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This essay will specify the views of how organisations use marketing, how they approach and what their aims are as a team to target a specific audience. It will also mention how marketing impacts consumer behaviour issues and the minor problems that impacts an organisation. Marketing has become such an important part of an organisation, that it’s seen as the most primary aspect of a business’s success. The reason for this is due to marketing being the main reason for how an organisation strikes its customers. The right marketing technique should be used correctly to draw in customers too your brand. When marketing, it doesn’t matter what you’re marketing but what kind of audience you’re striking for. The right audience could be anything, ranging from career paths, interests or work related (Marketing, 2017). 

Marketing is massively influenced by its consumers, the reason for this is because marketing is targeted to its customers, so it’s important that marketing is done correctly to be able to get the best reception. As an organisation, you will want to set a goal that is appropriate and do-able. Some marketing strategies take an approach of using customers as actors for their ads to persuade new customers to take interest as an opinion and the best reputation on a business is the most important aspect. Some organisations market through emails, so people who sign up to their brand, usually when purchasing a product; will receive offers and deals through their mail, this is a cost-effective way to let organisations to advertise (Koshy 2022)

Allen (2022) article talks about the 7Ps of Marketing, this includes Product, Price, Place and Promotion with three important criteria from People, Process and the Physical Evidence. The product is the main prospect, with it being the main part of service. The product should be suitable to sell to your consumers and has been developed to meet its reputation. Price would be how costly you choose to have your product sell for, with pricing this based on other products that are suitable to how yours has been manufactured and the quality. Place is where you’ll decide to sell your product, this could be anywhere based on an online marketplace or a store. You’d have to think about the size for the convenience for customers and storage space, while also supplying space for employees and management space (Hanlon 2022).  Promotion is how you’re going to advertise the product, how you’re going to direct customers to the product and what can you use to drag attention to your sales. People are the whole aspect of it all, with people making the decisions for every move. Organisation team members will have to take a positive approach to customers to provide them with the best support that’s needed to insure positive feedback. Process is how you’ll move forward with your product, to look for the best development plan to ensure a smooth process for the launch of a new product, but also continuing this process to provide the best experience for customers. You’d have to think about how you’re going to support customers, how you can support your employees and what’s the best way to market the future of the business. Physical Evidence could be seen as the brand of the business, so if a business decides to make their own product, plastering their brand with custom features such as uniform and banners could be linked with this. It also links to the performance of the business, such as online reviews and statistics (Hanlon 2022). 

Tarver (2022) talks about Market Segmentation, which is a type of market strategy that targets certain types of people’s needs and to develop a similar market action that can persuade customers to respond positively. Knowing the customers’ needs and wants could increase sales and widen your business skills. Understanding your consumers needs could help you understand better how to produce a product that will bring out a large revenue for the organisation. It helps an organisation to minimalize risks of a product failing, so sharing new development plans with consumers could let them have an opinion on future investments. 

Advertisements take different approaches to diverse to their audiences. An example of an advert that has taken a different approach is the Pepsi advert that was launched in 2017. The advert featured a female celebrity holding a Pepsi surrounded by protestors with the advert ending with her giving police Pepsi to give the message to keep civilisation in the protest movement (Kambhampaty, A.K 2017). This marketing strategy was used to spread awareness of civilisation and diversity between others to promote equality and allow others to have a different view on how things can be approached. 

Deflating the costs of production due to rising costs of manufacturing costs may cause a threat to the quality and productivity of advertising. This could result in smaller audiences which has a high chance of impacting an organisation financially (Pandey, B.C 2017)

The ongoing cost of living crisis has hit everyone hard in different ways, with expenses of fuel, housing bills and supermarket products constantly going on the rise but has taken a major toll on how organisations are performing. Consumers are cutting down on their needs due to people overlooking wants but focusing on more essential needs. This will greatly affect businesses who don’t target essential needs but more for luxury or enjoyment. An example of an organisation that has taken a major hit by the crisis would be car dealerships. Cars have risen in resale value with people not taking the opportunity to purchase new vehicles, with finance companies also rising their interest rates which has made people rethink their decisions when purchasing a new vehicle, especially with the fuel costs and other maintenance expenditures (Orchard 2022). Motorpoint has suggested to their customers that if they are proceeding to purchase a new car, that they should do it before their interest rates higher for finance lenders. This marketing technique is used to grab consumers attention to approach possible sales for the company.  An article provided by Davies (2022) states that Motorpoint had capped their finance rates to 8.9%, this is to secure a lower cost for their customer to assist in aiding with the cost of living. Motorpoint had stated in the article that they can provide a fixed interest price for three to four years for their customers. 

