	
	
	



QUESTINNAIRE ANALYSIS


In this document I will analyse key findings from my business questionnaire, the type of people, about the location, how much do people appreciate this type of confectionery that will contain healthy cakes and the type of the cakes. 
I will find out, how often people consume this type of cakes, where they prefer to buy them, what types of ingredients prefer and how much they are willing to pay. 


[image: ]      Looking at this table, I can see that a large majority of people are between the ages 36 –60 and the fewest are those between the ages of 18-35. In conclusion, we must also focus on the attraction and satisfaction of those who are less the 35 years old, without neglecting the majority.
 The goal is to convince as many people as possible of the benefits of consuming healthy cakes and following the statistics I notice that , those over the ages of 36 , are much more interested and the others don ’ t know that life can be sweat even with sugar –free and all those  factors harmful to our health.
This particular graph is debatable as it only shows the age ranges of the questionnaires. Peoples answered the questionnaires. However, due to the nature of the business I think that I will be aiming for a younger customer as well.


[image: ]By asking this question, it gave me an idea of which gender would be more aware of the business, however the result is split 50/50, meaning each gender is aware about my concept.
How will impact my business:
I can tell from the results that both males and females will be interested in my business and I will not have to address only a certain type of person. In this case, the theme of my cakes will be designing an addressed equally, in order to preserve gender equality. I will consider both the appearance, the content and the ingredients used to reach the standards of a very successful confectionery.
In the media, cupcakes are associated with women, more than men, and there's conventional wisdom that women prefer cupcakes. But after completing the questionnaire, it turned out that dessert is equally preferred by both genders and this will have a strong impact on business.


[image: ]From this result, I realize that most of them choose to order. Only one person chooses to buy from the supermarket, and only one person to made it home. In this case I must definitely consider buying a car to deliver orders to my potential customers.
I don't know for sure from this chart, if this percentage indicates the accuracy of the wishes of potential customers, because 6 people answered this questionnaire but definitely take into account the result of this graph. I will take into account all aspects including this small percentage who want to do at home or buy from the supermarket.
I will try to attract my customers to consume in the confectionery, diversifying as much as possible the aroma, appearance and taste of the cakes, so that when the potential customers walk every time in the confectionery, to have the opportunity to choose from a significant variety of cakes.

[image: ]This graph shows me the essential elements for which potential customers, will attach great importance. 50% of the percentage will be interested in the ingredients used and their quality. For 35% of those who participated in completing the questionnaire, counts flavour of the cakes, and only 15% are interested in appearance or design.
However, I believe that both, taste and appearance play an equally important role in client’s choose, that is why, I will bring a unique design and a special taste that will reflect my personal style. Before buying, consumer is thinking about advantages and disadvantages of product. It helps to understand likes and dislikes of the consumer and make internal and external research (Solomon 2013,32).
 Such as first consumer needs a product then clients begin to gather information. We have seen that there is a strong evidence that taste and flavour are important factors in consumer food choice. Many other factors are influential in modifying and as illustrated by Shepherd (1985) model.

[image: ]The following results are from 6 responses received and they all choose social media as the most effective means of advertising. Social media is a powerful way for business of all sizes to reach prospects and customers. 
Great marketing on social media can bring remarkable success to my business, creating devoted brand advocates and even driving leads and sales. Information is power. The more actionable information I can collect, the better I can develop a business and a general presence on social media.
It is surprising that all the people who answered the questionnaire voted for social media as I would expect someone to pick up magazines or posters. However, I will not stop only at using social media, although it is one of the most influential ways in which my business can grow safely and efficiently.
This question is essential in developing and opening a new business, proving to me that people very often use social media as a point of discovery.

My idea to open a confectionery with healthy cakes, such as: no sugar and low carb, is to enjoy as many people as possible and become one of the best in Bristol and around. The method of gathering information is the survey. The instrument underlying the survey is the questionnaire.
People expect from new companies that the products, will be free of additives, preservatives and premiums. More over customers will be attracted by the lower price of better quality, no fat content, low calorie content and low sugar content.
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5. If you require a cake, where would you get it from ?

More Details

@ buy from a supermarket 1
@ order from a bespoke cake m... 4

@ make yourself at home 1
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9. What advertising method would you suggest as most effective for a small business?

More Details

@ social media 5
@ direct marketing e.g.postersfl.. 0
@ newspapers magazines 0

@ billboardadvertising in local b... 0
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1. What is your age?

More Details
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6. When buying a cake ,what is the most important aspect for you ?

More Details

@ appearance/ design 1
@ flavor 2
@ price 0

@ organic sourced ingredients 3

@ customer loyalty to a particul
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2. What is your gender?
More Details
@ Woman

® Man
@ Non-binary

@ Prefer not to say




