[image: ]






                                       

BA BUSINESS MANAGEMENT
PART 2: DISSERTATION
LCBB6000_BIRM

Topic: An investigation into the use of Artificial Intelligence in the United Kingdom (UK) Fintech: a focus on the effectiveness and usefulness of robo-advisors as used to advise customers














Student name: Ecaterina Jelamschi                                                             Student ID: 2124147
Abstract
The first chapter of this research sets the scene for further research wherein the researcher gives an overview of the entire research and assessment structure. Moreover, this chapter also discusses the objectives of the research. This chapter is also developing research questions by considering objectives.
The chapter that contains the literature review, focuses on the review of the literature that are relevant to the topic of the following study. Various related and relevant pieces of contemporary literature regarding robo-advisors have been reviewed. Various benefits and limitations associated with robo-advisors were discussed in detail to comment on the adoption of robo-advisors. 
This section or chapter of this research discusses different types of research strategies and data analysis techniques used in this research. This chapter discusses Saunders’ research onion framework which is used to develop research methodology. The benefits of using each of the research and data analysis techniques are discussed in this chapter. This chapter also discusses strategies used by the researcher to avoid ethical issues. 
The chapter of the data analysis highlighted that the robo-advisor in the Fintech services can allow the company to scale the management of the investment services efficiently without any types of optional cost in the company for the operations of the work. The impacts of the rabo-advisor in meeting the expectations of the clients have been discussed. The influences of the competition in the adoption of the robo-advisor have been discussed. 
The final section including the conclusion and recommendation parts has described the key findings of the research proposal. The trend of adopting AI technology in UK business operations, especially in Fintech technology called robo-advisor to provide customer service is reflected here. There is also a link between the findings with the research objectives along with providing final recommendations. 
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The rapidly increasing usage of artificial intelligence (AI) is causing a huge breakthrough in the economy of the technological industry. The robo-advisors are effective in offering algorithm-based suggestions regarding monetary plans. This system is automatic and the planning will be provided by artificial intelligence based on gathered data. The increasing utilisation of robo-advisors is affecting human resources. The services of humans are having a reduction in the market. This is becoming a serious issue in the UK fintech. To develop the consumer base, most clients are provided with robo-advisors instead of human advisors to suggest the clients invest in accurate places (Fisch, et al. 2019). 
Research objectives
· Determine benefits and barriers to adopting robo-advisors.
· Evaluate how trust and customer satisfaction influence the adoption of robo-advisors.
· Evaluate the competitive landscape affecting customer adoption of robo-advisors.
Research questions
1. What are the perceived benefits and barriers to adopting robo-advisors?
2. How do trust and customer satisfaction influence the adoption of robo-advisors?
3. How does the competitive landscape affect customer adoption of robo-advisors?
This study will elaborate on the impacts of the increasing usage of robo-advisors in the UK fintech. The concept of using artificial intelligence in the UK will be discussed in this study. Various advantages and effectiveness of using the robo-advisors for the clients will be depicted. The importance and viability of the robo-advisors in suggesting the clients will be demonstrated. A detailed literature review will be illustrated. The literature review will include a detailed definition of the robo-advisor. The importance of customers' trust and the importance of meeting the expectation levels of the consumers for an organisation will be discussed. Different theories will be presented in relation to the robo-advisor and advanced technology. Various beneficial factors of the robo-advisor will be provided in this assessment. In addition, different challenges of using robo-advisor will also be mentioned in this study. The influences of customer satisfaction and gaining the trust of the audience will be elaborated in the adoption of the robo-advisor. The intense competition in the market regarding using the robo-advisor will be portrayed. Different strategies will be discussed in this study to enrich the value of the robo-advisor. A detailed methodology will be described in this study including different stages to conduct the entire research work. On the other hand, the analysis of this research work will be demonstrated. Different recommendations will be provided to overcome challenges in the utilisation of the robo-advisor. 
The robo-advisor includes various advantages for the clients. This is effective in offering accurate and effective suggestions to the users. Through this study, the knowledge of technologies will be developed and improved. Different aspects of using the robo-advisor will be elaborated. The impacts of the robo-advisor in gaining the trust and meeting the satisfaction level of the users will be discussed. Different advantages like low cost, accurate outcomes, customisation, accessibility, non-biased features etc. are effective in retaining in the competitive market (Hakala, 2019). The impacts of the increasing competition will also be elaborated. In addition, by this research, various suggestions can be evaluated to improve the service of the robo-advisor. 