Another example of an industry that has been hit hard is the housing industry. Houses have been hit with percentage rises since COVID begun, with housing all over the UK taking a noticeable rise in price. People who have already pre-bought a house before COVID have been significantly hit the same, with some mortgage lenders not having fixed rates with lenders inhering their interest rates without consumers say. This has seen a lot of mortgage lenders facing financial backlash following people to lose their homes (Inman, P.I 2023)

As organisations are receiving a hit on revenue with the cost-of-living crisis, this increases the demand and importance for advertising, but has made it more challenging for marketers to budget themselves in order to keep an affordable but sustainable marketing technique. Organisations have been recommended to take pay cuts for management teams in order to afford marketing costs at busier times such as the Christmas season (Orchard 2022)

Company Values, also known as core values, are the beliefs in an organisation that can help the function of a group to help build better relationships and work towards goals. These goals are usually aimed to produce company growth, relationships between team members and customer relationships (Hotjar 2022). Forsey, C.F (2022) states that having company values allows your team to share a larger purpose, with the article stating that employees find that their purpose is seen on their role and importance in an organisation. When focusing on company values, you want to respect your team as a whole and treat your employees with excellence, with allowing simplicity but teaching innovation and develop a passion for your employees to feel like they have a meaning. Marketing is a strong part of this, especially for ex-employees who get to have an opinion on an organisation. A consumer’s behaviour in an organisation might greatly affect the response you get back from marketing as it may reflect badly depending on the reputation of the organisation. Understanding your consumers needs allows better insights on producing more effective campaigns. An example of an important aspect of marketing would be based on the increase of online shopping since COVID, so an appropriate approach as a business would be to investigate focusing on an advert that will prioritise it’s focus on online shopping with different types of offers that could be offered to persuade their consumers (Chornyy 2022).

Social Media is the largest approach to the advertising of an organisation. This is because it reaches a wide audience as majority of the population uses it as a platform to be entertained and informed of any new interests. New platforms will allow organisations to grow popularity and reach a diverse amount of people with different types of interests. Although you may not always target the right people, there is a larger chance than other marketing techniques to grab individual’s attention. On average, consumers of social media will use majority of social media platforms. Although it can be costly to begin advertising on social media, it may only take one large advertisement to gain an audience, as a larger follower base on a social media page may increase the likelihood of other people being interested in contributing (O’Connell, T.O 2022). 

An article stated by Lutkevich (2022) mentions that e-commerce is a promising approach to a business’s success. This allows an organisation to expand their products online by using their buying and selling strategies through a website. E-Commerce has been seen to have risen by 16% of total retail sales since the COVID-19 pandemic. For customers to engage, they’ll have access to a store online to be able to browse through different products, businesses can use different types of transactions to suit their financial tracking. For example, PayPal could be a suitable method to keep track of revenue and use a named bank such as Barclays as the main organisation funds.  

In marketing, it is important to make sure that you’re following the Consumer Protection from Unfair trading, this means that when advertising a product, it is important that you do not mislead your consumers, meaning that you cannot advertise an item’s purpose that doesn’t match with its criteria, this is misleading to consumers (Strauss Steve, S.S 2022). LaMarco (2018) mentions that false advertising can differentiate the business’ success, this is because the reputation of the business will collapse causing lack of interest in the business from consumers. If you don’t inform your customers of your correct information based on the product that you are advertising, the customers could follow up a bad reputation on the business by leaving a review on the business page which could hinder business performance. If you continue to mislead your customers, you could receive a cease and a desist order to stop the continue of false advertisement to customers. 

When marketing online, it is important to pre-assure your consumers that you can protect their personal information to provide trust. Possible options to keep consumers safe from unauthorised access is to setup two step verification that can be an option to use with an app such as Microsoft Authenticator, which is used to hold all your two step verified accounts (Hamilton 2022). How this works is that every 30 seconds you’ll be provided with a new code to use when login into your account to provide certainty that no one that shouldn’t have authorisation to your account will be able to access it. 

Green marketing is the approach for a company to focus their practices on increasingly raising their concern for environmental matters. Green marketing has become an important part of a brands reputation, with people criticising issues that could be better performed. An example of a green marketing would be creating a renewable energy source, this reduces global warming and stables energy prices for the future, reducing the impact of rising costs for everyone (Jason, J.F 2022)

As stated by Wright (2022), it talks about the success of sustainable marketing, sustainable marketing is when an organisation thinks less about just the green marketing strategy and puts more focus on social and economic problems. This allows an organisation to be broader with their marketing. People who purchase from an organisation that takes a sustainable marketing approach, will usually experience their products being sourced with a certain recyclable purchase. Sustainable marketing allows a brand to use creativity rather than focusing more on being more environmentally to draw people’s attention away from the fact that it may not always be fully recyclable.







Based on the findings, there has been significant marketing strategies that have resulted in organisations having to offer alternative options to their customers to allow a broader opportunity for consumers to have the chance to be able to apply for finance lenders. As stated, Motorpoint took the opportunity as a company to give their customers a lower fixed interest rate to allow them to receive the best deal before the interest rises start. Mortgage interests have severely attacked people financially, with interest rates slowly rising but hitting people hard with bills also rising. Some mortgage lenders have risen people’s payment plans without a fixed cost, so people who have bought a home before the cost of living crisis are still getting hit. 

 Market Segmentation would be an appropriate strategy to produce positive feedback, as its targeting customers’ needs it could help with sales with future products as customers favour brands that listen to their customers. Green Marketing is a suitable approach for people who are environmentally friendly, this gives people who want to purchase products which are fully recyclable some piece of mind, which could increase sales. You might find that not being a fully recyclable business could bust the performance of your business.

 Social Media has produced the most effective strategy for marketing, as it meets a range of people from all around the world. This strategy is important especially when you’re running an online store. It can be cost effective and allows you to do a range of different advertisement, ranging from google advertisements, media advertisements and social media platforms such as Instagram and TikTok. 
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