Assignment 2 of the Digital Entrepreneurship Module:
Part B: Crowdfunding for a new venture








Assignment 2 of the Digital Entrepreneurship Module:


Part A: Video presentation on the feasibility of a new venture
Part B: Crowdfunding video for a new venture



Student: 	Philipp Mahrenholtz
Student ID number: 	1906345

Date:	26th of June 2021
Total number of pages:	5




[bookmark: _Toc27604748][bookmark: _Toc27605550]Part A: Video presentation on the feasibility of a new venture

Youtube Link of video upload
https://youtu.be/umJt2pSTAh4

References
Booms, B., Bitner, M. (1981) ‘Marketing strategies and organizational structures for service firms’, American Marketing Association, Chicago
Borland, K. (2020) ‘DIY Boom continues to drive demand’, GlobeSt [Online]. Available at https://www.globest.com/2020/10/02/diy-boom-continues-to-drive-demand-for-home-improvement-stores/?slreturn=20210516170811(Accessed June 13, 2021)
Cellan-Jones, R. (2019) ‘Amazon invests in Deliveroo food courier’, BBC [Online]. Available at https://www.bbc.com/news/business-48306172 (Accessed June 13, 2021)
Chaffey, D. (2015) ‘Digital business and e-commerce management, 6th edition’, Pearson Education
Chaffey, D. (2020) ‘Online Value Proposition (OVP)’, Dr Dave Chaffey: Digital Insights [Online]. Available at https://www.davechaffey.com/digital-marketing-glossary/online-value-proposition-ovp/ (Accessed June 20, 2021)
Dühnen, S. (2020) ‘Toward Green Battery Cells: Perspective on Technologies’, Small Methods [Online] Available at https://onlinelibrary.wiley.com/doi/10.1002/smtd.202000039/ (Accessed June 9, 2021)
Eisenberg, D. (2021) ‘Global VC view: Funding startups is the next normal’ McKinsey & Company, Podcast [online] Available at https://www.mckinsey.com/industries/technology-media-and-telecommunications/our-insights/global-vc-view-funding-startups-in-the-next-normal (Accessed June 1, 2021)
Fremdstad, A. (2015) ‘How Green is the Sharing Economy?’, Rubicon [Online]. Available at https://knowledge.wharton.upenn.edu/article/how-green-is-the-sharing-economy/ (Accessed June 9, 2021)
Hirt, M, Willmott, P. (2014) ‘Strategic principles for competing in the digital age’, McKinsey Quarterly [Online] Available at https://www.mckinsey.com/business-functions/strategy-and-corporate-finance/our-insights/strategic-principles-for-competing-in-the-digital-age (Accessed June 16, 2021)
Ikeshita, Y., Kurimoto, S. (2020) ‘7-Eleven plans expansion to 20,000 stores after Speedway buy’, Nikkei Asia [Online]. Available at https://asia.nikkei.com/Business/Business-deals/7-Eleven-plans-expansion-to-20-000-US-stores-after-Speedway-buy (Accessed June 16, 2021)
Lee, M.-H. (2021) ‘Carrot's 'pay-per-mile' insurance attracts 200,000 subscribers’, The Korea Times [Online]. Available at https://m.koreatimes.co.kr/pages/article.asp?newsIdx=309511/ (Accessed June 9, 2021)
Lytx, X. (2019) ‘Case study: Brandon Hire Station experiences exceptional results’, Lytxconsult [Online] Available at https://www.lytx.com/en-gb/our-clients/success-stories/brandon-hire (Accessed June 10, 2021)
Maurya, A. (2012) ‘Running lean: Iterate from plan A to a plan that works’, O'Reilly Media
McCauley (2016) ‘Sustainability in the Sharing Economy’, 14Ideas [Online]. Available at https://medium.com/@14ideas/is-the-sharing-economy-environmentally-sustainable-c3fef196d36d (Accessed June 9, 2021)
N.N. (2021) ‘Manufacturing; The end of cheap China’, The Economist (London), 2021-03-10, Vol. 402 (8775), p.75
Perez, S. (2020) ‘DoorDash now delivers from over 1,800 convenience stores nationwide’, Tech Crunch [online]. Available at https://techcrunch.com/2020/04/01/doordash-now-delivers-from-over-1800-convenience-stores-nationwide/ (Accessed June 16, 2021)
Schröder, M., Tuma, T. (2018) ‘Zalando's fashion empire’, Handelsblatt [Online]. Available at https://www.handelsblatt.com/english/companies/e-commerce-zalandos-fashion-empire/23581300.html (Accessed June 9, 2021)
Skok, M. (2013) ‘4 steps to building a compelling value proposition’, Forbes [online]. Available at https://www.forbes.com/sites/michaelskok/2013/06/14/4-steps-to-building-a-compelling-value-proposition/ (Accessed June 14, 2021)
Statista (2021) ‘Proximity mobile payment usage penetration in selected countries in 2019’, Statista [Online]. Available at https://www.statista.com/statistics/244501/share-of-mobile-phone-users-accessing-proximity-mobile-payments-country/ (Accessed June 17, 2021)
Sumagaysay, L. (2020) ‘The pandemic has more than doubled food-delivery apps’ business’, Marketwatch [Online]. Available at https://www.marketwatch.com/story/the-pandemic-has-more-than-doubled-americans-use-of-food-delivery-apps-but-that-doesnt-mean-the-companies-are-making-money-11606340169 (Accessed June 9, 2021)