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Introduction:
In the following chapter, the major focus will be imposed on the review of the literature associated with the topic of the following study which is the use of the technology of artificial intelligence in the Fintech industry of the United Kingdom in order to analyse the usefulness as well as effectiveness of the facility called robo-advisors while providing essential financial advice to the customers. Various aspects of the following topic will be discussed through detailed review of the scholarly articles and journals. The concept of robo-advisors will be defined along with the notion of customer satisfaction and customer trust will be discussed. Multiple theoretical perspectives associated with the topic of the following study will be discussed in detail. Various other factors such as benefits and challenges associated with the robo-advisors will also be discussed in detail. Lastly, some strategies to enhance the customers’ trust and satisfaction with the robo-advisor technology will be highlighted through the following chapter. 
Definition of robo-advisor:
As per the views of Fisch et al. (2019), while defining the notion of a robo-advisor, it can be stated that the following can be described as an online platform that is completely automated and offers various services related to the management of investment by suggesting valuable insights regarding financial planning. The concept of robo-advisors usually involves minimal intervention of the humans as the following automated mechanism uses various algorithms to analyse relevant financial data as well as insights regarding the market in order to create investment portfolios on the basis of the preferences of clients. Robo-advisors also manage the following portfolios to assess the financial goals while evaluating the factors associated with risk tolerance. The following technological mechanism is much more affordable than the traditional human financial advisors and the accessibility associated with the robot-advisors mechanism is also very high as the following can be accessed by the customers through various mobile applications or websites that are user-friendly. Agreeing to the following statement, Uhl and Rohner (2018), further stated that, as the computer devices are considered very good at completing and delivering highly complicated tasks efficiently, the task of managing the investments for the customers also can be done with ease while using the computer devices that  the traditional advisors. Robo-advisors usually interact with the customers or clients through digital mediums and collect the information from the clients to provide advice as well as manage the investments as well as investment decisions of the clients effectively as well as inexpensively.  
Definition of consumer trust and consumer satisfaction:
According to Paliszkiewicz and Klepacki (2013), consumer trust can be defined by stating that the following indicates the confidence of the customers or consumers that they have in a particular product or a specific service or a brand regarding the quality of the services or products. As trust is a part of the relationship between the customers and a product or a brand or a service, it emerges as a part of the economic as well as social exchange. On the contrary, according to Trif (2013), customer trust reflects the belief of the customers that the promise of a party is reliable and can be trusted while building a relationship of exchange to fulfil the customers’ obligations. As per the views of Cengiz (2010), while defining the notion of consumer satisfaction it can be stated that the following is one of the essential means of evaluating the quality of a particular service or product. Customer satisfaction involves a range of customer experiences in relation with different situations that are related to a particular product or service. Agreeing to the following statement, Trif (2013) stated that consumer satisfaction related to a particular product or service works like a personal assessment. Also, the following is hugely impacted by the expectations of the customers regarding a good or a service. 
Theoretical perspectives:
The concept of robo-advisors is highly related to different theories and the influence of the following theories can be seen in the following technological concept as well as in the adoption of the following technology. The technology acceptance model is one of the following theories. As per the views of Marangunić and Granić (2015), the following model describes cognitive psychology as well as behaviour that has the ability to predict how likely a group of people will adopt a technology that is new. The technology acceptance model involves the intentions, beliefs as well as attitudes of a person to analyse the adoption and use of the new technology. In the context of robo-advisors, the factors that are essential in studying the reasons why the customers will choose the robo-advisors over the human or traditional advisors such as perceived usefulness as well as the ease of using robo-advisors. On the contrary, as per the views of Taher (2012), the theory of resource-based view majorly highlights a greater theoretical perspective associated with robo-advisors.Taher stated that the strategic key resources associated with a firm or a service. In the context of robo-advisors, it can be stated that data analytics algorithms, as well as technology, play the role of key resources and they help the robot-advisors with a competitive advantage in the delivery of personalised as well as efficient financial advice to the customers.  
