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How do you match your brand audit to career goals?
Here’s what else to consider
If you want to advance your career, you need to align your personal brand with your goals. Your personal brand is how you present yourself to the world, and it can influence your reputation, opportunities, and network. But how do you know if your brand is consistent, authentic, and effective? That's where a personal branding audit comes in. A personal branding audit is a systematic review of your online and offline presence, your strengths and weaknesses, your values and vision, and your goals and aspirations. It helps you identify gaps, improve your image, and communicate your value proposition. In this article, you'll learn how to match your brand audit to your career goals in six steps.

1Define your goals
The first step is to define your goals clearly and realistically. What do you want to achieve in your career? What are your short-term and long-term objectives? How do you measure your success? What are the skills, knowledge, and experience you need to reach your goals? Write down your answers and be as specific as possible. Your goals will guide your brand audit and help you focus on what matters most.

2Assess your current brand
The next step is to assess your current brand and how it reflects your goals. You can use various tools and methods to evaluate your brand, such as Google searches, social media audits, feedback surveys, SWOT analysis, and personal branding statements. The aim is to find out how you are perceived by others, what are your unique selling points, what are your strengths and weaknesses, and what are the gaps between your current and desired brand.

3Identify your target audience
The third step is to identify your target audience and understand their needs, expectations, and preferences. Your target audience is the group of people who can help you achieve your goals, such as employers, clients, colleagues, mentors, or influencers. You need to know who they are, what they value, what they look for, and how they communicate. This will help you tailor your brand to appeal to them and create a positive impression.

4Create your brand strategy
The fourth step is to create your brand strategy and plan how to communicate your brand effectively. Your brand strategy is the roadmap that outlines your brand vision, mission, values, personality, voice, tone, and message. It also defines your brand goals, objectives, tactics, and metrics. Your brand strategy should align with your career goals and reflect your authentic self. It should also be consistent across all your channels and platforms.


5Implement your brand actions
The fifth step is to implement your brand actions and execute your brand strategy. Your brand actions are the specific activities and tasks that you do to build and maintain your brand, such as updating your resume, creating a portfolio, writing a blog, posting on social media, networking, speaking, or volunteering. Your brand actions should showcase your skills, expertise, achievements, and values. They should also add value to your target audience and demonstrate your credibility and authority.

6Monitor and adjust your brand
The sixth and final step is to monitor and adjust your brand and evaluate your results. You need to track and measure your brand performance and impact, such as your online visibility, reputation, engagement, feedback, and opportunities. You also need to review and update your brand regularly and adapt to changing situations, trends, and goals. You should always seek to improve your brand and keep it relevant and fresh.

7Here’s what else to consider
This is a space to share examples, stories, or insights that don’t fit into any of the previous sections. What else would you like to add?

