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[bookmark: _Toc158662258]Working Title 
An investigation into the use of social media marketing to support business growth within the aesthetics industry.



[bookmark: _Toc158662259]2.0 Introduction 
The objective of this study is to evaluate the use of social media marketing as a means of enhancing the success of businesses within the aesthetics industry. Research shows that Social media has transformed in the span of less than a generation, going from an electronic means of direct information sharing to a virtual meeting place, a platform for online shopping, and an essential marketing tool for the twenty-first century. (Econsultancy, 2022) and (Ricchiardi, 2023) state that since the COVID-19 epidemic began, social media has been significantly affected by changes in consumer lives and the ongoing digitalization of business and leisure. Nowadays, more than ever before, businesses must depend on digital and social media marketing strategies. As a result, both companies and consumers are embracing social media in new and innovative ways.
The primary objective of the research is to fill in the gaps in our knowledge on the ways in which digital marketers are influenced by social media marketing, both positively and negatively.  Due to the large user bases of well-known social media platforms like Facebook, Twitter, LinkedIn, and TikTok, social media marketing has grown in popularity among companies of all sizes. 
The amount of money spent on ads on social media is increasing. In order to stay competitive, firms will need to increase their expenditures for sponsored marketing techniques, since more and more marketers are spending in advertisements. Among all marketing platforms, Facebook has the highest percentage of users (90%). Instagram is ranked second with 79% of the vote. As said by (Maryville, 2023) and (Newberry, 2023)In terms of social selling, Instagram reigns top. Compared to other apps, it provides users with the greatest in-app purchasing experience. It provides the best return on investment (ROI) for product sales for marketers. (Statistics, 2023)
With a growing number of social media applications for smartphones, users are able to carry their online communities with them wherever they go. Companies pounced on the increased mobility of their clients by providing them with easier ways to communicate and shop. In the UK, digital marketing approaches have completely replaced more conventional methods. Every year, more and more money is going into digital marketing. The rate of increase has been about 10% annually, according to a research done in January 2021. According to data gathered from digital marketing in the years 2021 and 2022, this figure is projected to rise to 18.7 percent. (Aashind, 2023) The effects of social media on businesses, both good and bad, are many. Among the many beneficial effects is the increased visibility of brands, which allows businesses to promote their products to a wide audience. Brand exposure and recognition are both boosted by this. promote their brand at a low cost while driving internet purchases. Its cost is much lower than that of more conventional media such as television and print advertisements. enhance consumer engagement by fostering relationships with customers via social media interactions such as posting, commenting, and conversing.  As with any kind of promotion, social media marketing isn't without its drawbacks. For example, companies may be severely hurt by bad criticism, and unless you're already famous, building an audience of this size takes a lot of time and effort, leading to a low return on investment (ROI).
Discovering the optimal method to launch and manage a successful business makes the study relevant. The field of social media marketing is dynamic, ever-changing due to the emergence of new platforms, algorithms, and consumer behaviours.  Business model changes and technological advancements in storytelling will undoubtedly influence the future of social media. More and more, businesses are turning to influencers and content producers for help with product marketing. Social media has evolved into a superior method of customer targeting and engagement due to its portability, demonstrable impact, and ease of use. As said by (Indigo, 2021). Through the process of doing research, the subsequent objectives will be accomplished in order to ensure that the aim is accomplished.
What is social media marketing and how does it affect a business's success? 
· Investigate the impact social media marketing has on Aesthetics businesses.  
· Analyse the advantages and disadvantages for using social media marketing in businesses. 
· Evaluate critically what social media platform is more successful for marketing. 
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[bookmark: _Toc158662261]3.1 Social Media Marketing
It has been determined by (Hayes, 2023) That a business may establish its brand, improve sales, and drive visitors to its website via the usage of social media marketing, which is the utilisation of the platforms on which individuals create social networks to share information. Social media marketing features purpose-built data analytics that equip marketers to analyse the performance of their efforts and uncover even more methods to interact with consumers. In addition to providing businesses with a means to engage with current customers and reach new ones, Social media marketing also provides a way to reach new customers. Further research from (BILGIN, 2018) says Businesses have the chance to promote their products and brand via cost-effective advertising strategies, allowing them to reach their consumers and get valuable feedback. Through their study, they have discovered that social media plays a central role in modern business strategies. The popularity of social media, as well as cost-cutting measures and the actions of competitors on social media, can act as inspiring factors for marketers to engage in social media marketing activities. 


