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[bookmark: _voqynclfr23l][bookmark: _Toc126668596]“Introduction to hotel brands” 
Moxy is a hotel brand that is playful and adorable and designed in a way that gives guests what they desire in hotels. The brand has around 60 hotels across the continent of North America, Asia and Europe. The brand provides a unique experience to its customers with the customers checking in at the hotel from the bar of the hotel. The hotels are affordable and provide an original experience to their customers. The hotel brand is also a part of Marriott Bonvoy which is a global travel program. The brand is also expected to open 127 hotels across America, Asia and Europe.
Six Senses as a hotel brand started in the early 1990s and is renowned to set early benchmarks in the hospitality industry (Sixsenses, 2023a). The hotels of six senses create a sublime experience for their customers without hindering the natural world. The hotel started in 1995 (Sixsenses, 2023b). The logo of the six senses is made by the finger marks of the Buddhist monk on an auspicious occasion in Thailand [Refer to Appendix 1]. 
[bookmark: _kpudn7ug14il][bookmark: _Toc126668597]“Generational and strategic approach to marketing” 
According to Marasco et al. (2018), the generational approach to marketing refers to the mode of marketing which classifies its target customer base based on the generations. This mode of marketing focuses on and targets customers based on experience and not marketing data. According to Ferrell et al. (2021), in contrast, the strategic marketing approach refers to a form of marketing that relies on data on long-term consumer behaviour that can be used for the achievement of organisational goals.
“Social media marketing and Traditional marketing” 
Social media marketing is a form of marketing that uses social media platforms as a tool for marketing campaigns. Social media marketing enables an organisation to connect with its customers over the platforms and increase its engagement with them. Traditional marketing is a form of marketing that uses offline sources to connect with potential target customers. Examples of traditional marketing include billboards, ads in newspapers and radio advertisements [Refer to Appendix 2]. 
[bookmark: _gy0gggg6qxrg][bookmark: _Toc126668598]“Marketing Choices and marketing directions”  (4P) 
	Marketing Mix Elements
	Six Senses 
	Moxy 

	Product
	The services include hotels, spas and resorts with integrated wellness plans including private wellness classes, customisable food options local-inspired treatments in their spa (Sixsenses, 2023c)
	Small pet-friendly rooms with bars and 24/7 availability of snacks and beverages (Moxy-hotels, 2023)

	Price
	15% discount on booking the hotel for a consecutive 14 days (Sixsenses, 2023d)
	Hotel costs ranges from 130 USD per night to 270 USD per night (Marriott, 2023b)

	Place
	22 hotels across America, Europe and Asia (Sixsenes, 2023e)
	60 Hotels around the continent of America, Europe and Asia. 

	Promotions
	Rituals, family experiences and cultural discovery is used to promote their services
	Uses Augmented reality services for promotion (Marriott, 2022)


Table 1: 4Ps Comparison of Moxy and Six Senses
(Source: Self-developed)
From the above analysis, it can be understood that Moxy hotels have the advantage of having more hotels that give them a wider reach to their audiences for providing accommodations services. However, from a similar web analysis, it can be understood that Six Senses Hotel has a good presence in the online media platforms with total visits and pages per visit exceeding that of Moxy hotels. A similar web analysis of SixSenses hotels is given in Appendix 3. A similar web analysis of Moxy hotel is given in Appendix 4.
[bookmark: _wdyf8zvyubgi][bookmark: _Toc126668599]“Current marketing position and strategies” (STP) 
	STP Factors
	Six Sense 
	Moxy 

	Segmentation 
	Demographic: People with middle and high-income ranges belonging to all age groups.
Psychographic: People looking to explore the culture and spiritual feelings.
Behavioural: People travelling to the exploration of new cultures and experiences.
Geographical: America, Europe and Asia.
	Demographic: People with middle and high-income range and age group between 20-60.
Psychographic: People are attracted towards discounts and augmented reality.
Behavioural: people travelling with pets and family
Geographical: America, Europe and Asia


	Targeting 
	Psychographic and Behavioural
	Psychographic and Behavioural 

	Positioning 
	Refer to Appendix 5 for the positioning map of Six Senses 
	Refer to Appendix 6 for the positioning map of Moxy Hotels 


