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[bookmark: _Toc159419194]Introduction
The essay will provide an overview of the circular economy and CSR policies in relation to the tourism and hospitality industry over the period. The essay will further analyse essay will further analyse the CSR and sustainability policies adopted by Marriot International. Moreover, the essay will provide an analysis of the impact of the circular economy on the business conducted by Marriot International over the period.
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The circular economy is an economic model that focuses on minimising waste and promoting sustainability by prioritising the continuous use and regeneration of resources. The tourism and hospitality industry can be significantly affected by the incorporation of circular economy principles. In case of hotels and resorts may decrease their environmental footprint through the implementation of practices like recycling, waste reduction, and energy efficiency (Corvellec, Stowell, and Johansson, 2022). Moreover, using and replacing furniture and amenities play a key role in circularity. Circular economy practices adopted by the hospitality sector are not just in line with global sustainability goals but also aligned with environment-conscious customers. Consumer behaviour of environment-friendly accommodations and activities motivates the industry to move towards circularity. Furthermore, communities are positively affected as circular economy initiatives usually source products and services locally stimulating economic development.
On the contrary, a circular economy in the tourism and hospitality industry involves overcoming issues such as high initial investment costs and resistance to change (De Pascale et al., 2021). Furthermore, long-term gains like lower costs and better brand image can create ways for the circular economy to present eco-friendly and ethically responsible tourism. CSR denotes the obligations of an organization to perform business activities that are ethically based and responsible with a focus on the social, environmental, and economic aspects of the operation. CSR has a great influence on the implementation of such practices in the tourism and hospitality sectors. The businesses in tourism and hospitality services can demonstrate great initiatives regarding the CSR goals through the utilization of the circular practices such as waste reduction, recycling, and resource efficiency (Goffi, Masiero, and Pencarelli, 2022). Principles of circular economy in these sectors are based on the usage of sustainable sources, the re-use of materials, and the minimisation of energy use.
Furthermore, hotels can use recycling projects of amenities and remanufacture furnishing through the closed-loop system promotion. It not only displays the social duties of businesses but also overcomes resource wasting and environmental pollution caused by tourism activity. Integration of circular economy principles into CSR strategies adds credibility to the organization, responding to the increasing customer demand for ethical and sustainable transport options. Sustainability in tourism and hospitality has many dimensions including environmental, social, and economic. Environmental wise, this sector concerns itself with problems of resource depletion, habitat loss, and greenhouse gas emissions.
Sustainable practices are employed by enterprises to address the same problems more often. Accommodations are installing energy-efficient technologies, waste minimization programs, and water conservation practices. In addition, the issue of energy efficiency penetrates many sectors and green building designs aimed at mitigating environmental threats are a fact. When talking about the social factor, sustainability in tourism and hotels means building good social relations with the local communities and preserving the culture. Responsible tourism practices focus on engaging the communities, providing employment opportunities locally and respecting the indigenous cultures. It not only improves the visitor experience but also assures that tourism benefits the local people. Additionally, the industry has shifted its focus towards the promotion of inclusivity and diversity, thereby allowing the participation and benefit of the deprived communities in tourism activities (Han, 2021).
Economically, sustainability in tourism and hospitality is achieved through long-term planning that takes into consideration the economic viability of destinations and businesses. Responsible tourism focuses on the fair distribution of economic benefits and minimizing the negative effects of over-tourism. Businesses are invited to purchase locally, helping small businesses, and contributing to the general economic growth of the destination. Furthermore, investing in staff training and fair labour practices will enable the acquisition of skilled and motivated workers which will ultimately improve the quality of services provided.” Sustainable good practice" in the tourism and hospitality industry is different from place to place, from rural, coastal, and urban areas to the transport sector as well. In the rural areas, the sustainable practices revolve around preserving local environment and supporting rural communities. Accommodations can employ eco-friendly construction, energy-efficient operation, and sustainable waste management. 
The effectiveness of biodiversity preservation and conservation of natural habitats can be raised by rural tourism projects (Tambovceva et al., 2020). The project creates networking partnerships with local farmers and craftsmen for the procurement of the products, which is crucial for the long-term development economic of the rural area. Preservation of the coast's environment may be an important issue that should be considered when talking about coastal tourism since these ecosystems are very vulnerable to damage. The coastal area maintenance involves marine habitat protection, eco-friendly water uses, and solid wastage reduction programs implementation. Green certificates and programs such as the Blue Flag for beaches demonstrate a responsibility to adhere to those standards. Coastal communities can be involved in environmental education programs on marine protection and conservation, as well as in alternative fisheries such as sustainable fishing to assure the well-being of both the natural world and the people.
In urban areas, sustainable tourism and hospitality strategies emphasize resource efficiency and community coordination (LukoseviĖtiĘte, and Panagopoulos, 2021). Accommodations would be certified by eco-friendly building standards, where energy-consuming technologies would be installed and recycling of waste would be encouraged. Urban tourism will attract people to use local business and culture sectors, which in turn, make the city economically and socially sustainable. Consequently, “sustainable urban tourism” means regulating the number of visitors to prevent “over-tourism,” and to keep the locals’ standard of life at the same level. The implementation of good sustainable practices is very important in the transport sector for the reduction of the negative impact of travelling on the environment. This will involve the adoption of fuel-efficient and renewable energy-powered technologies, as well as the optimization of transport routes in a bid to reduce the emissions issuance (Torres et al., 2023).
