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To ensure similar growth and development opportunities for future generations as those in the past, a strategic shift is required in the existing global environment condition and international economic condition (Cooper et al., 2017). This shift in strategy is more prominent for the hospitality sector which is more subject to environmental pollution and where a move towards a more sustainable future is an inevitable and necessary goal as environmental and social impacts are eminent in this industry. The hospitality sector offering accommodation, food, and various services to travellers encounters distinctive sustainability challenges because of its high demand for resources (Brown et al., 2021). The importance of Corporate Social Responsibility or CSR in promoting sustainability within this vulnerable hospitality sector to better serve customers will be discussed in this essay with a specific focus on its role. Sustainable practices from Hilton will be used to further understand how CSR play a crucial role in the tourism industry. Primary areas where CSR initiatives of Hilton and other hotels can influence using sustainability practices will be assessed besides examining and tackling the obstacles and potential advantages linked to the implementation of CSR strategies.
The United Nations emphasised that sustainable development entails fulfilling current needs while safeguarding the ability of future generations to fulfil their own. This highlights the growing significance of corporate social responsibility (CSR) and sustainability within the business world, particularly within the hospitality and tourism sector in recent times. CSR denotes the continuing commitment by businesses to behave ethically and contribute to economic development while enhancing the quality of life of the workforce and their families as well as the local community and society at large through the development of a plan that will be beneficial to the world now and in the future (Archer, Bailey, and Dainty, 2015). , Sustainability is a social goal for people to co-exist on earth over a long time by balancing economic, environmental, and social considerations to ensure that resources are used wisely. Over the past 15 years, the travel and tourism sector has arisen as a significant environmental hazard, leading to global warming, beach pollution, and the degradation of cultural and natural heritage which underscores the industry's responsibility to safeguard these resources while also providing economic incentives for their efficient utilisation. As the hospitality industry consumes resources extensively and significantly impacts the environment, CSR initiatives are much needed to help to operate ethically and contribute positively to society and the environment which are vital for promoting sustainable practices (Edgell 2020). And this essay now delves into the role of CSR in Hilton Hotels which is an America-based global brand with a huge number of hotels and resorts. 
In Hilton Hotels, CSR can be very useful in integrating social, environmental, and ethical concerns into business operations and interactions with stakeholders. Hilton Hotels' environmental report highlights a detailed effort to sustainability across its global operations. Hilton implements energy-efficient technologies and practices to reduce energy consumption in its properties by investing in energy management systems, LED lighting, and renewable energy sources to minimise its carbon footprint. Besides, it regularly monitors and tracks energy usage, setting targets to improve efficiency and reduce greenhouse gas emissions (Hall and Page, 2014). By 2024 Hilton targeted that all of Hilton’s properties worldwide will have completed a full transition to LED lighting which is highly energy-efficient. Hilton partnered with Schneider Electric, and ClimateCo to achieve revalidated 2030 science-based targets to keep an eye on emission data and to develop a portfolio of verified carbon credits available respectively. In 2018, Hilton became the pioneering hospitality company to establish science-based goals aimed at reducing our greenhouse gas emissions by climate science. Nearly one-third of managed hotels of Hilton are currently powered with 100% certified renewable electricity. CSR initiatives in environmental conservation would significantly impact sustainability within Hilton Hotels (Spenceley, 2019). Implementation of energy-efficient practices, use of renewable energy sources, instalments of energy-saving devices, and reducing water consumption through efficient plumbing systems and guest education programs, can minimise the ecological footprint of the hotel operations. Hilton's CSR initiatives extend beyond internal operations to include guest education programs. By raising awareness about the importance of environmental conservation and promoting responsible consumption practices among guests, Hilton fosters a culture of sustainability that extends beyond its premises (Morrison, Rimmington, and Williams, 2018). In essence, the proactive CSR efforts undertaken by Hilton Hotels in environmental conservation have far-reaching positive impacts, not only within its operations but also in setting industry benchmarks and fostering a culture of sustainability that extends to its guests and stakeholders.
Hilton integrates water stewardship into its global operations by working closely with hotels, suppliers and community partners to drive water reduction and conservation as well as improve water availability and quality in all locations globally. Hilton places a strong emphasis on water conservation can be observed by its measures such as installing low-flow fixtures, implementing water recycling systems, and engaging guests in water-saving initiatives. Their collaboration with local communities and authorities assists in managing water resources responsibly and mitigating the impact of its operations on water availability (Morrison, Rimmington, and Williams, 2018). Hilton Hotel opts for cleaning products that require lower energy and water use, more efficient equipment that reduces water and energy consumption, recyclable grey water, etc. Through their initiative, they have thrived to reduce water usage by 34% from 2008 to 2022 according to their environment report and also working on achieving water commitment 2025. Hilton's integration of water stewardship into its global operations generates positive impacts on water conservation, community engagement, environmental sustainability, and corporate leadership, ultimately contributing to a more sustainable future for both the company and the communities it serves.