Benefits of adopting a robo-advisor:
As per the views of Scholz (2024), there are different benefits that come with the technology of robo-advisors. 
Lower costs: 
One of the most essential benefits associated with robo-advisors is the cost-efficiency. In the industry of finance, traditional human advisors usually charge higher fees than the robo-advisors that are involved in Fintech. With the involvement of lower fees, the robo-advisors can provide essential financial advice and can manage the investments and investment decisions of clients (Scholz, 2024). Jung et al. (2019), also agreed on the argument regarding benefits of lower cost or fees of the robo advisors. 
Personalisation and accessibility:
While using the appropriate algorithms, the robo-advisors can effectively tailor the strategies associated with investment on the basis of the goals of the individuals, different financial conditions as well as factors associated with risk tolerance. The following aspect not only facilitates the personalisation of the services provided by the rob-advisors but also increases the accuracy of the financial advice provided. With minimum investments, inventors can access the robo-advisors for financial advice which leads to the robo-advisors advising a significant number of investors (Scholz, 2024). On the contrary, Jung et al. (2019) argued that lack of personalisation also exists within the technology of robo-advisors. 
Automation and data analysis:
Robo-advisors have the ability to automate tasks such as providing financial advice as well as management of investment portfolios which helps the clients with the facility of efficient rebalancing. Also, without any requirement regarding constant human monitoring or oversight, the task of tax-loss harvesting can be done. Also, the user-friendly interfaces of platforms associated with robo-advisors help the customers to easily use the robo-advisors and it can mitigate the risk factors through diversification while depending on data analysis informed long-term investment decision-making is delivered by the robo-advisors (Scholz, 2024). 
Challenges of robo-advisor
As per the views of Scholz (2024), there are various challenges that come with robo-advisors in the industry of fintech. Such as, 
Data security issues:
As the robo-advisors highly depend on technology, the robo-advisors are very vulnerable to any issue associated with technology. The reliability of the technological aspects sometimes creates problems like outages in the system of robo-advisors as well as incidents like breaches in data security. The following issues lead to adverse impact on customer satisfaction and trust (Scholz, 2024). 
Limitations of the algorithm:
It is possible that robo-advisors can not deliver all types of tasks that traditional financial advisors can as there are some limitations associated with the algorithms that drive the robo-advisors. The algorithms used in the robo-advisors sometimes can not fully capture the dynamics in the market or the behaviour of the clients. The following aspects can lead to the delivery of investment decisions, that are suboptimal, to the clients. Also, there are limitations in the customisation of robo-advisors while delivering investment portfolios (Scholz, 2024). On the contrary, Jung et al. (2019) indicated a poor assessment regarding the tolerance of risks can lead to ineffective decisions which is also a major disadvantage. 
Technological literacy of the clients or customers:
Technological literacy is very essential to use the robo-advisors for financial advice. So, many potential customers can lack technological literacy which will create problems for them to understand the operations of robo-advisors. Therefore, the adoption of the following piece of technology is highly dependent on the technological education of the customers (Scholz, 2024).  
How customer satisfaction and trust influence the adoption of robo-advisor:
According to Paliszkiewicz and Klepacki (2013), if a particular service or product is successful in providing high value consistently, then a sense of trust forms among the customers, and that leads them to prioritise their purchase interests on the basis of customer trust on a service or a brand. It takes a very long period of time to build customer trust through various aspects like positive customer experiences, reliability as well as transparency. Trust is one of the major traits of personality that usually reflects the expectations associated with the trustworthiness of other people. As money is involved, the significance of customer trust in the adoption of robo-advisors increases. Agreeing on the following argument, Senteio (2023) stated that increasing customer trust in technology, when the aspects of finance are associated, can be a challenging task as there are various reasons to not trust robo-advisors such as data security issues, etc. These reasons significantly impact customer satisfaction regarding robo-advisors and majorly disrupt customer trust which as a result leads to very slow adoption of robo-advisors. The majority of customers can not trust the robo-advisors as the following are not proven as efficacious as the traditional advisors while providing complicated financial advice while looking at all appropriate financial insights and assessing the risks. While considering all the aspects mentioned, providing financial solutions to clients is not a proven strength of robo-advisors and also robo-advisors cannot effectively handle complaints of the customers, which affects the trust and satisfaction rate of the customers and leads to less adoption rate. 
