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The Song
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The Song: The A&R Process

Our first decision was to use a song by Anna Aarons (my stage name) for 

this release. As a group we agreed that being able to save money on this 

meant we could put a lot of money into the EPK and Marketing. Please 

see Operational Budget for more information on these costs.
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The Song: The A&R Process
The following unreleased songs were offered to the group:

(please click on hyperlinked titles to listen)

Mother
Written by 
Anna Cohen and 
Mehmet Raif
Feb 2022

My Love For You
Written by 
Anna Cohen
April 2014

Sunflower
Written by 
Anna Cohen, Ella Williamson, 
Rebekka Garcia Benito, 
Jakub Ruziczka
Tileyard Education 
Songwriting Camp
Oct 2022 4.
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The Song

Mother was chosen

5.

Mother
Written by 
Anna Cohen and 
Mehmet Raif
Feb 2022



Metadata

One of the first steps we took when 
cementing our song choice was to 
record the metadata via PRS and PPL.

This is an important part of the process 
of any release. As PRS state on their 
website, this is so they can protect “the 
value of music”, ensuring their 
“members’ rights are protected” (PRS 
2022). They state it is “vitally important” 
due to the amount of data and 
amount of music consumption (PRS 
2022). Using PRS and PPL to attach the 
writer and performer information to the 
track itself allows for each collection 
society to pay their members 
accordingly.
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Metadata: Proof of registrations

Above Right: Screenshot taken from my PRS account after logging the registration

Left: Screenshot taken from my PPL account after logging the registration

Below: Screenshots taken from the ‘registered works’ page of both my PRS and PPL accounts
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Remix

The Remix of Mother was created by 
Joe Palmer – a.k.a. Sage Sounds, a 
colleague of Felix.

We did not give too much guidance on 
the remix and allowed for artistic 
expression. This is the result:

Mother Remix – Listen here.

8.
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Metadata: Proof of registrations - Remix

Above Right: Screenshot taken of contributor details from my PRS account while registering the song to illustrate the difference from original registration

Above Left: Screenshot taken from my PRS account of confirmation of new registration submission

Below: Screenshot taken from the ‘registered works’ sections of both my PRS and PPL accounts. 
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Distribution
As an independent releasing artist, we chose to use the distributor I have used for my previous 
releases, Horus Music, to make things more streamlined within my artist catalogue. The cost for a 
single release is £25. We had the option to release the remix at the same time but chose to 
release the tracks separately in order to build the momentum and continue the marketing 
campaign with the second release.

Screenshot 

taken from my 

Horus Music 

account 

Horus 2022
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Artwork

11.
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Artwork

When deciding on artwork a few factors were taken into 

consideration:

• The fact Anna Aarons is not a well known artist

• The content of the song ‘Mother’

• How the current market uses artwork to promote similar 

songs at a similar level

12.
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Artwork: Supporting Research

Cyberprmusic.com released a blogpost about the importance 
of cohesive artwork. They say: “As an artist, everything 
describes your nature, including art.” (Hyatt 2022)

Giving an example of the independent artist Half Waif, they 
provide images and explain that: 

“The next album Waif releases is in 2018 titled Lavender. 
The two singles she released prior to the album use cover 
art with the colour lavender. Not only do both singles have 
the same imagery, but it is clear to see that all three 
coincide with each other.” 
(Hyatt 2022)

Image: Screenshot from Cyber PR Music

article

Hyatt 2022 13.



CREATIVE MUSIC MANAGEMENT: PORTFOLIO, ANNA COHEN 2207430

Artwork
Therefore, looking at Anna Aarons’ previous singles, released in 2020, artwork was created by 

contemporary artist Sarah Beth. Like Hyatt’s article suggests, using the same artist to design all singles

created a sense of cohesion. This was the first consideration when deciding on the artwork.

Single artwork for ‘Words’ by Anna Aarons. 

Created by artist Sarah Beth using text 

and collage
Copyright of Sarah Cohen

Image: Aarons 2020a

Single artwork for ‘Her’ by Anna Aarons. 

Created by artist Sarah Beth using childhood 

photo, illustration and collage
Copyright of Sarah Cohen

Image: Aarons 2020b

Single artwork for ‘Since You Went Away’ by 

Anna Aarons. 

Created by artist Sarah Beth using family photo, 

illustration and collage
Copyright of Sarah Cohen

Image: Aarons 2020c
14.