Sustainable modes of transportation comprise supporting people to use public transport, biking, and walking. In this way, the drivers of greenhouse gas emission from the travellers are reduced. Electric and hybrid public transportation in metropolis assists in the reduction of air pollution and traffic jams, which are synonymous with the sustainable urban tourism. Marriott International may be considered an organization that emphasises sustainability and social responsibility. Perhaps, the CSR policy of the company incorporates activities on environmental stewardship, community engagement, and employee wellness. Marriott is renowned for diminishing its ecological footprint through energy and water conservation measures, waste reduction, and sustainable sourcing (Wickham, French, and Wong, 2020). This can be done through collaborations with local communities and suppliers to help in economic development and mitigate the impact of its operations.
During the global pandemic, the organisation represented the highest level of determination, agility, and compassion, which reflects its strong resilience. This dedication to social justice and environmental sustainability promoted the emphasis on ESG issues and the support of UN SDG. The success of Marriott International’s CSR initiatives in 2020 was remarkable. The enterprise's wide family of brands and businesses with more than 18 thousand associates worldwide symbolized a joint commitment to serving outstanding vacation services. Despite travel disruptions, associates found means to benefit communities in a positive way, globally (Ertuna, Gu, and Yu, 2022). The dedication to the associate’s well-being is evident through internal promotions and a gender-diverse workforce, where 54% are women and 46% are men. The charitable activities of the organisation in the area of community involvement are worth mentioning. 
Collecting over £400,000 for Children's Miracle Network Hospitals, donations of more than £435,000 of food since 2015, and the contribution of £217,000 in corporate donations reflect our dedication to providing a positive impact (marriott, 2021). The joint venture with Clean the World, which led to the donation of 29,707 soaps, indicates the commitment to hygiene and health. The dedication of Marriott International to environmental sustainability is realised in its transparency and reporting on achievements. The emphasis on ESG issues and the alignment with UN SDG indicates the strategic nature of corporate responsibility. The community involvement of the organisation is not limited to philanthropy but also includes efforts for social justice and environmental conservation.
One of the main aspects of Marriott's sustainability initiatives is the incorporation of the SDGs into its core business. The organisation conducts a company-wide sustainability risk assessment covering climate, water, biodiversity, and socioeconomic risks. The approach of the organisation to this issue is to guarantee a deep understanding of the environmental impact, which leads to the creation of targeted sustainability goals (Wickham, French, and Wong, 2020). Furthermore, engagement with the member community and associates through the surveys specifies a dedication to inclusivity, seeking a wide range of views for the design of the sustainability agenda. Marriott strongly supports building an inclusive and diverse culture. The formation of an executive inclusion council after an Inclusion and diversity executive leadership course in 2020, proved the commitment of the organisation to encourage diversity in its leadership and throughout the organisation. 
The statistics on ethnic background and gender diversity in hiring provided support attempts of the organisation namely Marriot International to create an inclusive workplace. The dedication of the organisation to associate development through its global learning and performance programs where there is a learning-rich environment (Landau, 2020). The leadership development program, consisting of 14 separate courses, indicates that Marriott invests in leadership skills, tailored to virtual formats in response to global issues, such as COVID-19. Marriott's ethics is based on the annual ethical conduct survey for upper-level management and the existence of a legal and ethical steering committee, which is responsible for compliance. The human rights policy is aligned with international principles, which demonstrates the commitment of the organisation to respecting human rights.
Through partnerships with Children’s Miracle Network Hospitals, Clean the World Foundation, and other charitable activities, Marriott’s involvement in philanthropy and community service is reflected (Murni, Ruki, and Antara, 2023). The volunteering programs, fundraising, and donations all demonstrate the bigger impact of Marriott, which is beyond its core business. In the case of environmentally sustainable business policies, the organisation developed and adopted green lodging programmes Audubon International achieving Platinum certification in several resorts. Collaboration with organisations like Clean the World provides for waste reduction and supports hygiene programs.
Marriott International is steadily embracing the principles of the circular economy, which is a sustainable framework for minimising waste and maximising resource efficiency. The company has strategically applied circular economy principles, mainly through waste reduction and sustainable resource management. The collaboration of the organisation with Clean the World Foundation, as it demonstrates a circular model of recycling partially used soap and bottled amenities from its resorts (Jones, and Wynn, 2023). This project feeds into waste diversion enables the organisation to minimise the environmental effects connected to the waste hygiene products. The foundation diverts the recycled products to communities in need aligning with the circular economy’s core principle of reusing materials to create a socially acceptable impact.
Moreover, the adherence of the organisation to Audubon International's Green Lodging Program represents the circular economy principles through the promotion of environmental best practices. The program promotes resource conservation, waste minimisation and energy efficiency in all of the properties, which enables the organisation to establish a circular approach to the use of natural resources (Avasiloaei, 2022). Furthermore, in response to the COVID-19 pandemic period, Marriott has introduced heightened cleaning and safety standards, focusing on a circular concept of hygiene and cleanliness. The "Next Level of Clean" campaign, which incorporates professional cleaning procedures and guest communication, leads to a safer environment that is consistent with circular principles as it stresses the continuous improvement of cleanliness and safety standards.
[bookmark: _Toc159419196]Conclusion
Marriott International ensures sustainability and CSR practices across its entire operations. Applying the principles of circular economy, Marriott deals with waste minimization, responsible resource management, and environmental management. The business participates in programs like the partnership with Clean the World Foundation, showing a circular approach to recycling the amenities used. Marriott's CRS policy covers community engagement, associate well-being, and diversity and inclusion actions. Besides, this sustainability policy aligns with the United Nations Sustainable Development Goals, stressing an overall approach to environmental and social issues. The ethical code of the company, associate development, and philanthropy are the company’s core values in practising ethical business.
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