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Digital Opportunities for Customers engagement at BrightWave Café

Section 1: Professional Report
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Introduction
BrightWave Cafe could use digital tools and simple AI systems to improve customer communication and make daily tasks easier. For a small cafe, good communication is important because it helps customers stay informed, encourages repeat visits and saves staff time. Tools such as email newsletters, social media posts, automated replies and digital menus could help the cafe become more organised while still keeping a friendly and personal service.
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Email Newsletters
Email newsletters could help BrightWave Cafe stay in contact with regular customers. The cafe could send short updates about new menu items, seasonal drinks, special offers or local events. This would remind customers about the cafe and encourage them to visit again.
Email marketing is useful because it reaches people who already have an interest in the business. Mailchimp explains that businesses can track email performance through open rates and engagement. This means BrightWave Cafe could learn which offers or updates customers respond to best.
[bookmark: _Toc231215644]Social Media Posts
Social media would also be useful because cafes are visual businesses. Photos of coffee, cakes, breakfasts and the cafe itself could help attract attention online. Platforms such as Instagram, Facebook and TikTok could be used to promote offers, share updates and show the cafe’s personality.
DataReportal shows that billions of people use social media regularly, which makes it a strong tool for business visibility. HubSpot also explains that social media can support marketing when businesses post consistently and create genuine content. For BrightWave Cafe, regular posts could help attract new customers and keep existing customers interested.
[bookmark: _Toc231215645]Automated Responses and AI
BrightWave Cafe could use automated responses to answer simple customer questions. Customers may ask about opening hours, bookings, Wi-Fi, allergens, vegan options or menu availability. Automated replies on social media or a website could answer these questions quickly without staff needing to reply every time.
AI could also help create first drafts of social media captions, email newsletters and menu descriptions. This would not replace the owner’s judgement, but it could save time and provide ideas. Zendesk explains that AI and automation can improve customer experience by making support quicker and more efficient. However, customers should still be able to speak to a real person when needed.
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A digital menu could make the cafe easier to manage. Prices, sold-out items and seasonal specials could be updated quickly without reprinting menus. A QR code menu could be placed on tables or near the counter, while paper menus could still be available for customers who prefer them.
Square suggests that customers value restaurant technology when it makes their experience more convenient. This means digital menus could be helpful if they support the cafe’s service rather than replace it.
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Conclusion
Overall, digital tools and AI could help BrightWave Cafe communicate better, save time and stay organised. Email newsletters can support loyalty, social media can attract customers, automated replies can answer common questions, and digital menus can make updates easier. These tools should be used in a balanced way so the cafe keeps its welcoming and personal feel.
I used AI to support the early stages of this report, mainly for idea generation, structure and initial wording. I then reviewed and edited the content myself to make sure it was accurate, relevant and suitable for a business report.
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Section 2: Ethical/ Professional Reflection
During this task, I used AI as a support tool to help generate ideas, organise the structure of the report and create an initial draft. To check the accuracy of the AI-generated content, I compared the main points with reliable sources such listed in my refernces. I also reviewed the wording to make sure it matched the assignment question and that it applied properly to BrightWave Cafe.
One limitation I noticed is that, AI can sometimes give general information that may not fully suit a specific small business. It can also present ideas confidently, even when they need checking or further evidence. There is also a risk of bias if AI only focuses on the benefits of digital tools without considering issues such as cost, customer access or the need for human interaction.
Responsible use of AI in a small business means using it to support tasks, not replace people completely. For example, AI can help draft emails or responses, but staff should still check the final message. Human judgement is important because people understand tone, accuracy, customer needs and other people better than AI ever could.
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