The competitive landscape that affects the adoption of robo-advisor for customers:
According to Fisch et al. (2019), while describing the competitive landscape, that significantly impacts the adoption of the robo-advisor technology among customers it can be stated that traditional human advisors offer personalised advice through face-to-face interaction and the following is more trusted by the clients than the faceless interactions with robo-advisors as clients are more attracted towards a personal relationship with a advisor which is not possible with robo-advisors. On the contrary, Nikiforova (2017) pointed out that the number of platforms that offer the services of robo-advisors is increasing significantly in the UK. Diverse and unique features as well as competitive pricing create intense competition while attracting customers, but the following also create trust issues as all the robo-advisors are not that effective which affects the customer trust in the robo-advisors adversely. 
Strategies to enrich the values of robo-advisor to foster customer satisfaction and trust:
Advanced algorithms to improve personalisation:
There are some strategies that can effectively increase the value of the robo-advisors and foster high customer satisfaction and trust regarding the use of robo-advisors. With the use of more and more and more advanced algorithms as well as effective use of AI technology, the area of personalisation while making financial advice can be enhanced and then robo-advisors can consider the individual references and risk tolerances of individual customers more accurately during decision-making (Ge et al. 2021). Back et al. (2021), also supported a similar argument by stating that advanced algorithms can effectively enhance decision-making by facilitating personalisation. 
Feedback mechanism:
As per the views of Ge et al. (2021), creating channels for the clients to give thrift suggestions as well as feedback regarding financial advice given by robo-advisors. The following aspects can effectively improve the service of the robo-advisors as well as increase customer trust and satisfaction. 
Conceptual framework:
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Figure 1: Conceptual framework diagram
(Source: Self, 2024).
The essential factors that are associated with the study on the use of artificial intelligence in the fintech industry of the UK while focusing on the usefulness as well as the effectiveness of the robo-advisors are benefits and the barriers associated with the adoption of robo-advisors, the influence of the customer trust and satisfaction on the adoption of robo-advisors and evaluation of the competitive landscape that affects the adoption of robo-advisors.
Summary:
In the following chapter of the following study, the major focus was imposed on the literature associated with the topic of the following research work. Various areas are associated with the relationship between the adoption of robo-advisors and customer satisfaction and trust. The notion of robo-advisors along with the benefits and challenges associated with robo-advisors had been discussed in the literature review. 

Source	Effective	Ineffective	Useful	Not Useful
a. Fisch, J.E., Laboure, M. and Turner, J.A., (2019). The Emergence of the Robo-advisor. The disruptive impact of FinTech on retirement systems, 13, pp.13-37. 	✔		✔	
b. Scholz, P., (2024). Demystifying Robo-Advisors: Benefits and Limitations. In The Emerald Handbook of Fintech (pp. 191-206). Emerald Publishing Limited. 	✔		✔	
c.Senteio, S.M., (2023). Customer Trust and Satisfaction with Robo-Advisor Technology (Doctoral dissertation, Johnson & Wales University). 	✔		✔	
d. Paliszkiewicz, J. and Klepacki, B., (2013), June. Tools of building customer trust. In Proceedings of International Conference, Active Citizenship by Knowledge Management & Innovation (pp. 1287-1294).	✔		✔	
e.Todd, T.M. and Seay, M.C., 2020. Financial attributes, financial behaviors, financial‐advisor‐use beliefs, and investing characteristics associated with having used a robo‐advisor. Financial Planning Review, 3(3), p.e1104.		✔		✔
f.Piotrowski, D. and Orzeszko, W., 2023. Artificial intelligence and customers’ intention to use robo-advisory in banking services. Equilibrium. Quarterly Journal of Economics and Economic Policy, 18(4), pp.967-1007.		✔		✔
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Introduction
This is the methodology part of this research wherein the overall research strategies, techniques, and data analysis processes used in this research will be described. This section is going to introduce and explain Saunders’ research onion framework. This part will include a discussion of the research paradigm, philosophy, choice, approach, and research strategy. In addition, it will also include a data collection process, data analysis, and ethical considerations. 