Artwork –
Decision 
making

With the aforementioned considered, 
there was an initial idea to continue 
with the theme of purpose-made, 
contemporary art being used for 
‘Mother’, asking the same designer 
Sarah Beth to use childhood photos 
and photoshop to create a striking 
image.

15.
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Artwork: Further Research 
Research continued, now considering the content of the song ‘Mother’, of course being a 

personal song about the singer’s mother.

Single artwork for ‘Her’ by Anne-Marie. 
Released in 2020, one of the most 
recent, personal songs about mothers 
uses a childhood photo of the singer 
and her mother.
Image: Anne-Marie 2020

Screenshot from music video for ‘Mama’s 
Song’ by Carrie Underwood. 
Single artwork uses a picture of Carrie 
Underwood but the music video contains 
childhood photos of her and her mother.

Image: Screenshot, YouTube: Underwood 2010

16.

Single artwork for ‘Peter Pan’ by 
Charlotte Campbell, an independent 
artist and a peer of Anna Aarons. Here 
she uses a childhood photo for her 
recent single release, a song about her 
brother.
Image: Campbell 2022



Artwork –
Decision 
making

Although some of the previously 
mentioned songs about mothers are 
screenshots from video instead of single 
artwork, we felt that most personal 
songs focus around the figure 
themselves and so we concluded to 
use a childhood photo.

17.
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We decided on this childhood photo 
as it depicts young motherhood, 
myself only being a few months old 
next to a mother already displaying a 
devoted young mum.

Regarding the logo and font, we 
made a creative decision to add a 
nice authentic touch, using my 
mother’s handwriting.

18.
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This is the final artwork.

As well as being informed by the research, this 

method of artwork also:

• Saves on costs – the photograph being family 

owned cost no money. Putting together the 

handwriting with the picture was a simple 

photoshop job – this was done for free by a 

close friend, Joanne Fox. Usually an artist would 

charge £25/hour for their time so even if we had 

been charged, as there is not much editing, it 

shouldn’t have cost more than £25 for the final 

piece.

• Saves on copyright agreements - with both the 

photograph being family owned and the font 

being handwriting, no contracts or financial 

agreements needed to be made for the usage 

of both. 

Final Artwork 

19.
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For the remix, I had the creative 

idea of inverting the image to a 

negative format. i.e., ‘remixing’

the image.

This is an idea used within the 

mainstream as detailed in the

following slides.

Final Artwork 
– Remix 

20.
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Remix Artwork: Research 

Pepas by Farruko
The first image on the left is the 
original artwork and the following 
two images use the same image 
but in different colours for each 
remix.
Images:

Left: Farruko 2021

Centre: Farruko and Schulz 2021

Right: Farruko and Tiësto 2021

Cold Heart by Elton John and Dua
Lipa
Another example of different 
versions of the same song using 
the same artwork image but 
different colours or variations.
Images:

Left: John and Lipa 2021

Centre: John, Lipa and PNAU 2021

Right: John, Lipa and PS1 2021
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Remix Artwork: Research cont. 

Don’tGo Yet by Camila Cabello 
The image on the left is the original artwork and the blue 
image is the remix. Again, same identifiable artwork that 
has been remixed.
Images:

Left: Cabello 2021

Right: Cabello and Major Lazer 2021

Bad Habits by Ed Sheeran 
The image on the left is the artwork for the acoustic 
version of the song and the Meduza remix uses the same 
font to remain identifiable but removes the image of Ed to 
differentiate. 
Images:

Left: Sheeran 2021

Right: Sheeran and MEDUZA 2021
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EPK

23.
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Electronic Press Kit

We used a site called Bandzoogle for our EPK. 

The site contains all the 
necessary requirements for 
an EPK:
• Social media links – for the 

journalist to find out more 

about the artist and also 

share these in their posts

• Mailing list – for the 

journalist to be able to hear 

about the next single and 

other news to do with the 

artist

…

24.

Screenshot taken from https://annaaarons.bandzoogle.com/
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Electronic Press Kit

… 

• A Biography of the artist –
for print or online posts to 

take from, either verbatim or 

paraphrasing  

• A video – which can be 

used on online blogs about 

the track

• The track itself and the 
remix – which can be 

embedded into online blogs 

and promo

… 

25.
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Electronic Press Kit

Please see here for the full site: https://annaaarons.bandzoogle.com/

(Password if required: ohEKESHso4)

…

• Press images – high 

quality images for the 

journalist to choose from to 

use in their posts

• Contact details – for a 

music journalist to be able to 

ask any further questions

26.