Assignment 2 of the Digital Entrepreneurship Module:
Part A: Presentation on the feasibility of a new venture



Philipp Mahrenholtz	Page 2 of 3	ID 1906345
Part B: Crowdfunding video for a new venture

Youtube Link of video upload
https://youtu.be/YJNZ27v1Z5I

References
Borland, K. (2020) ‘DIY Boom continues to drive demand’, GlobeSt [online]. Available at https://www.globest.com/2020/10/02/diy-boom-continues-to-drive-demand-for-home-improvement-stores/?slreturn=20210516170811(Accessed June 13, 2021)
Cawley, L. (2020) ‘Covid-19: New lockdown brings new DIY projects, BBC [Online]. Available at https://www.bbc.com/news/uk-england-essex-54874445 (Accessed June 20, 2021)
Chaffey, D. (2015) ‘Digital business and e-commerce management, 6th edition’, Pearson Education
De Best, R. (2021) ‘Proximity mobile payment usage penetration in selected countries in 2019’, Statista [Online]. Available at https://www.statista.com/statistics/244501/share-of-mobile-phone-users-accessing-proximity-mobile-payments-country/ (Accessed June 17, 2021)
Fromm, J. (2021) ‘Generation Y Has Become Generation DIY’, Millennial Marketing [Online]. Available at https://www.millennialmarketing.com/2013/12/generation-y-has-become-generation-diy/ (Accessed June 20, 2021)
Grossman, D. (2017) ‘The handful of megabrands that make most of the world's tools’, Popular Mechanics [Online]. Available at https://www.popularmechanics.com/technology/
gear/a28359/megabrands-tools-graphic/ (Accessed June 21, 2024)
Heller, M. (2021) ‘Digital acceleration at Stanley Black & Decker places data at the center’, CIO [Online]. Available at https://www.cio.com/article/3621999/digital-acceleration-at-stanley-black-and-decker-places-data-at-the-center.html (Accessed June 21, 2021)
Jiang, M., Branzei, O., Xia, J. (2016) ‘DIY: How internationalization shifts the locus of indigenous innovation for Chinese firms’, Journal of World Business, Elsevier, Vol.51 (5), p.662-674
Mariana, E. (2020) ‘Power Tools Market with COVID-19 impact Analysis’, Research and Markets. Report on global power tools market, overview and outlook 2020-2025, ID 5135106, 185 pages
Maurya, A. (2012) ‘Running lean: Iterate from plan A to a plan that works’, O'Reilly Media
Mazareanu, E. (2021) ‘Market value of power-driven hand tools worldwide from 2020 to 2024’, Statista [Online]. Available at https://www.statista.com/statistics/1168081/power-driven-hand-tools-global-market-value/ (Accessed June 17, 2021)
N.N. (2020) ‘Innovating how work is done’, Stanley Black & Decker Website [Online]. Available at https://www.stanleyblackanddecker.com/who-we-are/how-we-innovate (Accessed June 2, 2021)
N.N. (2021) ‘Working age population’, OECD Data [Online]. Available at https://data.oecd.org/pop/working-age-population.htm#indicator-chart (Accessed June 20, 2021)
Tiss, J., Bessant, J. (2014) ‘Strategic innovation management’, Wiley
Van Gelder, K. (2021) ‘Revenue of the DIY and home improvement market worldwide in 2018 and 2019’, Statista [Online]. Available at https://www.statista.com/statistics/1215429/revenue-diy-home-improvement-market-worldwide/ (Accessed June 21, 2021)
Schilling, M. (2008) ‘Strategic management of technological innovation’, McGraw-Hill

