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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website for High Field House Hotel loads very easily and quickly and smoothly both on desktop and mobile phone within a second and offers visitors instant access and user-friendly experience. This ensures positive first impression, the website has simple and clean layout with a visible navigation bar clear link to each sections like, Rooms, Offers, Contact


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains many sub-pages, like accommodation and room types, dining experiences restaurant, bar, lounge
It has a very straight forward usability for navigating visitors to any relevant information; there is main heading on their website Direction, Book, and Menu. The home page is divided into clear section (Stay, Dine, Celebrate, Offers), making it easy for visitors to find what they are looking for.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes customers can make a booking via the website, but not on the site itself, there is clear Book a Room button on the homepage and the other pages, when you access menu there are options BOOK A STAY, BOOK A TABLE and when clicked, it redirects users to a secure third-party booking platform. The external booking page allows customers to choose dates view available rooms; this system handles payments and booking conformation.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: the High Field House Hotel website gives pleasant and appealing experience but there are some key improvements that could enhance the usability of the website, a small live chat would improve customer interaction and reduce booking friction, reviews are only visible on the third-party platform, the website should show reviews directly on the homepage to build trust and credibility of customers. There is also should be more details and lists of room prices; this could be difficult for visitors who want to compare the prices.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks very interesting and pleasant and it is professionally designed, it has clean layout it avoids overwhelming affects, the website has subtle transition with scrollable sections it easily takes visitors through the content.
The website uses neutral colours which draw attention and give a calming effect to the eyes.
There are differences in appearance of the webpage on a mobile phone; it shows single-column layout for readability, buttons are large, spaced to be thumb-friendly. There is also option appears to make a call on mobile phone.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website features professional images which give interior and exterior design details.
There is no use of videos which keeps load time faster, the website only has high quality images this helps maintain fast load time and keeps clean browsing experience.
The colour as reflected on the website, red brick, green gardens, white trim exterior which gives welcoming vibes and the building is white and light cream, and colours used in interior are soft grey, warm whites, creams and burnt orange which give calming effect.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The High Field House Hotel website currently does not include an online chat tool for instantly addressing visitor enquiries, which limits its effectiveness for real time enquiries for products and services. An online chat would be very effective for this type of hospitality business. Adding chat tool is instant customer support, customers ask questions like do you have parking available? Can check in early?
This reduces hesitation and boosts booking confidence. Customers are more likely to complete bookings if they can resolve question instantly.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are present on the High Field House Hotel website, The website also includes the icons for social platform such as Facebook and Instagram etc. but their effectiveness is limited due to placement and visibility this is to improve social media link effectiveness move icons higher on the homepage. Additionally, visitors can also browse images and events and promotions via these links. Social media links are technically functional but under used. With small adjustments, they could become a much stronger tool for engagement, trust building and direct bookings. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:  The High Field House Hotel makes its services reasonably clear to customers.  The website offers labelled sections such as Rooms; it shows accommodation options, features and booking links. Offers, current packages or seasonal discount. The hotel clearly offers Breakfast Lunch and Dinner options, room service availability. The website design itself with elegant fonts, warm images, and calming colours and high standard service. The High Field House Hotel makes its service fairly clear through its room description, dining links, and overall elegant design.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews for The High Field House Hotel are not displayed directly on the Hotel’s website. The Hotel integrates customer reviews via prominent third-party platforms, these platform sort views chronically, showing the most recent one that means they are generally up to date, mostly they are positive but the Hotel’s official website does not currently feature a review section. By searching High Field House Hotel on google maps you can view customer ratings and written reviews, these typically includes star ratings and written feedback about the rooms, staff and location, 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The High Field Hose Hotel presents its service as high quality through a mix of visual presentation; each of the room is designed differently and individually featured with designer wall papers and velvet furniture, quiet, exclusive atmosphere, unique guest experience.
 Since do not have any personal experience but as per reviews the reason for recommending a friend and family could be, luxury bedding, beautiful decor, fast Wi-Fi, in-room refreshments and quality of food drinks.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The main website does not show room prices, you can see room features and styling images on the main website and the prices come when you start for booking, and yes the prices reflect the quality of service shown.
I think company has chosen deliberately not put prices on the main page because pricing may change depending on season or time of the year and by not listing prices the Hotel nudges visitors to click on the “Book A Room” button. It avoids out dated prices, prices may vary depending on dates, day of the week and room demands.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Highfield

	
	2.Hotel

	
	3.Food

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes when you search under high field, The High Field House does appear in the top ten it is listed at number 6, but when search by The High Field House Hotel or The High Field Town House, search results show that the official Hotel website does not appear in the top ten listing on google regardless of whether the search is for The Hotel name or its location. However there is other websites listed that have more appealing names, images and view.  



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes the business has absolutely strong relevance in modern UK business. The website acts as main point of contact between the hotel and visitor; it allows the hotel to showcase its room styling and elegant features.
The High Field Hotel has its own brand identity; its website allows the hotel to look more appealing with carefully chosen images and colour schemes, and language that reflect the guest experience.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I make one recommendation to improve The High Field House Hotel website it would be, add visible pricing directly on the main webpage. When customers browsing the page they quickly want to see the price, and when price is not visible customers may leave the website find some other website where prices are clear.
Showing room rates upfront can encourage more direct bookings, helping the business control the customer experience. 
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