Waste minimisation, recycling, and repurposing surplus food through donation are essential elements in fostering a more eco-conscious hospitality sector. Hilton's waste reduction strategy centres on evaluating its supply chain and implementing sustainable sourcing practices and focuses on diverting remaining waste from landfills through various methods such as donation, recycling, composting, and waste-to-energy incineration. According to their environment report in 2022, it was able to achieve 65.4% landfill waste reduction for managed hotels in 2022. In the same year, Hilton initiated a collaboration with the World Resources Institute Cool Food program a new project aiming to utilise best practices and explore options for incorporating more plant-based menus to mitigate the climate impact of food served at Hilton properties, while also addressing food waste reduction efforts (Font and Harris, 2018). To reduce food waste Hilton uses Hotel Kitchen Toolkit. Effective waste management is another key area where CSR initiatives can promote sustainability in the hospitality industry which Hilton is implementing through recycling programs, reducing single-use plastics, and collaborating with local communities for waste collection and recycling.  Moreover, food waste reduction programs and composting initiatives can further enhance sustainability efforts. Hilton's endeavours to decrease waste, recycle resources, and mitigate food wastage not only promote environmental sustainability but also showcase its dedication to CSR and community involvement. Through tackling waste management hurdles and introducing inventive approaches, Hilton spearheads favourable transformations within the hospitality industry and sets a precedent for broader sustainability, heralding a future characterised by greater ecological consciousness.
Hilton recognizes the importance of biodiversity conservation and strives to protect natural habitats and ecosystems. The company supports initiatives to preserve biodiversity in ecologically sensitive areas near it and engages in habitat restoration projects, biodiversity monitoring, and wildlife conservation efforts in collaboration with conservation organisations and local stakeholders (Mason, 2015). Emphasising sustainable procurement practices to minimise the environmental and social impacts of its supply chain, Hilton works with suppliers to promote responsible sourcing of goods and services, including food, linens, and amenities, to support sustainable agriculture, fair labour practices, and responsible forestry. This also includes evaluating suppliers based on environmental criteria, ethical sourcing practices, and product sustainability. Through these and other environmental initiatives, Hilton Hotels demonstrates its commitment to environmental stewardship and sustainable business practices, contributing to the conservation of natural resources and the protection of the planet for future generations.
However, Hilton's CSR initiative to maintain sustainability practices is subject to many challenges like resource constraints, increasing costs, complicated processes, reporting and accountability, increased need for human resources, etc. (Jones et al., 2020). Though one of the main challenges associated with implementing CSR policies is the increase in operational costs, adopting sustainable practices can lead to long-term cost savings through reduced resource consumption and increased operational efficiency. With growing awareness about environmental and social issues, consumers increasingly prefer businesses that demonstrate CSR commitment. Implementing good CSR policies can enhance Hilton's brand reputation and attract environmentally conscious consumers, providing a competitive advantage in the market and appealing to a growing segment of eco-conscious travellers. Adhering to evolving environmental regulations and standards poses both obstacles and prospects for Hilton (Smith and Jones, 2020). Through proactive measures to address regulatory demands and surpass compliance benchmarks, Hilton can showcase its dedication to sustainability and gain regulatory backing for its CSR endeavours.
Sustainable tourism has gained significant attention with the rise of global climate change and the occurrence of extreme weather events, and mitigating and preventing environmental damage has become imperative in destinations where tourists seek leisure (Cooper 2021). This urgency stems from the fact that the travel and tourism industry relies extensively on the environment, encompassing both natural landscapes and human-made attractions. Failing to acknowledge and address the impacts of human actions today could lead to a decline in environmental quality and resource depletion, ultimately diminishing the economic advantages derived from tourism and impeding prospects for long-term development. This highlights a profound global-local interconnectedness in its effects. CSR activities can further help to achieve an environment-friendly and sustainable hospital industry. By assisting local communities through job creation, skill enhancement initiatives, and collaborative ventures with indigenous enterprises, Hilton can initialize a favourable social transformation. Hilton can promote sustainability by sourcing eco-friendly products and materials, promoting fair labour practices among suppliers, and conducting regular audits to ensure compliance with ethical standards (Batabyal 2018). By prioritising ethical supply chain management, Hilton can reduce environmental and social risks associated with its procurement processes. Moreover, through CSR activities Hilton Hotel has the opportunity to participate in community upliftment endeavours, encompassing educational enhancements, healthcare provisions, and infrastructure advancements, thus elevating the quality of life for residents in these regions. Successful implementation of all environmental initiatives of Hilton will not only help to reduce pollution and wastage but also create a very eco-friendly system that will benefit human beings at large (Johnson et al., 2018). In reality, leveraging CSR to uphold and advance sustainability should be the primary objective for Hilton and all other entities within the tourism industry which is crucial to guaranteeing that tourists enjoy environmentally friendly experiences across all destinations.
Hilton can enhance its sustainability practices, can create value for all the stakeholders by focusing on environmental conservation, water management, waste management, community engagement, and ethical supply chain management. Hilton, along with other hospitality companies committed to responsible business practices, has the opportunity to harness sustainable growth make positive social contributions and at the same time improve brand image. By addressing challenges head-on, such as enhancing brand reputation, improving operational efficiency, and ensuring long-term viability, Hilton can reap significant benefits (Smith et al. 2019). By prioritizing areas such as waste management, energy efficiency, water stewardship, supply chain management, and community engagement Hilton Hotels can effectively leverage CSR to advance sustainability efforts and drive positive environmental within the industry, which can help to ultimately secure long-lasting success.
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