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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
YouTube's website loads quickly due to its optimized infrastructure. The site uses content delivery networks (CDNs) to distribute content across various servers, reducing the distance data travels. This results in faster loading times for users globally. Additionally, YouTube employs efficient coding practices and image optimization, further enhancing its speed. The user interface is designed to prioritize quick access to content, contributing to a seamless and responsive experience.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
YouTube is a vast platform with numerous sub-pages, including channels, videos, playlists, and user profiles. Prospective customers navigate these through various means. The search bar allows users to find specific content. Recommendations suggest videos based on viewing history. The homepage displays trending and popular videos. Channel pages organize content by creator. Playlists group related videos. These features ensure easy navigation and content discovery.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, a customer can absolutely make a booking via a webpage! Many businesses offer online booking systems. This allows customers to conveniently schedule appointments or reservations anytime, anywhere. The process typically involves selecting a service, choosing a date and time, and providing contact information. It's a user-friendly way to manage bookings and is very common nowadays."

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
YouTube could improve by enhancing its search algorithm to provide more relevant results. Implementing a more intuitive interface for content creators to manage their channels would also be beneficial. Furthermore, improving the comment section by adding features like comment filtering and moderation tools would enhance user experience. Finally, YouTube could focus on reducing the number of ads and improving ad relevance to minimize disruption.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The webpage's appearance significantly impacts user experience. On a computer, the larger screen allows for more detailed layouts and information. Mobile phones, with their smaller screens, often require a simplified, more streamlined design. This can lead to differences in how pleasant the webpage looks, with mobile versions sometimes prioritizing ease of use over visual complexity.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
YouTube uses imagery through thumbnails to attract viewers. Video is the core content, ranging from user-generated to professional productions. Color is used in branding, channel art, and video editing to create a visually engaging experience. The platform's design incorporates these elements to enhance content discoverability and viewer retention.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
YouTube doesn't directly offer a live chat for product or service inquiries. Support is primarily through help articles, community forums, and social media. While these resources are extensive, the absence of live chat can make immediate assistance challenging. This approach is cost-effective but may reduce user satisfaction when urgent help is needed, impacting the perceived effectiveness of their support system.

	Question 2d – How effective are the social media links on the website?


	Answer: 
YouTube's social media links boost user engagement and channel growth. They enable creators to connect with audiences on other platforms, driving traffic and building community. Effective links increase brand visibility, facilitate content sharing, and provide valuable feedback. This interconnectedness amplifies reach and strengthens relationships between creators and viewers.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
A company clarifies its services through multiple channels. Firstly, a clear and concise website is essential, detailing each service with easy-to-understand descriptions. Secondly, marketing materials like brochures and videos should highlight key benefits. Thirdly, customer service representatives must be well-trained to answer questions accurately. Finally, testimonials and reviews from satisfied customers build trust and provide real-world examples. These combined efforts ensure customers understand the value and scope of the services offered.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews are made available through various channels. These include dedicated review platforms, websites, and social media. Businesses often encourage customers to leave reviews on their websites or through email campaigns. Reviews are also collected through third-party platforms.

To ensure reviews are up-to-date, businesses should regularly monitor and respond to new reviews. They can also implement systems to flag outdated or irrelevant reviews.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:The service is presented as high quality through its attention to detail, user-friendly interface, and prompt customer support. I would use the company's service because it offers reliable and efficient solutions. I would recommend it to friends and family because of its consistent performance and positive user experience.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.video sharing platform

	
	2.onlive videos

	
	3. watch videos 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
yes

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Websites remain highly relevant in modern UK business. They serve as a crucial digital storefront, providing information, facilitating transactions, and building brand credibility. A well-designed website enhances customer experience, offering easy navigation and engaging content.

Websites are essential for reaching a wider audience, including potential customers. They enable businesses to showcase products/services, share updates, and gather customer feedback. Furthermore, websites support marketing efforts, driving traffic and generating leads.

In conclusion, websites are indispensable for UK businesses, driving growth and success.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
If I were to recommend one improvement for a company's website, it would be to enhance its mobile responsiveness. Many people access websites on their phones, and a poorly optimized mobile experience can drive them away.

I suggest this because a mobile-friendly site offers a seamless experience, regardless of the device. This includes faster loading times, easy navigation, and content that adjusts to fit the screen. By prioritizing mobile optimization, the company can reach a wider audience, improve user engagement, and ultimately boost its online presence. This is crucial for staying competitive in today's digital landscape.
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