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	Student Number
	2510153
	Student Name
	Denisa Ioana Ivanciu  

	

	Website Chosen 
	The Cooking Academy


	Insert hyperlink to website
	https://www.thecookingacademy.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loaded very quickly, and it was remarkably easy to access. The website took 2 to 3 seconds to open which extremely fast when comparing to other websites. When a website takes longer the 5 seconds to load people will automatically not want to access it anymore. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:
 Yes, its dose, there are cooking events, classes, shops, blogs, wellness in the workplace and related information about the websites. There are also lots of inks that will bring you to different websites that will help you find what are you looking for. many others. The shop sub-page enables the customer to check what the academy has to offer towards the people. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Customers can easily book online by selecting “Book a Lesson” on the website and following the steps provided

	Question 1d - What improvements could be made to the usability of the website?


	Answer:  The main enhancement would be to make the booking page easier to find and provide more details about the lessons.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: 
The webpage looks nice, and the colours are stylish. When opened on a laptop, it shows related content and feels more organised, but on a phone, it does not show those extras and looks less tidy.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: 
They use colours, images to make it more appealing to the consumer and much more easily to access and advertise and boost the company. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: 
[bookmark: _Int_DhYCTEN2]The live chat option plays a crucial role, particularly for customers who may be uncertain about the booking process. It enables them to consult with a representative when direct, in‑person help is unavailable.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links on the website are extremely helpful because it helps build followers and makes engaging with other people much easier and faster. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The company clearly presents its products and services on its website and makes communication easier by providing an FAQ section to answer common customer questions.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: 
[bookmark: _Int_Tl7GMZtu]Customer reviews are shared across social media platforms and the company’s website, allowing customers to provide feedback through comments, emails, and text messages. Yes, the customer reviews are available to see for everyone.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:
[bookmark: _Int_OmZZk4gj] The Cooking Academy ensures high-quality service by responding quickly to phone inquiries, showing customers, they are valued. Staff also support students’ needs with patience and understanding, even when dealing with challenging situations.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes, the prices are clear to the consumers. Also, it shows the quality of the service offered. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cooking lessons 

	
	2.Team building cooking class Uk 

	
	3. Food academy 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the website will appear.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
In today’s fast-moving digital world, having a website is still essential for any business. A website increases visibility among target customers, and since most people rely on the internet to search for products and services, it provides a faster and more convenient way to keep your business active and accessible.
While social media platforms can be useful, they are not sufficient on their own—particularly for entrepreneurs just starting out. Platforms like Instagram, Twitter, or Facebook do not offer the comprehensive guidance or information you might need. For that, people typically turn to Google, where detailed resources are available.
A well-designed website serves as a powerful marketing tool. It offers in-depth information about your company’s products and services, and it also helps show a professional image that builds credibility with customers.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  A suggestion for improvement would be to add more activities for festive season and maybe a few activities for the kids such as decorating cookies. 
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