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Executive Summary
The purpose of the report was to analyse the financial statements of Marriott International Company. The performance of the company has been analysed and it has been observed that in all the areas and divisions of the company, Marriott Company has built itself in the right manner as the growth has been attained. The limitations and drawbacks of the ratio analysis have also been discussed and have provided insights that ratio analysis does not provide accurate results for the business. The understanding and significance of ratio analysis have also been described in detail in the report and have generated knowledge from the same. 
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Introduction
The aim and objective of this report are to interpret the performance and productivity of the financial performance of Marriott International Company for two years to be able to understand whether the concerned benchmarks of the company have been attained in the business firm or not. The fluctuations that occur in ratio analysis and their importance for Hotel Management Companies will also be provided to be able to apply the analysis in the right manner. The importance of ratio analysis and the significance of the same in decision-making will also be presented. 
Marriott International Company is one of the leading hotel chains that operate in different countries and provides its services to clients respectively. The main belief of the company is to embrace the change and act with integrity to be able to provide a large number of services to the clients respectively. 















Financial Analysis Trends
The ratios of the Marriott International Company have been discussed below-
Profitability
Profitability Ratios	 	 
Particulars	2021	2020
 	 	 
Net profit margin	7.931	-2.5285
Gross profit margin	20.213	13.801
Pre-tax profit margin	8.51	-4.4



Understanding- The understanding of the profitability ratios of the Marriott Company has been depicting that the overall ratios have gained an improvement from 2020 to 2021. The increase in the ratios is because of the higher sales and higher profit margins of the business structure (Bragg 2022). From the ratios, it can be measured that the expenses of Marriott Company concerning providing service to its clients are minimal which generates higher profit margins and leads the business to have better results.
Trends- In the case of profitability analysis, the trends that have been observed from 2020 to 2021 are higher sales and lower expenses. Marriott Company was badly affected in the year 2020 because of the pandemic, however, in the year 2021, it has been seen that the Marriott Company has been effectively generating results and this trend predicts that the future of Marriott Company will also be profitable for the business (Bragg 2022). In addition, having the minimal cost of goods sold will lead the business operations to grow. This trend will assist the Marriott Company to be able to overcome all its issues.
Improvements- For better improvements in the future, it is recommended to Marriott Company be able to manage its structure by minimizing the cost of goods sold effectively. Moreover, it is also recommended that the expenses that will be incurred will be relevant to the business operations and all unnecessary spending from the business will be removed and eliminated respectively (Santoso 2021). Moreover, it can also be said that the business should emphasize more on productivity and output more to be able to attain its goals and objectives.
Liquidity
Liquidity Ratios	 	 
Particulars	2021	2020
 	 	 
Current Ratio	0.565	0.491



Understanding- The understanding of the liquidity ratios of the Marriott Company has been depicting that the overall ratios have gained an improvement from 2020 to 2021. The increase in the liquid ratio i.e. current ratio is because of the improvements that have been made by Marriott Company by investing in multiple profitable ventures to be able to successfully implement the business results (Santoso 2021). Moreover, it can also be added that the company has been maintaining its short-term obligations due to which the results are effective. 
Trends- In the case of liquidity analysis, the trends that have been observed from 2020 to 2021 are higher assets and lower obligations. Marriott Company has been able to manage its obligations in the right manner because of which the utilization of the assets has been increasing (Rashid 2021). In addition, it can also be said that the upcoming trend of the liquidity ratios is depicting that Marriott Company has opportunities to invest more in short-term assets and generate the best potential returns from the same respectively. 
Improvements- For better improvements in the future, it is recommended to Marriott Company pay their short-term creditors as soon as possible from the funds and the assets that are available to the business (Rashid 2021). This will assist the business in maintaining its obligations. In addition, it is also recommended to the business that for better growth, Marriott Company should invest in such assets that can help the company to attain success and grow respectively. 
Gearing
Gearing Ratios	 	 
Particulars	2021	2020
 	 	 
