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[bookmark: _GoBack]The presentation will use the Marriott Hotel chain as an instance to analyse the significance of service quality, hospitality, and guest services in the hospitality business. It will discuss the functions and significance of guest services by Marriott Hotel. The scope and Nature of the guest services by the hotel brand will also be discussed in the study. In addition, the presentation will also discuss the importance of Hospitality and how the company can exceed the guest's expectations.
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Marriott Hotel is a leading hotel brand with over 7,000 properties in 131 countries and territories (Marriott, 2023). Founded in 1927, the company began as a root beer stand and has grown to become one of the world's largest hotel chains (Marriott, 2023). Marriott offers a wide range of accommodations, from luxury resorts to extended-stay hotels, and operates under several brands. The company is known for its commitment to sustainability and has implemented several eco-friendly initiatives, such as reducing energy and water consumption. Marriott also offers loyalty programs, such as Marriott Bonvoy, which allows members to earn points and redeem them for free nights, room upgrades, and other perks.
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The nature of guest services provided by the Marriott Hotel  brand is to ensure that guests have a comfortable and enjoyable stay. The scope of these services includes everything from check-in and check-out to in-room amenities and concierge services. The role of guest services is to assist guests with their needs and make their stay as pleasant as possible (Wood, 2015). This includes addressing any issues or concerns that may arise during their stay, providing information about the hotel and local area, and making reservations or arrangements for guests. Additionally, the Guest service representatives act as a liaison between guests and hotel staff, making sure that all requests are handled in a timely and efficient manner.
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Making sure that visitors have a comfortable and happy stay is the primary goal of the guest services offered by the Marriott Hotel brand. These services include a wide range of topics, from check-in and check-out to in-room comforts and concierge services. Guest services' job is to help visitors with their needs and make their stay as comfortable as possible (Walker, 2013). This involves handling any problems or issues that may come up while they are there, giving them information about the hotel and the neighbourhood, and making bookings or other arrangements for them. In addition, the guest service agents serve as a point of contact between visitors and hotel staff, ensuring that all demands are met promptly and effectively.
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Guest services play a crucial role in the overall guest experience at a hotel. They are responsible for ensuring that guests have a comfortable and enjoyable stay and that their needs and concerns are addressed in a timely and professional manner. One of the main functions of guest services is to provide information and assistance to guests (Tesone, 2014). This includes answering questions about the hotel, its amenities and services, and providing directions and recommendations for local attractions and activities. Guest services also handle guest requests and complaints, and work to resolve any issues that may arise during their stay.
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Another important function of guest services is to manage the check-in and check-out process. This includes confirming reservations, collecting payment, and providing guests with key cards or room keys. Guest services also handle special requests such as late check-outs or early check-ins, and ensure that guests have everything they need to have a comfortable and enjoyable stay (Azar et al., 2020). Overall, guest services play a vital role in creating a positive guest experience and ensuring that guests have a pleasant and memorable stay. By providing prompt and friendly service, addressing guest needs and concerns, and managing the check-in and check-out process, guest services help to create a welcoming and welcoming environment for guests (Shiwen et al., 2022).
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Hospitality is a key aspect of the hotel industry, and for Marriott Hotel, it is a core part of its brand. Providing excellent customer service and creating a comfortable and welcoming environment for guests is crucial for the overall success of the hotel (Naumov, 2019). Hospitality can include things like friendly and helpful staff, clean and well-maintained rooms, and a wide range of amenities and services that meet the needs of guests. 
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It also includes providing a safe, secure and comfortable environment for guests. By focusing on hospitality, Marriott Hotel is able to build a positive reputation and create loyal customers who will return to stay at their hotels in the future (Cheng et al., 2020). Additionally, by providing a high level of service, the hotel can charge a premium for its rooms and services, leading to increased revenue and profitability.
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Hotels like Marriott Hotel strive to exceed guest expectations through a variety of means. One of the key ways is by providing exceptional customer service. This can include things like providing a friendly and welcoming atmosphere, being attentive to guests' needs, and going above and beyond to ensure that guests have a comfortable and enjoyable stay (Lam et al., 2020). Another way that hotels like Marriott Hotel exceed guest expectations is by providing a wide range of amenities and services. This can include things like on-site restaurants, fitness centres, and swimming pools. Additionally, many hotels offer services such as room service, concierge service, and valet parking (Köseoglu et al., 2019). Marriott also uses technology to enhance the guest experience, such as mobile check-in and keyless room entry, as well as offering loyalty programs to reward repeat customers.
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In summary, hotels like Marriott Hotel exceed guest expectations by providing excellent customer service, a wide range of amenities and services, and utilizing technology to make the guest experience more convenient and enjoyable. Marriott has a diverse selection of lodging options, ranging from five-star resorts to hotels with extended stay options. Marriott Hotel is able to cultivate a great reputation and create clients who are loyal to the brand and will return to stay at its hotels because of the company's emphasis on hospitality. The hotel is able to charge a premium for its rooms and services because of the excellent level of service that it provides, which results in greater revenue and increased profitability.
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The scope of these services includes everything from check-n
and check-out to in-room amenities and concierge services.
The nature of guest services provided by the Marriott
International hotel brand is to enswre that guests have a
comfortable and enjoyable stay.

