




.Digital Opportunities for Customer Engagement at BrightWave Café.



Brightwave Cafe could really improve customer retention, increase footfall, and make day-to-day operations smoother by gradually introducing more digital tools into the business. A phased approach would work best, starting with simple changes like email newsletters and scheduled social media content before moving into automated messaging and digital menus linked to the POS system.
The cafe could begin by collecting customer emails through opt-ins and separating them into groups such as regular customers and new subscribers. This would allow more personalised weekly newsletters featuring things like a drink of the week, loyalty rewards, or special offers aimed at different customer groups. Posting consistently on social media — for example three times a week — would also help keep customers engaged. Content could include menu highlights, behind-the-scenes clips, or upcoming events, especially using short-form videos and local hashtags to reach more people nearby.
Automated messaging could help answer common customer questions quickly, such as opening times, menu links, or booking confirmations, while more personal situations like complaints or customer service issues should still be handled directly by staff to keep interactions genuine. Introducing cloud-based digital menus with contactless payment options would modernise the customer experience and also provide useful sales data that could support more personalised marketing campaigns in the future.
It would also be important for Brightwave Cafe to focus on customer privacy and consent when collecting data, while regularly checking engagement and conversion rates through simple analytics. Automation should only be expanded once systems and workflows have been properly tested so that staff still stay in control of tone, customer relationships, and any exceptions.
AI could also support marketing content creation by speeding up idea generation. For example, a prompt asking AI to create a short email subject line and newsletter blurb promoting a new summer cold brew with a 10% loyalty discount produced a strong first draft. However, the final version still needed human editing to better match the cafe’s brand voice, improve clarity, and add more personality. This shows how AI can save time and support creativity, while human input remains important for accuracy and authenticity.
AI can quickly generate marketing ideas and save time when creating content. However, human editing was still necessary to improve tone, make the messaging feel more authentic, and better match Brightwave Cafe’s brand identity. The final version feels more personal, relatable, and engaging for the target audience.
I’ve used AI to get general background information on the best ways to boost digital marketing in businesses, mostly for café’s. I asked AI how BrightWave café could benefit from using digital tools and for examples of each digital tool. I then used that as an initial outline and then added a more ‘human-like’ tone and accuracy. I then laid it out into a more ‘reader-friendly’ set of paragraphs.
I checked the AI generated content for accuracy by fact-checking and asking for references from each section of the report. I didn’t notice any bias.



Top of Form

Bottom of Form



· Chaffey, D. and Ellis-Chadwick, F. (2022) Digital Marketing: Strategy, Implementation and Practice. 8th edn. Harlow: Pearson Education.
· Kotler, P., Kartajaya, H. and Setiawan, I. (2021) Marketing 5.0: Technology for Humanity. Hoboken: Wiley.
· Ryan, D. (2016) Understanding Digital Marketing: Marketing Strategies for Engaging the Digital Generation. 4th edn. London: Kogan Page.
· Tuten, T.L. and Solomon, M.R. (2023) Social Media Marketing. 4th edn. London: Sage Publications.
· Smith, P.R. and Zook, Z. (2020) Marketing Communications: Integrating Offline and Online with Social Media. 7th edn. London: Kogan Page.