Screenshot taken from https://annaaarons.bandzoogle.com/



EPK –
Decision 
making

Using the site Bandzoogle was a decision
made by Felix.

In the past, I have used PDFs as EPKs and felt 
this website was more efficient due to the 
song and images etc. being embedded. 

Contacting music journalist, Patrick Clarke 
(Acting editor for The Quietus magazine and 
a personal connection), provided us some 
feedback which we incorporated in the final 
site (Appendix 1).

27.
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Marketing

28.



Marketing
Felix recommended using Soul Food 
music as our PR company: 

https://music-house.co.uk/soulfood/

Felix has an existing working relationship with this company and so we trusted his decision making 
due to his experience. Felix also detailed:

“We’ve gone with Soul food because of the demographic of the artists they work with being of a 
similar vein, genre wise and levels. So they work with people who are emerging artist right through to 
Mariah Carey, Nikki Minaj and N.E.R.D […] so they’re well versed with all levels of the industry 
spectrum for breaking and servicing content.”
(Milton 2022)(Appendix 2)

29.

Image: Soul Food 2022



Marketing –
Individual Research

When researching the company myself, they seem to 
focus on Black music and thus, this would be 
something I would not have pursued, thinking I did not 
fit into their speciality.  

However, established working 
relationships are sometimes the most 

valuable in terms of choosing who to work 
with, as demonstrated in the following 

slides, using reflections on my previous 
working relationships with PR companies.

30.Screenshot taken from https://music-house.co.uk/soulfood/

Image: Soul Food 2022

Image: Soul Food 2022



CREATIVE MUSIC MANAGEMENT: PORTFOLIO, ANNA COHEN 2207430

Marketing: Individual Research
My knowledge of marketing and PR companies are through those I have 
previously worked with.

A company I have used is PR Music Plus, a small independent PR agency. 
Establishing a 1:1 connection with the founder Lewis meant I could create 
a PR plan for my budget.

Lewis agreed to my small budget and described that it would achieve 5k 
streams (Appendix 3). It ended up including blog posts as well.

The Pros to using a small, independent agency are:

• Ability to work with small budget

• Friendly and personal working relationship

• Ability to bring a virtually non-existent independent artist to a wider 
audience via selected blog posts and playlists 

The Cons are:

• By ‘promising’ 5000 streams, this could indicate a ‘bot’ system which 
means streams may not be authentic. I had proof of streams via
playlisting but this also meant that once the PR period was over, the 
streams automatically stop once taken off the playlist.

• Not as well connected to the music industry as other companies

• Didn’t offer radio plugging as an option

31.

Image: Plus Music PR 2022
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Marketing: Individual Research
Another company I have worked with is Impressive PR.

Their website says this:

“We are passionate about our clients, proactive in our 
approach and have a real understanding and 
knowledge of all things entertainment and media. We 
take pride in the coverage we generate because we 
realise that is what really counts.” (Impressive PR 2022) 

This, along with their extensive list of recognisable clients 
(left) can sell a person to work with them. 

I worked with them due to the choice of the songwriter for 
‘A Perfect Day’. My personal experience of working with 
them was that the ‘passion’ was in the song and what it 
could be, not taking into considering me as an individual 
and what I already represent. The ‘proactive’ approach was 
actually micro managing.

This is a good example of how a simple Google search can 
point you to a seemingly reliable source but personal 
experience is a valuable decision making tool and why we 
trusted Felix’s recommendation.

Image: Impressive PR 2022

32.



Social Media 
Campaign

The following pages depict some research 
of how fellow artists have used their social
media to inspire a campaign for Mother. 
Following this will be posts made using 
Canva that can be used in the lead up to, 
and post the release of, Mother.

33.
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Social Media Posts: Informed decisions
Looking into the peers of Anna Aarons, they use the countdown technique. The following a 
few examples:

Screenshot taken from artist 
Alice Ella’s social media 
campaign for 2019 single 
‘Somewhere Else’.

34.

Image: Ella 2019
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Social Media Posts: Informed decisions

Screenshot taken from artist 
Natalie Shay’s social media 
campaign for 2019 single 
‘Yesterday’. 

35.

Image: Shay 2019
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Social Media Posts

Despite the previous 

examples being for 2019 

single releases, due to 

the small following Anna 

Aarons’ Instagram 

currently holds, we felt 

this was still a good 

approach as it gains 

interest and momentum 

for the release. 

36.
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Social Media Posts: Informed decisions

Considering how posts can be 
used after a release.