Research Philosophy
This research project has focused on the utilisation of the Interpretivism research philosophy. This research philosophy was very useful for the researcher in terms of gaining a deep understanding of robo-advisors. This research philosophy has been chosen as the research was considered with qualitative data. Interpretivism research is one of the most suitable philosophies for qualitative research. This also helped this research project in understanding hidden insights. According to Ryan, (2018), objectivism is very important in research and Interpretivism research philosophy is very useful in it.Positivism is also an effective philosophy, however, the researcher did not choose this due to its inflexibility (Hogain, 2018). Moreover, Pragmatism philosophy was also suitable for this research due to its traditional and time consuming approaches. Therefore, Interpretivism research philosophy has been utilised in this research.
Saunders’ research onion

[image: ]
Figure 2: Saunders’ Research Onion.
(Source: Melnikovas, 2018).
Saunders’ research onion is one of the most used frameworks of research methodology. This framework was developed by Saunders, Thornhill, and Lewis. The foundation year of this framework is 2007. This onion or framework has six layers and researchers use these layers from outside to inside. The six layers are philosophy, approach, choice, strategy, time horizon, and procedure or techniques. Each layer has multiple options for researchers and they have to choose from them (Melnikovas, 2018).
Research paradigm
The research project has focused on utilising the positivist studies paradigm which was very useful in this research. The researcher was able to test different theories through this research paradigm. This paradigm has helped the researcher in terms of developing hypotheses. The use of this research paradigm was useful in terms of maintaining objectivity in this research. Theories have helped the researcher to understand and explain the concept of robo-advisors effectively. Another major reason behind using this paradigm was that it provided a structure to this research which made the overall process simple and easy (Rahi, 2017).
Research approach 
Deductive approach could also be useful in this research, however, the researcher did not choose it due to bias issues (Linkedin, 2023). In the same way, an inductive approach can also foster bias. The remaining approach is abduction which was the chosen approach. This approach helped the researcher to develop theoretical insights which improved the findings of this research (Van Hulst and Visser, 2024).
Research choice
The research choice used in this research project is a qualitative research choice. Qualitative is one of the research choices that focuses on collecting and analysing non-numeric information. The researcher chose this choice as the secondary research method. The consideration of qualitative data has helped the researcher acquire deeper insights from real-world data. The use of this type of research approach also was useful in this research in terms of exploring and understanding different trends relevant to robo-advisors. The researcher was able to use different kinds of data sources which were very effective in gathering the most crucial information. Apart from these things, this research choice also provided a great level of flexibility in the research (Tenny et al. 2017).
Research strategy
The researcher in this project has utilised a case study as a research strategy. There are several research strategies in this layer such as surveys, archival research, experiments, case studies, action research, and so on. The use of case study research was helpful for the researcher to critically think about the main chosen topic. Decision-making improved in this research by using this research strategy (Roper and Millar, 1999). The case study research strategy has also helped this research project to identify and explore realistic scenarios. The researcher did not survey and experiment with research strategies as conducting a research through survey is costly and time consuming (Colostate, 2023).
Time horizon
Time horizon is a vital part of Saunders’ research onion which focuses on the number of times or points data is being collected in the research. There are two options such as longitudinal and Cross-sectional. Longitudinal means collecting for a long period, while Cross-sectional collecting data only once at one point. Longitudinal studies are very costly and time-consuming. Therefore, this research has used Cross-sectional as it is less costly and time-consuming (Melnikovas, 2018).


Task	Week 1	Week 2	Week 3	Week 4	Week 5	Week 6	Week 7	Week 8	Week 9
Introduction and background									
Aim and objectives									
Literature review									
Methodology 									
Data collection									
Analysis and discussion									
Conclusion and recommendations									
Submission 									


Data collection method
The data collection method which has been used is secondary data collection. In this data collection method, the researcher has collected and used only existing information. Choosing this data collection method has saved time as well as money in this project. Some examples of secondary data are market reports, journals, newspapers, and so on (Corti, 2018). This research has collected data from tables and charts.
Data sourced
The data collection process of the researcher was simple as the researcher collected data from several different secondary data sources. In this process, the researcher has mainly focused on accessing data sources by using Google and Google Scholar. Apart from this, the researcher has also used some books. This research project has used several newspapers, market reports, journals, and so on. The research has also used industry reports to understand the current trends in the industry. Information published by government bodies was also considered in this research. 
