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Assessment 1 
PART 1: Upload your photo of your A3 in-class notes here:




PART 2: 

1. What is the main idea of the whole text?
The conclusion is that social media is the way of making small businesses grow. Small businesses can connect with numerous new customers on various social media platforms like TikTok and Instagram, thereby increasing their sales.


2. What is one key point that supports the main idea, and which specific example from the text shows this?
A major factor is that customers are willing to go the distance to a business as a result of social media. Customers even lined up up to three hours to taste the chicken burger at Honywood Sandwich Shop in Basildon, after other TikTok users raved about the product.

3. What is a different key point that supports the main idea, and which specific example from the text shows this?
Another crucial factor to consider is that social media can revolutionize the operations of a business. Linda (Lindy Loo) 46, is now selling clothes on the Internet after having posted videos in lockdown. Now she has 320,000 followers, and donates clothes to Australia.

4. Which part of the text do you think is most important, and why?
More importantly, it's as Faye Martin says, people buy from people. It has got many people to understand the value of social media: They don't want to watch an advertisement, they want to see something that is interesting to them.

Reflection:
5. What did you find difficult in this task (including in-class components), and why was it difficult?
It was challenging to pick out the most vital information since there are numerous businesses, names and numbers in the text. There were also some scrambled paragraphs in our copy, and so it was difficult to follow the text.


6. What helped you with this difficulty, and how did it help you?
[bookmark: _GoBack]I like the first sentence of each part as it was helpful for me to note the main point. Having the opportunity to discuss this with my partner was beneficial as well, because we bounced ideas off each other, and made sure to be on the same page when it came to what matters.
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Main idea: BYD outperforming Tesla in EV market. BYD is the world's no. 1 EV seller, beating
Tesla for the first time in a year.

Key detail 1: Tesla's difficult year

o Sales: 1.64M cars in 2025, down 9% on the previous year.

«  Customer demand: some customers disliked the new models.

«  Reputation/brand image: worrics about Elon Musk's political actions.

«  Competition: cheaper Chinese brands such as BYD, Geely and MG, which often
undercut Western brands on price

« Price cuts: Tesla lowered US prices, but sales still fell.

«  Policy change: the US government's $7,500 EV buyer grant ended.

Key detail 2: Tesla's changing focus/future

+  Musk's goals: sell more cars and raise the company's value.

«  Optimus robots: plan to sell 1 million humanoid robots.

o Self-driving taxis: experts say Tesla's success depends on these, and some think its large
size could let it lead that market.

o Risk: Musk is busy with other businesses (SpaceX, X). and some investors worry he is
too distracted.