Screenshot taken from artist 
Louise Golbey’s social media 
campaign for 2022 album 
‘Renaissance’ – using similar 
iconography to create different 
posts. 

37.

Image: Golbey 2022
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Social Media Posts: Continued This inspired the creation of 
these posts.

The top row provides more 
promotional posts to remind 
people to stream and 
download, including using 
the image for the remix.

The bottom row offers other 
posts using the same 
imagery:

• A post that can be used to 
promote the launch gig

• As we have planned to 
release around Mothers 
Day, a post using the 
artwork to mark the 
occasion 

• One to promote the live 
video that can also be 
posted on social media 

38.
Images created using Canva



BTS Video

We created a ‘behind the scenes’ style 
video that can be used as part of the EPK 
and social media campaign.

We created this for free using our own
cameras and TYX studios who kindly let us 
have the space for free.

The reason we wanted to use TYX is to 
create the stylish backdrop that looks more
professional on social media, as per the 
‘Live Rooms Sessions’ videos created by
Tileyard, such as those of Carrie Baxter and
Ruby Love.

You can watch our video here

Or via the Bandzoogle link:

https://annaaarons.bandzoogle.com/

(Password if required: ohEKESHso4)

39.
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Legal

40.
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Legal

• Another aspect we had to consider for this release is the 
contractual duties we had to uphold. This was something Felix 
ensured we had considered.

• Contracts include IP transfers for all images used, including one 
for each photographer of the photos used on the EPK, a 
partnership agreement between ourselves (myself, Wyn and 
Felix) and a performance agreement for the single launch gig.

• All the contracts drawn up can be viewed here.

41.
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Single Launch 
Gig

42.
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Single Launch Gig

• When planning the launch we considered a few things:

• The venue itself

• The ticket price

• The support act

• Sponsorship

43.
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Single Launch Gig – The Venue

• We considered three venues:

• The Water Rats

• The Camden Chapel (Talentbanq)

• The Gallery (Tileyard)

• The following slides depict the research Wyn carried out 

and the final proposal for the single launch gig.

44.
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Objectives of the Single 
Launch Gig

45.
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Sponsorship/Partnership 
considerations of the 
Single Launch Gig

46.
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Sponsorship/Partnership 
considerations of the 
Single Launch Gig

47.
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Venue details for the 
Single Launch Gig
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Venue details for the 
Single Launch Gig
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Ticket and Promotion 
details for the Single 
Launch Gig

50.



CREATIVE MUSIC MANAGEMENT: PORTFOLIO, ANNA COHEN 2207430

Ticket and Promotion 
details for the Single 
Launch Gig
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Ticket and Promotion 
details for the Single 
Launch Gig

52.



CREATIVE MUSIC MANAGEMENT: PORTFOLIO, ANNA COHEN 2207430

Gig Poster

Gig poster created by 
Wyn using Canva
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Information for the detail of
the Single Launch Gig
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Information for the detail of 
the Single Launch Gig
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Research into venue considerations 
and costs for the Single Launch Gig
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Artist Pack from
Talentbanq
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Artist Pack from
Talentbanq
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Email from
The Gallery
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Email from
The Gallery
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Email from
The Gallery
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Email from
The Water Rats

Full Document can 
be found here
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Operational 
Budget
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Operational Budget: Summary
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Operational 
Budget: Detail
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Operational Budget: Personal Input

This screenshot depicts my thoughts on where costs could maybe be saved due to the realisation of the 
large investment put into the live show with no guarantee of return. I have also depicted the areas 
where we saved money and put estimates next to how much these could’ve cost if we had not sought 
favours.
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Potential 
Revenue 
Makers
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Potential Revenue Makers

• As a group we also discussed other cost-free or low-cost 
activities we could carry out that could lead to added 
revenue for the release:
• Registering the song and its remix with a Sync agent like Sync Vault.

• Signing up to Un:hurd for the chance to be playlisted which can 
increase streaming numbers and (eventually) revenue. 

• Connecting with promoters to agree and organise tours etc. – the 
promoter absorbs the cost and can be a revenue generator from 
ticket sales, merch and potentially more music sales.

These are all options that an independent artist should consider 
due to being low risk with potentially high reward.

68.



CREATIVE MUSIC MANAGEMENT: PORTFOLIO, ANNA COHEN 2207430

Bibliography

69.