Data analysis
Thematic analysis is one of the most useful data analysis methods which is mainly used in analysing qualitative data. In the use of this data analysis method, the researcher has mainly focused on three stages such as data extraction, coding, and synthesis. In the data extraction stage, the researcher has extracted and organised the collected data. During the coding stage, the researcher has coded the extracted data into a searchable form. The last stage has helped the researcher in terms of synthesising the gathered information (Neuendorf, 2018). Data has been analysed by using charts which enhanced this research project.
Ethical considerations
This research project has encountered some ethical issues where the researcher was responsible for considering ethical considerations to avoid them. The researcher has taken consent from the original data owners which was helpful to avoid ethical issues. Moreover, the researcher has also managed sensitive information effectively which was useful to avoid data privacy ethical issues. The researcher also has focused on preventing bias in this research. The gathered information is used in an ethical way and the researcher did not misuse the collected data. As a study conducted by Abed, (2015), maintaining ethics in research is crucial. 
Summary 
When summarising the overall methodology section then this part has evaluated the effectiveness of the used research techniques and strategies. This section has introduced all the techniques and strategies of data collection used in this research project. The methodology was developed and shaped by the researcher by using Saunders’ research onion. The researcher has used secondary data collection and the qualitative research approach. A case study was used as a research strategy. The types of data sources used in this research have also been described. The endpoint has been discussing ethical considerations undertaken in this research project.
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Introduction: 
This observation will provide details about the usage of the robo-advisors of the Fintech services. It will provide details of some of the benefits that companies would receive from the use of the robo-advisors in the Fintech form of software in the financial services of operations. It will consist of details of some of the problems that will be highlighted with the use of robo-advisor technology in companies' financial services. It will provide the details of the customer services related to the usage of the robo-advisors in Fintech. It will highlight the details of the competitiveness impacting the process of the adoption of the robo-advisors Fintech. 
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Figure 3: Asset management in the UK.
(Source: Statista, 2024).
In the above figure is highlighted the information about the asset management of the company in an effective way. It highlighted the details of the estimation in the year 2028 for the growth of robot technology in Fintech. 
Theme 1: Cost-effectiveness is a benefit  achieved from robo-advisors
The form of the robo-advisors in Fintech is the inexpensive part of the alternative as compared to the traditional method of the financial advisor. It charges a low amount for portfolio management and fees are also less for the operations of the work (Matellio, 2024). In the robo-advisor is carrying the project for the reaching of the 26.230 in the year 2024. The annual growth in the CAGR of the usage of the robo-advisors is resulting of 6.45% and the total amount of the projection is recording 33,680 in the year 2028. The robo-advisors user in the UK is expected to increase and it is recording 197.000 k by 2028.  The robo-advisors amounted to the expected 135.20k in the year 2024. The global comparison of the perspective in the robo-advisors for the highest asset can be reached with the 1459,000 million. The growth of robo-advisorss in the operations of the work has reached 31.33% in the market of the UK. The valuation of the asset management is carrying 26230 million which is important for the growth and development of the economy (Statista, 2024). 
Theme 2: Scalability is another benefit
The robo-advisors in the Fintech services can allow the company to scale the management of the investment services efficiently without any types of optional cost in the company for the operations of the work. The automated form of nature is carrying the platform that could significantly increase the high volume of the assets under the management of the company and it leads to the minimal form of human intervention in the operations of the work in the company (Matellio, 2024). The investment options in the companies of the UK are reaching an increase of 20% shares, especially for the DIY types of the customers of the company in the market of the UK. 2 million of the accounts that could be made with the robo-advisors are carrying the 21% of the market shares by the operations of the customers accounts in the functioning of the business. 42% of the accounts carrying the CIY asset in the operations of the market in the economy of the UK. The total of the assets carrying the administration of £ 359.1 billion in the economy of the market of the UK (Boring Money, 2024).   