Debt-Equity Ratio	7.16	24.13
Return on Equity	77.72	-62.093



Understanding- The understanding of the gearing ratios of the Marriott Company has been depicting that the overall ratios have not gained an improvement from 2020 to 2021. The gearing ratios have been increased which is not a good sign and not a good indicator for the business operations as it can be observed that the financial risk of the Marriott Company has been increasing due to which the performance of the company has been influenced to a greater extent (Kourtis et al. 2019). Moreover, an increase in gearing ratios shows the poor ability of the company to manage the structure.
Trends- In the case of gearing analysis, the trend that has been observed from 2020 to 2021 is higher debt obligations. This is the trend that has been observed to be seen from 2020 to 2021. This trend is depicting the poor performance that has been performed and incurred is not as good as the debt obligations are high which is creating a burden on the business (Kourtis et al. 2019). The future trends is depicting that the company might fall back in its funds and might have a shortage of the same respectively. 
Improvements- - For better improvements in the future, it is recommended to Marriott Company undertake the long-term obligations of the business for a lesser period so that it will be easy for the company to pay off the same on time and generate the best potential results from the same (Awaysheh et al. 2020). In addition, it is also recommended that the operations of the company need to be effective and this can be gained with the help of diluting the ownership of the equity in the most effective manner.  

Knowledge from Ratio Analysis 
Limitations and Drawbacks of Financial Ratios-
Does not include External Factors- The approach and method of ratio analysis considers the internal information of the company and based on that, evaluates the performance of the company accordingly (Santoso 2021). However, it can be determined that the consideration of external factors such as inflation and recession are highly ignored which makes the comparison inaccurate respectively.
Based on Past Records- The approach and method of ratio analysis of the business which consists of the internal information of the business firm are based on the records of the entity. Hence, any new information about the current environment of the market is not taken and considered by financial ratios which affect the performance of the company and mislead the users of the entity.
Not useful for different sizes of firms- The method and approach of ratio analysis are observed to be useful for the company when the companies are the same from the same industry or of the same size (Santoso 2021). However, it can be said that ratio analysis will not be considered useful to businesses that are from different size firms respectively. 
Understanding of the Ratios and Importance of Fluctuations in Ratio Analysis important for Hotel Management-
Following Nikolaos et al. (2020), the analysis and interpretation of the financial ratios in a company make it possible for the business operations to be able to assess the performance and gather important and essential information about the hotel management respectively. Faello (2015) has also added that understanding the ratios leads the company to use this indicator and clarify the results of the current situation with the previous results of the business easily to be able to assess the performance of the company with the hotel management industry respectively. 
From the statements made above, it can be said that ratios play a significant role in the management of the business. The ratios such as profitability, gearing ratios, liquidity, and efficiency ratios assist a hotel management company to be able to assess its performance and ensure that the organizational goals and objectives are easily attained respectively. 
The fluctuations of the ratio analysis are also essential for the hotel industry as through ratio analysis, it is easier for the business operations to be able to identify all the variances and deviations from the results (Santos et al. 2022). Through identification of the variances, the hotel management industry can easily improve its performance by strategically planning the business operations and accordingly, ensuring that the business operations are effective. 


Importance of Ratio Analysis in Decision-Making-
Ratio analysis is an important tool and element that assist business operations in analyzing their decisions. These reasons are as follows-
Cost Control- Ratio analysis assists the business operations to be able to control their costs (Ingram 2019). It can be done by the hotel management and the business firm as through ratio analysis, the understanding of expenses and costing of the business is easily determined through the same and leads the business firm to be able to make effective decisions and generate the best potential results effectively. 
Performance Analysis- Through ratio analysis, the company can easily compare its performance with the previous years and even with its competitors respectively. This performance guides the entity in the right direction by providing the right results towards the same effect (Ingram 2019). Therefore, such performance analysis assists the business structure in making the best decision for the business operation respectively.
Future Trends- Ratio analysis is important in the business and its structure and it can be determined that through ratio analysis, future and upcoming trends of the company can be determined (Bragg 2022). In simpler words, it can be said that the growth of the hotel management industry can be gained through ratio analysis as the upcoming results of the business firm can be easily predicted and estimated through ratio analysis for better results and growth accordingly. 








Conclusion
The performance of Marriott Company has been discussed in the above report. From the profitability analysis, it can be concluded that in the year 2020, the performance and profits were negative, however, in the year 2021, the company has made improvements because of the higher sales in the business structure. In the case of liquidity analysis, it can be observed that the short-term position of the business is also improved. Moreover, it can also be added that the performance for the gearing ratios has seen bad improvement as the ratio has been increased. 
Therefore, from the overall conclusion of the business structure, it can be said that Marriott Company has been working and generating better results in the year 2021 as compared to 2020. In addition, it can be said that in the gearing ratios, the business firm is lacking behind. Therefore, for improvements, it can be said that the company shall avoid large debt obligations as it will assist the company to be able to improve the situation in the right manner and generating the best results. The limitations of ratio analysis have also been described in the report and have provided effective insights into the same. It can also be concluded that ratio analysis is important for decision-making. 
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