The role of guest services is to assist guests with their needs
and make their stay as pleasant as possible (Wood, 2015).
Additionlly, the Guest service representatives act as a liison
between guests and hotel staff, making sure that all requests
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Making sure that visitors have a comfortable and happy stay is the
primary goal of the guest services offered by the Marriott
International hotel brand.

Guest services' job is to help visitors with their needs and make
their stay as comfortable as possible (Walker, 2013).

This involves giving the customers information about the hotel
and the neighbowrhood and making bookings or other
arrangements for them.

In addition, the guest service agents serve as a point of contact
between visitors and hotel staff, ensuring that all demands are met
promptly and effectively.
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at a hotel

®  Onc of the main functions of guest services is to provide

information and assistance to guests (Tesone, 2014).

® The hotel is responsible for ensuring that guests have a
comfortable and enjoyable stay and that their needs and concerns
are addressed in atimely and professional manner

®  Guest services also handle guest requests and complaints, and
work to resolve any issues that may arise during their stay.
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®  Guest services also handle special requests such as late check-outs
or carly check-ins, and ensure that guests have everything they
ned to have a comfortable and enjoyable stay (Azar ef al,, 2020).

®  Overall, guest services play a vital role in creating a positive guest
experience and ensuring that guests have a pleasant and
memorable stay.

®  Another important function of guest services is to manage the
check-in and check-out process,

e This includes confirming reservations, collecting payment, and
providing guests with key cards or room keys.




image7.jpeg
Discussion of the importance of hospitality

Providing excellent customer service and creating a
comfortable and welcoming environment for guests is
crucial for the overall success of the hotel (Naumov, 2019).
Hospitality is a key aspect of the hotel industry, and for
Marriott International, it is a core part of its brand.
Hospitality can include things like the fiiendly and helpful
staff.

Hotels need to provide clean and well-maintained rooms and
a wide range of amenities and services that meet the needs

of guests.
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Discussion of the importance of hospitality (Contd.

By focusing on hospitality, Marriott International is able to build a
positive. reputation.

It has created loyal customers who will return to stay at their
hotels in the future (Cheng ef al,, 2020).

Additionally, by providing a high level of service, the hotel can
charge a premium for its rooms and services.

It also includes providing a safe, secure and comfortable

environment for guests.
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Discussion of how hotels exceed guest expectation:

Exceptional customer service is one of the best ways
to exceed guest expectations.

Hotels like Marriott International strive to exceed
guest expectations through a variety. of means

This can include providing things like on-site
restaurants, fitness centres, and swimming pools.
Additionally, many hotels offer services such as
room service, concierge service, and valet parking

(Koseogh etal, 2019).
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Conclusion

Marrioft has a diverse selection of lodging options, ranging from
five-star resorts to hotels with extended stay options.

Marriott International is able to cultivate a great reputation and create
clients who are loyal to the brand and will return to stay at its hotels
because of the company's emphasis on hospitality.

In conclusion, Marriott International exceeds guest expectations by
delivering exceptional customer service, a wide selection of
amenities and services.

The hotel is able to charge a premium for its rooms and services

becanse of the excellent level of service

CONCLUSION




image1.jpeg
Introduction

The presentation will discuss the functions and significance of guest
services by Mariott International
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The scope and Nature of the guest services by the hotel brand will also
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In addition, the presentation will also discuss the importance of
Hospitality and how the company can exceed the guest's expectations.
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Briefintroduction of the hotel brand

Marriott International is a leading hotel brand with over
7.000 properties in 131 countries and territories (Marriott,
2023).

Marrioft offers a wide range of accommodations, fom
Iuxury resorts to extended-stay hotels, and operates under
several brands

The company is known for its commitment to sustainability
and has implemented several eco-friendly initiatives, such as
reducing energy.

Founded in 1927, the company began as a root beer stand
and has grown to become one of the worlds largest hotel

chains (Mariott, 2023).