Theme 3: Less capital required 
For the development of the robo-advisors in Fintech, it is creating a platform, that could offer a low amount of the cost in the process of the investment solutions as compared to the traditional form of the advisory services in the operations of the work in the economy. The process of automation in investment management could be carrying the process which is eliminating the involvement of the human advisor in the creation of the services. It will be helpful in the process of the reduction of the overhead amount of the cost and it will offer more amount of competitive fees to the client of the company in the operations of the services in the company. In the market of the UK, it analyses the fancy types of investment advisors who charge a high amount of fees for the operations of building the portfolio in the investment management of the company (Matellio, 2024). In the robo-advisors is charging around the 0.25% value in the operations of the portfolio values in the part of the per year. This type of robot advisor services in Fintech provides customized and personal services to the potential investors of the company, increasing the value of the company's stock market (AVACAS, 2024). 
Theme 4: Employees benefit:
The development of incorporating robo-advisors in Fintech carries many types of employee benefits in the functioning of the work. It carries the packages of the employee's benefits which are involved in the process of saving, investment and achievement of the financial goals. It is carrying the achievement of the financial wellness for the operations of the work. The Nutmeg is using the robo-advisors technology in Fintech (Matellio, 2024). This company is charging the minimum amount of fees that could be between 0.25% to 0.75% per year. The minimum amount of the balance for the company is carrying the £ 5000. The asset management of the company is carrying the £ 4.5 billion of the asset management of the company and the management is carrying the 200,000 clients for the operations of the work. The company is also providing the ETF portfolio in the functioning of the company (Nasr, 2024). 
Theme 5: Insufficient for the complicated financial needs
The form of the robo-advisors in the company in the services of the Fintech is good for those investors at their starting point and those of the investors of the company which are carrying the small account and this customer does not have the knowledge about the financial operations of the business in the company (Yasar, 2024). The people who are looking for a more advanced form of services which include tax management, and estate planning carry the insufficient financial needs of the customers in the company. The £ 78 billion of the companies in the UK failed by the operations of the lack of long-term finances in the company. It is impacting the operations of the business in the market of the UK. 
Theme 6: Operational cost is high
The maintenance and updation of the software in the fintech services is carrying a high amount of the expenses and it is regularly updated and can be improved for the functionality and formation of the security in the operations of the company. It is facing a problem with compliance with respect to the evolving form of financial regulation in the operations of the working for the financial services in the company (Lyons, 2023). For the setup of the robot technology setup in the operations of the company, the cost of 0.25% and 0.5% as per the asset of the annual biases in the company. The company needs to invest 10,000 million for the incurring of the management fees of the company for this service is required 25 to 50 million in every year of the company. It is impacting the operations of the business and for the development of the software the company requires a high amount of investment (Royal, J. and Barba, 2024). 
Theme 7: Data security
The security of the sensitive form of data about the company and potential investors security is the primary form of concern and it is essential for the company to prevent the breaching of the data and maintain a high level of trust for the customers of the company for the better services of the work in the company (AppVin Technologies, 2024). The financial services are carrying the costlier breach of the data. In the breach of the data is carrying £ 5.4 million and it is impacting the operations of the working in the company. The cost of the data breach is growing in the day-to-day activities and it is impacting the operations of the business. The total cost of the breaching of the data is reported the £ 4.27 million per breach of the data of the company (Methri, 2024). 
Theme 7: Customer satisfaction is achieved with the usage of the robo-advisor in Fintech:
In the present era, the technologies are getting advanced and modern. It is important to evolve with the advancement of technologies and also to adopt modern technologies with advanced equipment to make the lives of people easier. In recent years, there are many people who are using the robo-advisor to get different suggestions in different aspects including monetary investments etc. The robo-advisor is effective in offering a wide range of different beneficial factors to the clients which are efficient in gaining the trust of the consumers by their efficient work and suggestions. In addition, the robo-advisor is effective in meeting the expectations of the clients which leads to satisfaction. There are various factors which drive satisfaction for the users. The robo-advisor is easily accessible to the users. The robo-advisor is effective in offering efficient suggestions to invest and make the entire process more accessible for the clients. Another advantage of the robo-advisor is that the clients or the users can get efficient advice or suggestions from the robo-advisor at a lower cost of money in comparison to the human advisor. On the other hand, the robo-advisor suggests on the basis of gathered data and algorithm. The suggestions are generated by artificial intelligence this way, there is a high chance to get accurate and effective suggestions for the clients. In addition, in making the suggestions, the robo-advisors cannot be biased and also cannot put personal statements. The suggestions can be customised by the robo-advisor (Jung, et al. 2019). All these factors are effective in satisfying the users. 