[bookmark: _Toc158662262]3.2 The impact social media marketing has on the aesthetics businesses 
Businesses may get several advantages from Social media Marketing. First, it helps get the word out about brands by letting them use strategies like paid advertising, influencer marketing, and content distribution to reach more people. Secondly, Social media marketing enables companies to enhance customer involvement and devotion via better personal and engaging interactions with consumers. This, in turn, may help strengthen connections and boost customer loyalty. Businesses may have a better understanding of their target audience and make more informed judgements regarding future marketing strategies by analysing client preferences and behaviours via social media (Warbung et al., 2023). It has been recognised that 92% of business executives concur, according to research (Gomez, 2023), that social insights positively influence competitive positioning. Additionally, 91% of business executives concur that social insights improve their PR function. Research from (Mahoney, 2023). Approximately 3.5 billion individuals, which accounts for over half of the global population, engage with social media on a daily basis. Consequently, it is unsurprising that 73% of marketers acknowledge the effectiveness of social media in their business strategies to some degree.
[bookmark: _Toc158662263]3.3 What social media platform is more successful for aesthetic businesses
[bookmark: _Toc158662264] According to Sherman (2023), Knowing your target audience inside and out can help you zero in on the most effective social media channels for your company.  There are more relevant and popular social media platforms than Facebook. In spite of this, it continues to have more users than any other social networking site. Its monthly active users exceed 2 billion. Consequently, Facebook's focused digital advertising platform is what makes it one of the top social networking platforms for businesses. You may reach people who are highly inclined to buy your goods or services with Facebook advertisements. Your company's ad material will be shown to the appropriate people at the correct time using this. The social media ecommerce connections offered by Facebook are just one more reason why this platform is highly recommended for businesses. On the other hand (Schwarz, 2022) says that Instagram is the most successful social platform for beauty firms, as it accounted for 90% of all beauty-related posts produced in 2020. By offering the ability to include connections to businesses' websites or online stores, this platform serves as an excellent venue for presenting beauty items to younger target audiences. According to Jose's study in 2023, the most commonly used social media platforms are Facebook and Instagram, with the preference varying based on age groups. Subsequent investigation reveals that the elder demographic mostly utilises Facebook, while the younger generation, namely Generation Z, is more inclined to use Instagram and TikTok (target internet, 2023)
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Studying a certain issue or topic in depth using scientific techniques is what we call research. Research should be conducted with the aim of improving society via broadening our knowledge through the creation of new scientific theories, concepts, and ideas. Creating hypotheses, gathering data, assessing findings, drawing conclusions, applying findings to real-world applications, and developing new research questions all contribute to achieving a research aim. As stated by (DiscoverPhDs, 2021).
To achieve the study purpose of analysing the impact of social media marketing (SMM) on companies and which social media platform delivers the most value to businesses, I will conduct primary and secondary research. Using both at once will strengthen the reliability of this study. (Alchemer, 2024). Using a literature review as an example of secondary research, it may locate previous studies that have addressed our research questions and any gaps in the existing literature.  Due to the nature of building upon previously acquired data, primary research will follow the completion of secondary research. Evaluation of the influence (SMM) on company growth is the primary objective of the study.
In order to collect qualitative data for this primary study, a qualitative method will be employed to collect information from twenty-five local companies and their clientele in the Swansea region. This will be done in order to gain qualitative data. A questionnaire will be utilised to collect data regarding social media marketing (SMM) and its impact on respondents' businesses, as well as the advantages they have experienced since implementing (SMM) and which (SMM) platform has been most effective for their organisation. In Excel, the information gathered from these questionnaires will be displayed, the goal is to ideally interact with at least ten company owners from Swansea so that they may assemble in a focus group where they can offer feedback that is more nuanced and natural. for the purpose of collecting additional qualitative data, which will be done via voice recording and will be stored for further analysis. 
In order to ensure that the data acquired using the questionnaires and the data collected from the focus group discussion are in accordance with the objectives of the target aim, the first step is to conduct an analysis of the data. This will allow for the presentation and discussion of a conclusion, which will then be compared to the previously mentioned literature.
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The completed Ethical Consideration Form (E3 Form) is in the Appendix.
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