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Introduction
The SOSTAC is a widely used marketing and business planning model that helps to create a digital marketing strategy and develop individual channels of marketing. This model is intended to analyse the business environment properly and conduct a logical flow of work for tackling a business plan that helps to evaluate the business appropriately (Ardeana, 2022). It helps to build a strong market position and enhance the reputation of multinational companies across the world. Hilton International company is one of the biggest hotel chain companies in the world. They are using the SOSTAC model to develop their business strategy and marketing plan to expand their business worldwide. The six different elements of SOSTAC are discussed below.
Situation Analysis
The first step of the SOSTAC marketing plan is analysis the organization's overview and market situation. The company has to define precisely what they want, how they interact with potential customer’s and how it will implement its strategy (Murphy, 2016). The company critically use SWOT analysis to evaluate the business environment, opportunities as well as challenges of the business expansion. 
 Objective
The company requires precise objectives to obtain by implementing the marketing strategy of the business. The objectives of Hilton International have to be specific and measurable that is achievable by necessary initiatives. The company must be developed an actionable and time constraint marketing strategy to create a strong hotel supply chain.
Strategy
The success of the company is greatly depended on their strategy and adequate management that is implemented its business strategy properly. The strategy is precisely interpreted and segmented to make it easier to implement the marketing plan properly to reach a potential customer of Hilton International Hotel. 
Tactics
The tactics of a company refer to specific tools and techniques to drive the marketing plan to obtain the objectives. The tactics of marketing help to reach a huge customer base through several marketing strategies. By improving the Search Engine Optimization of Hilton International Hotel, they can reach their potential customers through online platforms (Ardeana, 2022). they also implemented pay-per-click techniques to engage more customers. They also promote their activities and services via an affiliate marketing strategy.
Action
After developing a business plan, the success of the business is completely depended on the execution of the business plan properly. The hotel has to implement its marketing strategy to attract new customers towards its services (Murphy, 2016). Hilton International optimises its SEO by using targeted keywords that are used by customers. And start advertising on a website that attracts to visit their website they have to develop affiliate marketing networks to expand their business promotion. 
Control
After executing the marketing plan to reach and engage the new customer the hotel management has to keep sharp eye on the consequences of the plan. They have to monitor the outcomes of the plan regularly and find out the inconsistency if there are any. If there are any barriers, the company have to mitigate that to continue the process.  
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