Theme 8: Competitiveness is impacting the process of the adoption of the robo-advisors in the Fintech:
In the present era, there is intense competition in the market of using the robo-advisor among the people. In the fintech industry of the UK, competition plays a significant role in adopting the robo-advisor. The intense competition has various impacts including both the positive as well as negative. The intense competition can drive new ideas and innovations in the features of the robo-advisor which will be effective in attracting more potential consumers. In addition, the strategies of pricing will become competitive. The users will get better experiences from the robo-advisor to retain in the competitive market. On the other hand, the increased competition can enhance the awareness and knowledge of the users regarding the robo-advisor and its features. The competition is effective in influencing organisations to improve the quality of the robo-advisor. The potentiality of the robo-advisor can be enhanced. On the other hand, the fintech industry will face intense competition to satisfy the clients. The expectations of the clients can be increased because of this competition. New trends will be generated. The robo-advisor should evolve with the changing requirements of the clients. In addition, the fintech industry of the UK needs to be aware of data security to safeguard the personal information of the clients and protect their privacy (Belanche, et al. 2019).
Summary: 
It is consistent with the detail of the robo-advisors in the Fintech technology about the relevant data. This observation provides the details of the robo-advisors in the company in the services of the Fintech is good for those investors at their starting point and those of the investors of the company who are carrying the small account. It highlights the details of some of the problems which are causing the problems in the data security for the usage of the robo-advisors. It is highlighted that competition is effective in influencing organisations to improve the quality of the robo-advisor.
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[bookmark: _heading=h.26in1rg]Conclusions and Recommendations 
Conclusion 
The research proposal has revolved around a significant analysis regarding the application and impact of AI technology in the UK business environment by giving special focus to the case study of Fintech. The analysis of the research proposal indicates the usefulness and effectiveness of robo-advisors in the business operations of business organisations specifically providing financial advice and insights to its customers. The description of the technological model is also based on theoretical analysis. The technology acceptance model is used here to describe the technological model. Including a detailed definition of the proposed technology the demonstration of the research has also included advantages and limitations of the technology by mentioning its practical applications. There is also an analysis regarding the improved strategies to develop the effectiveness of the technology robo-advisor for fostering better customer service. The research's main focus is on highlighting how Fintech services will positively influence the provision of financial advice to customers.               
Linking with Objectives 
Objective 1- Determine the benefits and barriers to adopting robo-advisors.
The findings of the research have been finely linked with the objectives of the research. As the first research objective deals with the benefits and challenges of adopting the robo-advisor technology, the findings section sets a distinct list of benefits and barriers that would impact business operations as well as customer service operations through Fintech technology. 
Objective 2 - Evaluate how trust and customer satisfaction influence the adoption of robo-advisors.
There is also a fine juxtaposition of the second research objective and the findings related to it. The findings and analysis section shows how the adoption of robo-advisors will enhance customers’ reliance and satisfaction in receiving financial advice.      
Objective 3 - Evaluate the competitive landscape affecting customer adoption of robo-advisors.
As the findings section reveals the effectiveness of robo-advisor technology like cost-effectiveness, benefits to employees, scalability, security etc, the findings are truly connected with the initiative of the research objective to evaluate the competitive advantages of adopting the technology.       
Recommendation 
Enhancing technological literacy 
By enhancing the technological literacy of customers and employees financial service companies should develop the application and proper usage of robo-advisor technology. It will facilitate both customers and employees to foster a smooth financial service by accelerating customer satisfaction (Poole, 2021).     
Strengthening data security measures linked with the technology 
The Technology experts and teams of business organisations should strengthen data security measures so that the customers can be ensured to rely on the technology. This strategic step will increase the widespread acceptance of the technology among industry leaders and customers. As much as possible the data security measures of the technology will ensure functions, acceptance and reliance on the technology will increase more (Tomych, 2023).       
Programming for better algorithms 
Better algorithms should be programmed for operating the robo-advisor technology. It will be highly effective for industry leaders to capture more customers by recognising their demands and needs. Better algorithms will be instrumental in recognising diverse client and market dynamics. In this way, business organisations can achieve more customer satisfaction by fulfilling their needs (Poole, 2021).        
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