	
	
	



Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Rozina Hanif Baxa 2545449
Topic chosen: The use of social media to promote businesses
Title of source: Social Media and Its Connection to Business Performance—A Literature Review
Author(s): Emmanuel, B., Zhao, S. R., Egala, S. B., Mammet, Y., & Godson, K. (2022)
Year published: 2022
How did you find this source? 
Google scholar  – > then i typed in the topic name : the use of social media to promote businesses --> came across Academia.eu and this article.

Why did you choose this source? 
I chose this source because after reading the key points it explained the topic and main idea well. It has reviewed a total of 70 articles to find out the impacts and of social media on businesses. 
Is it relevant to the topic?
 Yes, it is relevant to the topic
Is this a useful article?
 Yes, it is a useful article as it presents a comprehensive and systematic review of social media usage and its connection to business performance.
Is this an academic source?
 Yes, it is an academic source. (Emmanuel, B., Zhao, S. R., Egala, S. B., Mammet, Y., & Godson, K. (2022). Social Media and Its Connection to Business Performance—A Literature Review. American Journal of Industrial and Business Management, 12, 877- 893.)


When was it published? Is it recent enough? Why? 
It was published in 2022. Yes, it is recent enough as a total of 70 articles published between 2003 and 2021 were reviewed. The review provides evidence that firms with social media marketing strategies enjoy better customer relationships, improved customer satisfaction and enhanced business performance.


Author Credibility
Who is the author? What are their qualifications or expertise?
· Bruce Emmanuel - School of Management and Economics, University of Electronic Science and Technology of China, Chengdu, China
· Shurong Zhao - Center for West African Studies, University of Electronic Science and Technology of China, Chengdu, China
· Sulemana Bankuoru Egala - School of Public Affairs and Administration, University of Electronic Science and Technology of China, Chengdu, China
· Kweitsu Godson - School of Management and Economics, University of Electronic Science and Technology of China, Chengdu, China


Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
Yes, the source is reliable as it has been published by American Journal of Industrial and Business Management. 
The citations are-
Emmanuel, B., Zhao, S.R., Egala, S.B., Mammet, Y. and Godson, K., 2022. Social media and its connection to business performance—A literature review. American Journal of Industrial and Business Management, 12, pp.877–893. Available at: https://doi.org/10.4236/ajibm.2022.125045. (doi.org in Bing)

5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability) - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

	
	
	



