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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Cleaners of London website loads quickly and smoothly. It usually opens within about 1–2 seconds on a standard UK broadband connection. The pages are simple, with small images and no heavy features, which help them load faster. On Mobile its works very fast. Overall, it delivers a clean, fast, and reliable browsing experience without heavy scripts or slow‑loading elements.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The Cleaners of London website has many pages for different type services in London area. Customers navigate it using a clear top menu that lists services like regular cleaning, deep cleaning, and end‑of‑tenancy cleaning. Every service opens to its own detailed page with prices, checklists, and all details. Location pages help customers check coverage. When ready, they click “Book a service” which takes them to a separate booking system to choose dates and confirm their service.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customer can make a booking directly through the Cleaners of London website. The main site has a “Book a service” button in the top menu. When clicked, it takes the customer to their secure booking system, they can choose the service, day, date, time, and any more things. The website is designed to be open quick and can be completed in just a couple of minutes. Easily they can book their services via website. This website is trustworthy and it’s started in 2016.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The Cleaners of London website could be easier to use with a few more improvements. The main menu could be simpler so users can find services quickly. If they add a search bar it would help people find more information faster. If they “Book a service” button bigger and clear. If they add large images for cleaning and large text, it would be more easily for people find things. They should add special offers on this website.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Cleaners of London website looks very clean, professional, with simple colours and clear to view. It uses simple layouts, clear photos, and easy‑to‑read text. On a computer, the website looks wider with larger images and a full menu across the top. On a mobile phone, the layout becomes more compact, the menu turns into a small icon, and everything stacks in one column with bigger buttons for tapping. If I compare with mobile versus a computer, the mobile version feels simpler and more condensed and a computer version look larger icon and images.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses clean, bright images of homes, cleaners, and equipment to make the pages feel fresh and trustworthy. It’s clearly showing this website start in 2016.The photos help show what the services look like and make the site feel more welcoming. There are no videos on this website, so the site relies mostly on pictures. The colour scheme is light, simple, modern, and tidy, often using white backgrounds, black with green accents to create a calm, professional look.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: This website does not use an online chat tool. This means customers cannot message the company instantly through a pop‑up chat box. Instead, they must use other methods like the contact form, phone number, or email. This can make enquiries a little slower because customers don’t get immediate answers. A chat tool could improve the experience by giving quick help, but the site currently relies on more traditional contact options.

	Question 2d – How effective are the social media links on the website?


	Answer: The website does have social media links, but they are not very strong or attention‑grabbing as it is placed at the bottom of the page. Visitors may not notice them because of this, they are not very effective for encouraging customers to follow the company or ask questions. On the social media customers reviews are not good as well.  Stronger placement, clearer icons, or showing recent posts would make the links more useful and engaging for customers. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The Cleaners of London website makes its services clear by using separate pages for each type of cleaning, such as regular cleaning, deep cleaning, office cleaning, Apartments cleaning and end of tenancy cleaning. Each page explains what is included, shown per hour prices. The main menu also lists the services, so customers can easily find them. Its shown clear heading, short description and the “Book a service” on the top corner button help user quickly understand and choose the services according to the customers. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customers reviews for Cleaners of London are mainly available through review platforms like Trustpilot, Google and their own website. These reviews are easily to access and shown ratings, customers comments and their experiences. The company has many reviews with high rating and almost customers mention about company good service. These reviews also up to date, with some latest posted January, 2026. Still feedback is up to date.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is shown as high quality by using clean images, clear descriptions, and positive customer reviews. The website highlights trained staff, reliable cleaning, and professional results, which helps build trust. I would use this company—or recommend it to someone—because the services are easy to understand, the company looks professional, and many customers seem satisfied. It feels like a reliable choice for anyone who wants a simple, stress‑free cleaning service. This webpage is trustworthy to get service. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The website does not clearly show prices for most services. This might be because the company wants to give personalised quotes, since the cost can change depending on the size of the home or the type of cleaning needed. Price shown starting from, without clear prices, customers cannot easily judge if the cost matches the quality. The company may choose not to include prices, so people contact them directly, allowing them to explain the service and offer a tailored price. So, just the shown maximum time and for 1 or 2 room and price starting from £22 per hour. It depends on room sizes. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cleaning 

	
	2. Service 

	
	      3. London 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When you type “cleaning service London” into Google, the company’s website does NOT usually appear in the top ten results. The top results are mostly big cleaning companies, directories, and comparison lists. This means the company is not highly ranked for this search term, so customers may not find it easily unless they search for the company name directly and recommend by some family or friends.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites are still very important for modern UK businesses. A website acts as a central place where customers can learn about a company at any time, even outside business hours. It helps a business look professional, trustworthy, and established. Many people still search online before choosing a service, and a website gives clear information about what the company offers, how to contact them, and why they can be trusted. This company has very positive reviews by customers. Social media is useful, but it can’t replace a full website because posts move quickly and information gets lost. A website also helps a business appear in Google searches, which is essential for attracting new customers. Overall, a website remains a key part of running a successful business today.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
The Cleaners of London main recommended is to make clear the prices on the website. This would help customers understand what each service costs before contacting the company. Clear prices make the business feel more open and trustworthy, and they help customers compare services quickly. Many people prefer to know the cost upfront, so adding a simple price list or starting prices would make the website easier to use and could encourage more people to book. They can mention the prices according to square feet or room, area size. So, customers can easily find out the price and easily book their services. Its going to easy for customers and for them as well and get encourage more customers.
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