Table 2: STP analysis comparison
(Source: Self-developed)
It can be understood from the above analysis, that the target customer for both the hotel brands is the same with the positioning in the market of these two hotels also similar. However, it can be understood that to market six senses uses cultural and human experiences as a strategic point in their services to entice their customers while Moxy hotels use modern augmented reality services and discounts and offer as a strategy to entice customers. It can be understood that Moxy hotels have adapted its marketing strategy to the use of modern topics and services in the hospitality industry that looks to enhance the experiences of the customers through the use of technology. However, in contrast, it can be understood that Sixsenses, irrespective of having better web traffic when compared to Moxy hotels through the use of Similar web analytics, depends on originality and cultural and ritual experiences in their hotels for their marketing It can further be attested by the fact that the logo of the Six senses is based on fingerprint from Buddhist monk from a ritual in Thailand. 
[bookmark: _do1jcp54dxsp][bookmark: _Toc126668600]“Considerations in their marketing regarding issues” 
During the covid-19 which was a huge threat to the hospitality industry, hotel six senses ensured enhanced cleanliness standards and also adhered to the guidance of WHO and Centres for Diseases Control and Prevention (CDC) (Sixsenses, 2023e). Frequent sanitisations of high touch areas and also places in the hotels that were highly populated with guests and visitors. Food handling protocols were followed also food delivery measures. Spa and fitness centres were also sanitised and high-touch equipment was frequently sanitised. All these protocols that were being followed in the hotels were published on the webpages of the official hotel website acted to awareness among the people and also marketed the hotel facilities during the Covid-19 times. 
[bookmark: _efvld9szqfmk]Moxy Hotels during the Covid-19 availed sanitisers all around its hotels to ensure that people are availed of sanitisers whenever they require them. A Marriott app was launched to allow guests visiting the hotel a faster and contactless check-in to the hotel (Marriott, 2023c). The mobile chat option ensured that the guests can avail of the services without any contact and also check out without any contact.  Staff members were availed of PPE kits that ensure that the guests are free from the risks and feel safe and secure. The hotel also used electrostatic spraying for disinfecting. All these steps were used to market the safety precaution in the hotel during the time of covid.
[bookmark: _ssben13cge89][bookmark: _Toc126668601]“Current marketing message and change in marketing message over time” 
Marketing communication refers to the message that is being used in the marketing process to attract customers. Six sense when starting in the year 1995 was focussed on the exploration of cultural and spiritual awakening (Sixsenses, 2023b). The vision of integrated into everything from the services and their theme to the design of the food served to the guests. However, over time, the rise in sustainability and customers’ detailed attention and demand towards the use of brands that follow sustainable measures have also had an impact on the marketing of Six senses. Six senses have adhered to the responsible handling of wastes, toxins and plastics (Sixsenses, 2023f). Six senses are also using renewable sources for building and sourcing and employing local people through the use of education, healthcare programs for future generations. 
During its initial stages, Moxy hotels marketed its small rooms that were stylish and also the presence of bars in their hotels (Moxy-hotels, 2023). The complimentary drink and the stylish and enhanced lobby of the hotel were used to communicate the facilities of the hotel to the customers. However, with time, Moxyhotels tools too have to adhere to changes in its marketing. Moxy hotels have launched an augmented reality service that enables guests to experience the hotel through the use of a smartphone (Markeitngdive, 2022). This can be used to understand that the hotel is ready to adopt the digital technologies available to provide new and enhanced experiences to its customers. Hence it can be seen that over time, hotel marketing methods have changed and adhered to the use of sustainability and digital technology in their marketing to entice customers. 
[bookmark: _i7swazbe1fe7][bookmark: _Toc126668602]Recommendations 
It is recommended for Sixsenses hotel invest in technology and bring in new modes of experience like digital modes and augmented reality. These technologies can enable the guests to experience the different parts of the hotel without movement. maintain distance. The use of these technologies will also help guests in getting enhanced and new experiences.  While on the other hand, for Moxy hotels, it can be recommended to enlarge their rooms and can also adhere to cultural and spiritual touch to their themes that would help them diversify their services and themes.
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Appendix 1: Logo of Six Senses
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(Source: Six senses)
Appendix 2: Forms of Marketing
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(Source: Self-developed)
Appendix 3: SimilarWeb analysis of Six Senses
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(Source: Similarweb, 2023a)
Appendix 4: Similarweb analysis of Moxy hotels
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(Source: Similarweb, 2023b)

Appendix 5: Positioning Map of Six Senses 
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(Source: Self-developed)
Appendix 6:  Positioning Map of Moxy Hotels  
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(Source: Self-developed)

2

1
image5.png




image6.png




image1.png
o
o0
o e 0
SIX SENSES




image2.png
MARKETING





image3.png
sixsenses.com

ellness spas, & five-sta

six senses luxury reso

hotels are synonymous

th a unique Show more

n Six Senses.

1995

1001 - 5000
HQ Thailand, Patumwan
$2000M - $5000M

Travel and Tourism >
Accommodation and Hotels

Connect this website

similarweb

Total Visits Bounce Rate

486.2K 57.83%

© Global Rank

© Country Rank © Category Rank.

103,217 150,697 -803

- 41472

- 10,704 50

United States Travel and Tourism >
Accommodation and Hotels
(in United States)

Pages per Visit Avg Visit Duration

3.89 00:02:15




image4.png
moxy-hotels.marriott.com

and socializing on your next hotel
scene at moxy hotels for Show more,

3 similarweb

Total Visits Bounce Rate

256.1K 68.41%

PLAY ON
FATTHENOXY

© Global Rank © Country Rank

Pages per Visit

161

© Category Rank

Avg Visit Duration

00:00:29