CREATIVE MUSIC MANAGEMENT: PORTFOLIO, ANNA COHEN 2207430

Aarons, Anna (2020a) ‘Words’ Available at: https://open.spotify.com/album/7ygukj2KaXlTue2PFfsh7k?highlight=spotify:track:1F7ptRab48FIiAm2bM32Kf (Accessed 26 

October 2022)

Aarons, Anna (2020b) ‘Her’ Available at: https://open.spotify.com/album/1KLYK6HMQZifZlAKn9rssA?highlight=spotify:track:5T3Bsn3xbtB8STY8e0nsp9 (Accessed 26 October 

2022)

Aarons, Anna (2020c) ‘Since You Went Away’ Available at: https://open.spotify.com/album/74ZNPDz3GKiau89uTUKZ1W?highlight=spotify:track:2ToHkrOSimyMFblXl8ygTm

(Accessed 26 October 2022)

Anne-Marie (2020) ‘Her’, Available at: https://open.spotify.com/album/2RewEjwnjhUnDlGpFnaBNx?highlight=spotify:track:2GjQ5KNXggsIRpx5ZUj2zX (Accessed 26 October 

2022)

Bandzoogle (2022) Bandzoogle Available at: https://annaaarons.bandzoogle.com/home (Accessed: 13 December 2022).

Cabello, Camila (2021) ‘Don’t Go Yet’ Available at: https://open.spotify.com/album/4gxhWdfO9qAogokjIc2bPZ?highlight=spotify:track:1058fW9H3fZA6QjYCdOBad

(Accessed 5 December 2022) 

Cabello, C. and Major Lazer (2021) ‘Don’t Go Yet (Major Lazer Remix)’ Available at: 

https://open.spotify.com/album/3jTLjbylYAkf4nbCPuz2Qo?highlight=spotify:track:5Ay8r4qxJ1OYLS91tWysRf (Accessed 5 December 2022)

Campbell, Charlotte (2022) ‘Peter Pan’ Available at: https://open.spotify.com/album/6DTr6fuiX7i9Dyb1D0S9wA?highlight=spotify:track:0xFjQ5ujGlpfYoxaUS49WN (Accessed 

26 October 2022)

Bibliography

70.



CREATIVE MUSIC MANAGEMENT: PORTFOLIO, ANNA COHEN 2207430

Campbell, E. (2021) 8 Albums With the Most Amazing Artwork | Architectural Digest. (13th April 2021) Available at: https://www.architecturaldigest.com/story/albums-with-

the-most-amazing-artwork (Accessed: 13 December 2022).

Chilton, C (2022) ‘35 Best Mother’s Day Songs – Playlist With Music About Moms’ Town and Country Mag (15th February 2022). Available at: 

https://www.townandcountrymag.com/leisure/arts-and-culture/g26929813/mothers-day-songs/ (Accessed: 13 December 2022).

Clarke, Patrick (2022) Email to Anna Cohen, 7th December 2022. (Appendix 1)

Ella, Alice (2019) [Instagram] (12th – 20th September 2019). Available at: https://www.instagram.com/aliceellagram/ (Accessed: 13 December 2022).

Farruko (2021) ‘Pepas’ Available at https://open.spotify.com/album/2A5ksnhz7YWbRLvFMjX1j1?highlight=spotify:track:5fwSHlTEWpluwOM0Sxnh5k (Accessed 5 December 

2022)

Farruko and Tiësto (2021) ‘Pepas (Tiësto Remix) Available at https://open.spotify.com/album/5Auj1vFNdvZDtyV0rqfVIQ (Accessed 5 December 2022)

Farruko and Schulz, Robin (2021) ‘Pepas (Robin Schulz Remix) Available at 

https://open.spotify.com/album/5EWuidCGbZUq4ChxSZhXAw?highlight=spotify:track:016HNYjPtqVo1XMMI68bVA (Accessed 5 December 2022)

Golbey, Louise (2022) [Instagram] (24th March – 2nd April 2022). Available at: https://www.instagram.com/louisegolbey/ (Accessed: 13 December 2022).

Horus Music (2022) Horus Music. Available at: https://mmaz.myclientzone.com/anna-aarons (Accessed: 14 December 2022).

Bibliography

71.



CREATIVE MUSIC MANAGEMENT: PORTFOLIO, ANNA COHEN 2207430

Bibliography

72.

Hyatt, A. (2021) ‘What Singles Cover Artwork Says About Indie Artists’, Cyber PR Music (23rd July 2021). Available at: https://www.cyberprmusic.com/what-singles-

cover-artwork-says-about-indie-artists/ (Accessed: 7 December 2022).

