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	Product marketing analysis


	
	
	
	

	
	
	
	
	The current essay focuses on the new iPhone 11 and iPhone 11 Pro with brilliant new camera features. The following write up consists of blog posts which are used for marketing new products launched by Apple with the audience of Apple. The focus here is the camera feature of both variants. Apple has improvised a lot in the camera feature. The Main marketing strategy of Apple is focused here is an upgraded version of the camera according to the current demand of their audience.
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	introduction 
When a business idea is developed at this point the marketing strategy begins. Marketing is that part of the company that supports and supports the idea and makes it known to consumers, it is the fuel for business revenues. This paper aims to investigate the process and stages of marketing, his role on environment and if the chosen organization use the marketing research and the marketing mix at the launch of their product. The marketing analysis will first consider the company mission and overview, followed by the marketing analysis on six random chosen blogs. The last section will expose the conclusions and recommendations if needed. 
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	company  overview
The marketing analysis will focus on corporation Apple Inc. which is a multinational technological American company. With headquarters in Cupertino, California Apple Inc. was founded by Steve Jobs, Ronald Wayne, and Steve Wozniak on 1st April 1976. The impressive imperium of Apple is about designs, inventions and  online services. Their focus and attention are on consumer electronics and computer software. The company provides iPhone smart phones, iPad tablet, Apple smart watches, Air pods, Home Pod smart speaker and online services like iOS App store, iTunes, Mac App Store, Apple TV ( Dave, J.G., 2018) . 
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[bookmark: _Toc55939284]Blog post 1: The Photography blog
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Figure 1: Dual Camera iPhone
(Source: Davis, 2018)

In the current blog author has focused on two new model of iPhone, that is iphone11 and iPhone 11 pro. The main magnetic feature which would attract customers is CAMERA. According to davis, 2018, both models have a standard 26mm equivalent f/1.8 lens, plus a 13mm 0.5x” f/2.4 ultra-wide-angle lens. This is the first time where Apple has used a wide-angle feature in-camera (Davis, 2020). In this blog the author, using comparison between two products of the same brad is revelling the Apple marketing through different stages of their ascension. The followers know the development stage of the Apple, some of them are aware of the start-up stage of Apple marketing and now they read about the growth stage of the brad which will the shadowed by the maturity Stage of marketing. Prices also vary and they focused on the premium pricing and target business class people. It retails between £729 and £879. If one shoots a lot of pictures, one with greater storage would definitely be a choice (Davis, 2020). The blog here communicates with the audience by giving a clear view of the new improved version of the iPhone. Marketing strategy used by Apple regarding the features of the new version of the iPhone is mainly focused on its camera and display (Palmatier and Sridhar, 2017). Thus, as per the marketing mix theory, products and physical appearance is being focused in this product this has been mentioned in the blog. In this case of promotion both, the pricing and product stagey is seen on the focus. In this marketing strategy the camera featured has been highlighted, which has helped Apple to develop its new customer base for the Iphone-11.   
[bookmark: _Toc55939285]
Blog post 2:  The Mac Security Blog
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Figure 2: iPhone 11 (Triple camera)
(Source: McElhearn, 2019)

In the current blog, the camera feature of iPhone 11 has been focused by the author. This blog is useful in communicating to the audience as it gives clear ideas about the new feature. This post clearly defines the ultra-wide lens on the iPhone 11 and triple camera on iPhone 11 pro (McElhearn, 2019). This gives the consumers new technology which many consumers are eagerly waiting for and remind to audience about the company marketing stages that were attended till present. The marketing strategy used by Apple iPhone is fully focused on one part of the product that is the camera, Apple company being in the growth stage of his life business circle . As marketing mix theory is being applied to the product or the company, it can be assumed that they have premium pricing strategy. Mostly the business class people and rich people are being targeted by the company. As commented by Tweneboah-Koduah, Adamsand Acheampong (2019), effective use of marketing mix enables all the marketers to create good combination if elements to attract customers and manage the budget. The phone starts at $699 which is $999 in pro and $1099 Promax. These information are gathered from the market research and some are also gathered from company website and marketing intelligence, according to McElhearn, 2019. Through this blog post, it can be understood that the camera features of iPhone11 will attract many customers. The performance and efficiency of the camera along with its features are well communicated through this blog post. The blog is written very nicely for communicating the features of iPhone 11. The camera is the USP (Unique Selling Proposition) of this phone, this can be easily understood from this article. 
[bookmark: _Toc55939286]Blog Post 3: The igeeksSBlog
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Figure 3: iPhone 11 2021
(Source: Nikhil, 2020 )

