CRITICAL ANALYSIS OF NHS VALUES, BELIEF AND ATITUTUDES 
https://youtu.be/JR9nOJnCjko

OVERVIEW OF NHS 
The national Health Services (NHS) is an organization which is seen as the publicly funded healthcare system of the United Kingdom. The oragnisation provides medical facilities based on clinical needs of oragnisation rather than on abilities of paying.                         
VALUES OF NHS 
Business values are termed as the internal principles, philosophies and beliefs that together assist in driving the business of an organisation. The value possessed by an organisation helps in differentiating the business from the rivals and it has capability to impact the experience of all the stakeholders. 
The business values of NHS are given as under-
· Respect and dignity 
· Commitment to quality of care 
· Compassion
· Improving lives
· Working together for patients
· Everyone counts 
BELIEFS OF NHS 
Business beliefs are defined as the assumptions that an organisation holds to be true. The organisation formulates the beliefs based on past experiences and applies it to present and future business.
NHS is an organisation whose belief is that good healthcare services must be made available to all the needy people regardless they are able to pay for the services or not. 
ATTITUDE OF NHS 
The attitudes are defined as the perception, behavior or emotions that an organisation holds towards each individual and its business aspects. The attitude is the perception that a business holds or believes in. 
The attitude of NHS is aligned at remaining compassionate for the individuals who require clinical assistance and the organisation has positive attitude and puts every positive efforts to work together for well-being of the patients.
The comparison of beliefs, values and attitude can be defined as the values helps to guide how to behave, whereas attitudes are the action or response as the result of certain happening. The beliefs are the attitudes or the attitude shows the beliefs of the person (Furnham and Swami 2019).
RESPECT AND DIGNITY 
The dignity and respect is something that people shows to others in order to make them happy and satisfied. Respect is to admire someone or something for a happening of any event. In the NHS, Respect is a means to treat and think about someone. Respect involves politeness, the way of talking, kindness and more. Whereas the dignity can be described as the part of self-image, seriousness of language, appearance and manner or a quality of being honoured, Respect and dignity shows the personality of the person (Hadwen et al. 2016).
For, NHS the respect and dignity is something that helps organization to achieve its goal in a manner as the healthcare industry is only focused to take care of the people and respect and dignity is the part of it (Tingle, 2020).
Respect and dignity is directly linked to the success of the organization in manner as all the people in organization want that respect of the work they do if they are getting it with dignity then it leads to loyalty and honesty towards the organization which ultimately helps to reach the goal (Dimova, 2018).
RED MODEL OF CRITICAL THINKING 
This model helps to understand the critical thinking process of any individual and the qualities, skills and abilities. 
Recognize assumption: This is all about understanding of being stated and analyze whether the information is true and knowledgeable. In the NHS Practically analyze and identify the assumptions of respect and dignity as the loyalty and retention of the employees which leads to success with the consideration of the validity of the assumptions. 
Evaluate arguments: The arguments are something that is the possibility of the certain happening. This plays major role while critically analysing. In the NHS the implementation of respect and dignity helps it in an efficient manner as a result it impacted on stakeholders as in the survey nurses and birthing specialists respects and treats all individuals similarly without segregating on the grounds old enough, sex, race, religion, common status, family status, sexual direction, handicap or more.
Draw conclusions: The last step is to gather all the information collected and put forward the views and ideas against it to make a final verdict. The main part of critical thinking in the value of Respect and dignity is to reach the final verdict with all the consideration of the assumptions and arguments.
Critical thinking is significant for the individuals in the quality thinking to make best possible decisions, the RED model helps to analyze and make a final decision in implementing the values (Price and Harrington 2018).
IMPORTANCE OF ALIGNING PERSONAL VALUES WITH ORGANIZATION VALUES:
Teamwork and relationship: It has been found that the people who have same values and beliefs as do the organization has, work more effortlessly and effectively.
Productivity and commitment: People having same respect and dignity as the NHS has are internally motivated towards the work and organization that help to attain the specific goal at higher pace (Graham et al 2016).
Success of objectivity: For NHS, when any employee chooses the organization that shares the same values is likely to achieve great success and welfare as the focus is same as well the objectivity of the organization to show respect and dignity to the others. 
By aligning the values with the organization, employees can choose with that of an organization in the manner as:
· By recognizing the core values of the organization as well as the personal values when choosing the organization an employee can choose on the basis of shared values like in NHS respect and dignity (Yeom, 2018).
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INTRODUCTION

The presentation has been prepared with an
intention to present the difference between the
value, beliefs and attitudes of an organisation.
The chosen organisation is NHS. The contribution
of values, beliefs and attitudes in success of NHS
will also be discussed in the presentation.
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-Publicly-funded healthcare system of the
United Kingdom

- Came into e ence in the year 1948

- Running in four countries of the UK namely
Scotland, Wales, England and Northern
Ireland
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VALUES of NHS

» Business value are termed as the internal
principles, philosophies and beliefs that
together assist in driving the business of an
organisation.

» The business values of NHS are:

- Respect and integrity

- Commitment to quality of life

- Compassion

- Improving lives

- Working together for patients

- Everyone counts
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BELIEFS OF NHS

Assumptions that an organisation holds to be
true

Based on past experiences

NHS believes that that good healthcare
services must be made available to all the
needy people regardless of their paying ability
Serving = humanity is core belief of
organisation
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ATTITUDE OF NHS

*Perception, behavior or emotions that an
organisation holds towards each individual
and its business aspects

*The attitude of NHS is aligned at remaining
compassionate for the individuals who require
clinical assistance

+ NHS shows positive efforts to work together
for well-being of the patients
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DIFFERENCE BETWEEN
VALUES, BELIEFS AND
ATTITUDES

Beliefs, Values and Attitudes
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RESPECT AND DIGNITY

The dignity and respect is something that people shows to others in order to
make them happy and satisfied. Respect is to admire someone or something for

a happening of any event (Hadwen et al. 2016),

CONTRIBUTION IN ORGANIZATIONAL SUCCESS

» Respect and dignity helps to maintain good relationship within the people of

the NHS that directly linked to organizational success.

» In the NHS (National Health Care) by showing the respect and dignity to
the patients or employees resulted as the happier and loyal customers
(Dimova, 2018)

Red model

Recognize assumption: This is all about understanding of being stated and

her the information is true and knowledgeable.
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Respect and dignity

Evaluate arguments: The arguments are something that is the possibility
of the certain happening.

Draw conclusions: The last step is to gather all the information collected
and put forward the views and ideas against it to make a final verdict
(Price and Harrington 2018).

Importance of aligning personal values with organization values:
+ Teamwork and relationship
+ Productivity and commitment

» Success of objectivity(Graham et al 2016).
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CONCLUSION

From all the discussion in the presentation it is clear that the values
plays pivotal role in the success of the any organization. It makes
understand that any organization should have its own as well as
social values to create positive impact on the people towards the

organization.

In this presentation critical analysis Respect and Dignity value has

been done with models and arguments to understand its importance

and relevancy.
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