






































































DESIGN & ADVERTISING

PRODUCT WORLD-BUILDING

Illustration can build entire environments around a product. Instead 
of isolating it on a plain background, the product becomes part of a 
scene, a story, or even a fantasy. It’s no longer just a bottle, a jar, or a 
palette, it becomes a character in its own narrative.

Encourages aspiration and daydreaming, 
reinforcing the lifestyle the product is 
part of. This Diptypue perfume becomes 
a holiday in a bottle. 

Sales of this Lush product contribute 
to protecting our oceans. 

In this series, each product is a new 
location and therefore becomes an 
accessory to the vibe of the city.

WHAT’S OUT THERE?

INVITES ESCAPISM

CONSISTENT, EXPANDABLE CAMPAIGNS

CORE BRAND VALUES



DESIGN & ADVERTISING

ISOMETRIC WORLDS

This is one of the most popular formats, 
especially in tech, transport and 
financial services. It allows you to show 
multiple levels, layers and interactions 
with clear structure and no perspective 
distortion. 

Complex environments can 
feel easier on the eye with an 
isometric foundation

WHAT’S OUT THERE?

READABLE AND NAVIGABLE

INTEGRATED TYPOGRAPHY

‘MAP LIKE’


