 Here in this blog, the author describes excellent photography features of iPhone 11 and iPhone 11 Pro at an affordable price and about the additional attachments which may be used for an extraordinary photography level. AXenvo Pro Lens with LED Light fits well with all models of iPhone, with both single or dual camera. It provides a 0.45X wide angle lens by the help of which user could easily take a 45% wider picture every time (Nikhil, 2020). In this type of blogs followers discover a impressive range of details about the suppliers of the components that assemble the performant camera of iPhone 11. According to Nikhil, 2020 the camera is provided with a kit of three lenses, which are last launching, alco comes with a macro shot that can be magnified 20 times by help of which beautiful macro shots could be taken. The writer of the blog also provides specific details and information’s, about all the camera specifications, such as lends that could easily be used as a monocular when iPhone 11 is fixed with a tripod and another type of  lens to be used for all purposes and get desired results without distortion. Audiences believe in experimenting with gadgets which is possible if the company allows doing so. Thus, in this case customer- focused marketing strategy has been used by the author in the concerned blog (Išoraitė, 2016).  As per the marketing communication mix the company is doing advertising for grabbing customer affection through these blogs. This can also be assumed as the internet marketing technique for communication with the audience. In addition, the marketing strategy of the Apple mainly focus on the premium customers (Dave, 2018).  Hence for fulfilling maximum desired demands, Apple launched iPhone 11 and iPhone 11 Pro.
[bookmark: _Toc55939287][image: iPhone 11 vs iPhone 11 Pro | What's the difference?]Blog post 4: The Technobezz blog:

 Figure 4: Fixing Camera issues
(Source: Elizabeth Kartini, 2020)

In this blog, the author describes ways of resolving issues regarding iPhone 11 camera features (Elizabeth Kartini, 2020). It is well known that there are least chances for the camera to malfunction. Even if the camera malfunctions, there are easy steps by which one could easily solve the issues. First is by relaunching camera app (Ektoros,  Gregoriades and Georgiades, 2019). Here all the minimized apps are to be closed and then the camera app must be relaunched. Next switching between the two cameras, selfie camera and main camera could also fix the issue. Next is cleaning the lenses, updating the IOS, operating systems, resetting the device or another way of restarting the soft. All these methods could easily solve issues regarding the CAMERA app of iPhone 11. According to the viewpoint of Gallardo (2018), solving the issues also falls under the product strategy which should be enhanced. Here marketing communication is mainly regarding the easy solving process of the camera app. In the concerned blog as solving the problems has been discussed, mainly innovative marketing strategy has been displayed which highlights the product of the marketing mix. In most cases the positive points of the products have been focused. However, in this case issues as well as solving the issues has been discussed which will attract the consumers regarding the products. 
[bookmark: _Toc55939288][image: ]Blog post 5: The Washington post’s Blog.


Figure 5: iPhone 11 Pro (3rd eye)
(Source: Geoffrey A. Fowler, 2019)

The blog is mainly about the introduction of the “THIRD EYE” in Apple iPhones which is in the model of iPhone 11 Pro. There were always improvisations in iPhone models.  This time the latest feature is the third camera (Geoffrey A. Fowler, 2019). It is well known that 3 cameras are always better than a single camera.  Pricing strategy used by Apple iPhone 11 pro is premium. This is because of their goodwill and the best quality they always have been provided to their customers. Here the marketing communications describe a lot of improvement in camera features as per demand of audiences.  As commented by Iankova et al.(2019), customer satisfaction is their ultimate motive to fix the issues in the camera. In this case the marketing method used is “be a blog commenter”. This strategy also attracts the consumer who reads blogs before purchasing any product. iPhone 11 is famous for its cameras thus many customers read about it, this blog easily communicates to audience. In addition to this as per the Ansoff Matrix model the company is focusing the product development strategy for grabbing attention of the customers. 
[bookmark: _Toc55939289]Blog post 6: Halide Blog
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Figure 6: Types of photography
(Source:With, 2019)


The blog post is to promote the iPhone 11 with its camera quality and picture quality. The USP (Unique Selling Proposition)  of the iPhone 11 has been highlighted in this blog. The language used in this blog to communicate with the audience is very technical, the tech savvy audience or people who have used the iPhone before and want to upgrade their phone this blog is really helping them. In this blog, product development by Apple has been focused. The quality of photos, HDR has been focused on this blog. The author has effectively made a comparison of the previous models of iPhone and give a comparative data. Development of camera in iPhone 11 is a way to capture the minds of people who wants to get a good photo through mobile (With, 2019). The way the author has given the types of photography which can be done from iPhone 11 will be liked by the audience. Great marketing strategy is followed in this blog for the customers.
The image which has been shown above is not a result of a single exposure. iPhone can use a multitude of exposures that can go through the presentation of Apple. This can help in merging things easily. In this product, the smart HDR has become smarter. 

Figure 7:  Foreground and background
(Source: With, 2019)
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The images captured by the camera of iphone11 is soothing to eyes. It is estimated that they have a minimum 20 stops of a dynamic range. While comparing the camera it is compared with Sony A7R4 which can capture 15 stops (With, 2019).  This blog is thus using a competitive marketing strategy to attract most of the audience and increase their customer base (Kainde,  Lapian and Saerang, 2019). 
[bookmark: _Toc55939290]Conclusion
Based on the overall discussion it can be concluded that the camera of iPhone 11 is one of the best features of the phone. Through the blog, post authors are trying to communicate with the audience rather the target market of Apple for the specific product regarding the features of newly launched camera feature.  Can be determined that marketing is a very complex domain which is continually updated, and it can also be assumed that the 4 P’s help businesses to blow up its earnings together, because they form a connection between companies and consumers. Finally, can be summarized that  promotional campaigns and blogs communication facilitate delivery on the right product to the right channel and  to the right people regarding to meet the target that fulfil the relevant growth indicators. 
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