Impressive PR (2022) impressivepr Available at: https://www.impressivepr.com/ (Accessed: 13 December 2022).

John, E. and Lipa, D. (2021) ‘Cold Heart (Acoustic)’ Available at 

https://open.spotify.com/album/78pahaG6oQu93YqFLVYGEv?highlight=spotify:track:0k6LV1ohcK2hlNPwu1nVw9 (Accessed 5 December 2022)

John, E., Lipa, D. and PNAU (2021) ‘Cold Heart (PNAU Remix)’ Available at 

https://open.spotify.com/album/5D8Rdb09BkmHscEGSWAlA6?highlight=spotify:track:6zSpb8dQRaw0M1dK8PBwQz (Accessed 5 December 2022)

John, E., Lipa, D. and PS1 (2021) ‘Cold Heart (PS1 Remix)’ Available at 

https://open.spotify.com/album/0bwdYvNEEMESNEnudVRysj?highlight=spotify:track:5hw7bUv7NtrsepLROgIxLl (Accessed 5 December 2022)

Milton, Felix (2022) WhatsApp voice note sent to “The A Team” WhatsApp Group, 30 th November 2022 (Appendix 2)

Plus Music PR (2022) Available at: https://www.plusmusicpr.com/ (Accessed: 13 December 2022).

PPL (2022) PPL - UK and international recorded music royalty collection. Available at: https://www.ppluk.com/ (Accessed: 13 December 2022).

PRS (2022) What we do | PRS for Music. Available at: https://www.prsformusic.com/what-we-do (Accessed: 13 December 2022).



CREATIVE MUSIC MANAGEMENT: PORTFOLIO, ANNA COHEN 2207430

Bibliography

73.

Spotify (2022) Remixes 2022 Best Popular Songs Remixed Best Remixes & EDM Hits 2022, Spotify. Available at: 

https://open.spotify.com/playlist/4ZB8LNvjTqxyUZPzHyYYJq (Accessed: 5 December 2022).

Shay, Natalie (2019) [Instagram] (9th – 14th January 2019). Available at: https://www.instagram.com/natalieshaymusic/ (Accessed: 13 December 2022).

Sheeran, Ed (2021) ‘Bad Habits (Acoustic Version)’ Available at: 

https://open.spotify.com/album/6m1jYE77JZX8aJpO5ei2V7?highlight=spotify:track:4AoZkg62rwaswC33mGS2mo (Accessed 5 December 2022)

Sheeran, Ed and MEDUZA (2021) ‘Bad Habits (MEDUZA Remix)’ Available at: 

https://open.spotify.com/album/6KMHosj3h5fkGwPoTK9gvB?highlight=spotify:track:12N23tQKmfGcEO0z8ObwtM (Accessed 5 December 2022) 

Soul Food (2022) Music House - Soul Food. Available at: https://music-house.co.uk/soulfood/ (Accessed: 13 December 2022).

SyncVault (2022) SyncVault: Claim-free Music for Your YouTube Videos. Available at: https://syncvault.com (Accessed: 13 December 2022).

Underwood, Carrie (2010) ‘Carrie Underwood - Mama’s Song (Official Video)’ [video] Available at: https://www.youtube.com/watch?v=bpFW4Yhy08k (Accessed: 

13 December 2022).

Un:hurd (2022) About | Artists Marketing & Management | Taking your music further. Available at: https://www.unhurd.co.uk/about (Accessed: 13 December 2022).



CREATIVE MUSIC MANAGEMENT: PORTFOLIO, ANNA COHEN 2207430

Appendices

74.



CREATIVE MUSIC MANAGEMENT: PORTFOLIO, ANNA COHEN 2207430

Appendix 1

75.

Screenshot of email sent to me from Patrick Clarke on 7th December 2022
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Appendix 2

76.

“Yo, Good morning good morning, so yes, gone with Soul Food because of the 
demographic of the artist that they work with being of a similar vein, genre wise and 
levels, so y’know they work with people who are emerging artists right the way 
through to Mariah Carey, Nikki Minaj and N.E.R.D, Pharrell and all that lot, so they’re 
well versed with all levels of the industry spectrum for breaking and servicing content 
so that’s why I’d go with them basically.”

Transcription of voice note sent from Felix to ‘The A Team’ WhatsApp group on 30th November 2022
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Appendix 3

77.

Email sent to me from Lewis Abbott of Plus Music PR on 14th January 2020
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