In developed countries, on the other hand, there is no particular reliance on traditionalist cultures to provide particular social resources and social support because of the relatively well-developed nature of the various entrepreneurship-related institutions. Secondly, in developing countries, the prevalence of higher power gaps and fewer pathways to upward social mobility has led many members of society to use entrepreneurship as one of the primary means of escaping their old social class and changing their destiny, resulting in a large number of survival-driven entrepreneurial activities and increasing the amount of entrepreneurial activity in society as a whole. This is evident in the survival-driven entrepreneurial activity generated by the hukou system in China and the caste system in India. In developed countries, on the other hand, members of society enjoy a relatively well-developed social security system and can achieve upward social mobility through hard work in their jobs or through higher levels of education. Therefore, in developed countries, entrepreneurship is only one of the means to change social status, and far from the primary, or even the only, means. Thus, in developed countries, a high power gap does not increase the amount of entrepreneurial activity. According to Zhao(2012) research, a 'socially supportive culture' (typically characterized by high interpersonal orientation and low bullying) was found to play an important role in explaining early entrepreneurial activity in 40 countries, while a 'performance-based culture' (typically characterized by high performance) was found to play a significant role in explaining early entrepreneurial activity in 40 countries. based culture (typically characterized by high performance orientation, high future orientation, high uncertainty avoidance, low clique collectivism and low power gaps) has little explanatory power for entrepreneurial activity, and is only positively related to the existence of business opportunities and the institutional environment for entrepreneurship. 

4  Next steps for research

4.1 The entrepreneurial process consists of a number of different stages, such as the new venture creation stage, the new venture growth stage and the new venture stable development stage, etc. These stages are a coherent evolutionary process in which there are many influences that contribute to the complexity of the evolution, so that entrepreneurship is a dynamic, complex and holistic process (Hoskisson et al., 2000; Bruton et al., 2008). For such a process, we can conduct a phased study, examining specific phenomena at specific stages separately.

4.2 It is important to examine the impact of the degree of fit of three levels of factors on entrepreneurship: the entrepreneur, the team, and the entrepreneurial firm in an integrated manner, as only a cross-level study can yield concrete and meaningful conclusions.Kolverid and Obloj (1994) first used longitudinal data from a US SME to explain how entrepreneurs use networks to start a business before they start, the role of heterogeneity and integrity of the entrepreneurial team on the role of the heterogeneity and integrity of the entrepreneurial team on the early growth of the firm, and how the entrepreneurial firm strategically planned and implemented during its development. This cross-sectional study not only explains the role of different actors at different stages of entrepreneurship from individual, team and organisational perspectives, but more importantly, it provides a complete picture of the creation of a new business and is more conducive to entrepreneurship. More importantly, it gives us a complete picture of the creation of new ventures and is more conducive to entrepreneurship research in uncovering the essence behind the phenomenon.

4.3 Faced with a potentially diverse range of entrepreneurship research topics, the challenge is to produce novel, unique and practice-oriented findings through effective research design. It is a daunting task to come up with research findings that are novel, unique and practically relevant through effective research design. To do this well, a breakthrough in entrepreneurship research pathways is required. 
