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Executive Summary
Spreading information about cultural awareness in a hotel is really important. Since they deal with guests from different countries. This report discusses the importance of spreading knowledge about different cultures to the hotel staff as well as shares a handbook which enlists the do’s and don’ts for the hotel members. 
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The hospitality industry which includes all the hotels includes a wide range of diversified client and customers. While this may be challenging for the hotels, they also provide ample number of opportunities to staff members to learn about different cultures and tradition followed in the entire world. (Sucher and Cheung, 2015) It is important for the staff members to be culturally aware so they can interact with customers from different backgrounds without offending them. Training is also provided to the employees of the hotels so they can understand the importance of this and implement it in their work. (Kotsaga, 2015). This report helps in identifying the cultural difference between London where the hotel is established and India, a country of different cultures and religions so the employees can understand the dos and don’ts they need to follow while entertaining a guest from the country. 
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The hotel is based out of Wales which is a part of United Kingdom. English is spoken in almost every country in the world and over 98% of the population in United Kingdom communicates in English. They widely follow Christian religion and other than that people also follow Islam, Hinduism, Sikhism, etc. since people from different countries are also residing in the United Kingdom. Evaluation of the British culture through the Hofstede 6D model could be- (Hofstede, 2022).
1- Power Distance- It talks about the power distribution amongst the minorities and majorities and how members accept it. Ranking of UK in PDI is lower which means that UK believes in maintaining equalism in the country. 
2- Individualism- This refers to the interdependence members have on each other. The score for this is high for UK which means that the members of the country are quite independent. 
3- Masculinity- Higher score in this section where the UK stands means that the professional environment in the UK is competitive and always seek success to be the best.
4- Uncertainty avoidance- It means how afraid the members are of uncertain situations. Standing at a lower score, this means that members are happy to face unknown situations and keeping things unplanned. 
5- Long term orientation- It suggests to keep some link with the past to deal with challenges in the future. The country stands at a neutral point in this section. 
6- Indulgence- This element describes the extent to which members control their wants and desires. With a high score in this element, people are willing to achieve their desires and enjoy their life.  
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1- Power distance- India scores a high number in this element which states that there is proper hierarchy followed in India from top to bottom in the society. (Hofstede, 2022)
2- Individualism- It stands at a neutral level and it means that people are also independent whereas also depend on people they respect like in a group. 
3- Masculinity- India is considered a rather masculine country because people like to display their power and success explicitly. Wearing designer brands and labels is one way of showing their wealth.
4- Uncertainty avoidance- India has a low score in this element which directs that people in this country imperfections. They do not plan anything and it does not need to be perfect. 
5- Long term orientation- They stand on a neutral point other than developed countries which stand at a relatively lower scale. They believe in karma religiously and implement the same thoughts in themselves.
6- Indulgence- India scores a low point on this element which means they control their desires and do not put much importance on free time and fun activities. 
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From the analysis of 6D model of the Hofstede we came to a conclusion that even though both the countries are diverse and there are some people from India religion residing in the United Kingdom, there is a vast difference in the behavior of the people. United Kingdom being a developed country follows the western culture whereas India is still a developing country where a lot of people have orthodox mindset. 
1- Power distance- There is a difference between the power distance as UK focuses on being a country where everyone is treated equally whereas India focuses on maintaining the hierarchy in the country between the powerful and less powerful
2- Individualism- People in the UK are less dependent on other members of the society but community in India stands neutral on the dependence of their elders or respected. 
3- Masculinity- Both the countries score at a higher level in the masculinity which means the work environment in both the countries is success driven and ambitious.
4- Uncertainty avoidance- The countries stand a lower scale which means they are not afraid to face unknown situations and believe in imperfections. 
5- Long term orientation- UK believes in learning from the past and implementing the same in the future whereas India stands neutral because they religiously believe in Karma. 
6- Indulgence- India scores a low point which means they are a country of self restraint whereas UK scores at a high level which states they like to fulfill their desires and have fun while working. 
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Since there is not a major difference between the cultures of the countries listed in these reports, the do’s and don’ts of the hotel shall be basic and relevant. (Linga, 2022)
	Do’s 
	Don’ts 

	
Employees need to be open-minded and accept all the people coming from different culture. 
Some customers may need some extra attention so the employees need to be patient with the customers.
Always maintain hygiene in the hotel rooms and hotel corridors as well.
Be well groomed and pleasurable to look at. 
Assist the customers with directions to the places they might need. 
Be available to the customers and try to complete all the requests made by the customers. 
Greet all the guests courteously and fold hands in front of the guests. It is sign of welcoming. 
	People in India consider beef eating as against their culture, do not offer or bring beef for Indian guest unless asked for.
Indians take pride in their culture; do not mock the culture of the guests. 
Do not play with your clothes, body or hair while attending a guest.
Do not discriminate guests on the basis of their race or colour. 
Do not ignore any requests made by the guests, try to achieve them on your own otherwise ask supervisors. 
Do not show up in front of a guest with pale face or bad attitude. 
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Every country has its own rich heritage and culture. People from different countries upholds their culture everywhere they go and appreciates if the hotel from different country also understands and implements their cultures. The importance of culture awareness in a hotel industry is really important as they create customers if there hotel has a good cultural awareness. This report talks about the culture followed in the country where the hotel is established and culture followed in another country which is taken for reference that is India. It also makes a comparison between the cultures of both the countries and highlights a handbook for the employees which marks the do’s and don’ts they should follow while attending a guest from India. 
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