\V

ot
1 ___

|\Sii
I
ST

0
—
—
7,
2, \l\" &* —


















‘00‘

> N\\\\\\\ \
////

v]ﬂ’.\l.lb] m[ol P










THAT IS NOT A CONSPIRACY THEORY.

NOT A REFLECTION OF THE QUALITY
OF THE ARTWORK. IT IS THE
ALGORITHM.

THE IDEA OF POSTING EVERYDAY
EQUALS SUCCSESS, IS STUPID.
YOUR PACE IS FINE.

THE “LIKE" BUTTON IS NOT THERE TO
VALIDATE YOU. IT IS THERE TO
CONDITION BEHAVIOUR.

LOTS OF FOLLOWERS IS NOT SUCCESS
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AGENT MOLLY®& CO
THE ARTWORKS
ILLOZOO
CATBIRD

AGENT PEKKA
HANDSOME FRANK
JELLY

AGENCY RUSH
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JENNIFER NELSON
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"Heart warmingly funny'- Q
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“The book that got 'me into hockey romance.”
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RACHEL REID
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EVERYTHING. ONE DAY
WILL BE BROKEN BUT
THAT DOESN'T MEAN IT
WASN T IMPORTANT AT

SOME PLACE IN TIME
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ILLUSTRATION GUIDELINES

COLOUR PALETTE

Think of flavour as colour - juicy reds, buttery yellows, fresh greens and syrupy
purples. Consider using a limited, or intentional palette. Explore palettes that
reflect seasons, moods or places.

TARGET AUDIENCE
The work should feel stylish, considered and commercially adaptable for
audiences who value design as part of their lifestyle.

IMAGERY FOCUS
«  Bold and distinctive. We want the viewer to know what they are look-
ing at straight away, we want them to crave it.

«  Push your textures
+  Clear story-telling

USABILITY

Create with product and portfolio in mind. Your illustrations could be used
on packaging, homeware, stationary, seasonal campaigns and of course
cookbooks and recipes.

DESIGN & ADVERTISING bHth
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WHAT’S OUT THERE?

PRODUCT WORLD-BUILDING

Ilustration can build entire environments around a product. Instead
of isolating it on a plain background, the product becomes part of a
scene, a story, or even a fantasy. It’s no longer just a bottle, a jar, or a
palette, it becomes a character in its own narrative.

INVITES ESCAPISM

Encourages aspiration and daydreaming,
reinforcing the lifestyle the product is
part of. This Diptypue perfume becomes
a holiday in a bottle.

In this series, each product is a new
location and therefore becomes an
accessory to the vibe of the city.

CORE BRAND VALUES

Sales of this Lush product contribute
to protecting our oceans.

DESIGN & ADVERTISING



WHAT’S OUT THERE?

ISOMETRIC WORLDS

From virtual svstars bo immersive experiences, iving

00T of the future pronise 10 kep the whole family

TOMORROW

I’repare tor the
LIVING ROONM OF
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FLYING EYE BOOKS

INTEGRATED TYPOGRAPHY
MADELEINE FINLAY

‘MAP LIKE’

This is one of the most popular formats,
layers and interactions
READABLE AND NAVIGABLE
Complex environments can
feel easier on the eye with an
isometric foundation

especially in tech, transport and
financial services. It allows you to show

multiple levels,
with clear structure and no perspective

distortion.

mark the centenary of the Good Housskeoping Institute
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TRY NOT TO BE SENTIMENAL.

DOES THIS WORK REPEAT

DOES IT SHOW WHAT YOU CAN DO?
DO YOU ACTUALLY LIKEIT

ASK PEOPLE TO LOOK AT IT.
NOT YOUR MUM..THEY CAN BIASED
TUTORS - ARTISTS - INDUSTRY FOLK- HONEST FRIENDS

YOU CAN OVER THINK THIS FOR MONTHS AND MONTHS
SOMETIMES YOU JUST HAVE TO PRESS SEND AND SEE
WHAT HAPPENS






AGENCIES TYPICALLY TAKE 15-35% OF FEE

ILLUSTRATOR MATH
EXCHANGE RATE / TAX / AGENT FEE

£8856.91

£2214.22
= £6642.69
20% ( 1328.54)

£885.69

£1950
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EVERY POUND YOU PUT INTO A
PENSION REDUCES YOUR TAXABLE Pension
PROFIT, MEANING YOU PAY LESS TAX
OVERALL.

LIFETIME ISAS (LISAS) THROUGH PROVIDERS LIKE MONEYBOX WORK
DIFFERENTLY. YOU CAN SAVE UP TO £4,000 PER YEAR AND RECEIVE A 25%
GOVERNMENT BONUS (UP TO £1,000 ANNUALLY). THE CATCH? YOU CAN
ONLY ACCESS IT TO BUY YOUR FIRST HOME OR AFTER AGE 60.




P UDBLI C
LENDING
RIGHTS

Public Lending Right GREAT SCHEME FOR BOOK MAKERS.
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THANKS




