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Introduction 

In this assignment, I will be conducting qualitative research using interviews and then analysing the data using thematic analysis (Braun & Clarke, 2006). Thematic analysis is a form of phenomenological research. I intend to gain an idea of what effect the pandemic has had on people's shopping habits, these feelings are known as a phenomenon. The ontology for this research is subjectivist as it addresses a phenomenon (Groenewald, 2004), and the question is “what effect has the pandemic had on your shopping habits?”. “Ontology relates to a central question of whether social entities need to be perceived as objective or subjective” (Ontology - Research-Methodology, n.d.).

Procedure 

The interview method that I will be using is the unstructured interview method, I choose this method, for the nature of my study unstructured was the most suitable because this method will allow me to collate more detailed information allowing me to collect more in-depth information which will be beneficial in my thematic analysis (Reddy, n.d.). Before the interviews I completed an ethics form, and each participant completed an agreement form whereby they were informed that the interviews would take approximately 20-minutes and that they would be recorded, the recordings would be safely stored, and their identity would remain anonymous, their information would be stored in line with the Data Protection Act 2018 (Data protection, 2018). The Data Protection Act is the UK’s implementation of the General Data Protection Act and was introduced to help protect consumer personnel data, with businesses required to follow strict guidelines to prevent them from exploiting personnel data (Data protection, 2018).  

The type of sampling that I will be using for this research will be purpose sampling (Purposive sampling, n.d.), as each of the participants are familiar with the phenomenon and to understand the meaning behind the codes, I will be using interpretivism, interpretivism is defined as “The term interpretivism refers to epistemologies, or theories about how we can gain knowledge of the world, which loosely rely on interpreting or understanding the meanings that humans attach to their actions” (O'Reilly, 2012, p 119). When undertaking research I must consider bias, in this case, situational and language bias, situational bias is “a systematic error that is caused by the research situation and participants’ reactions to this situation” (Mellenbergh, 2019). To ensure I avoid situational bias I must ensure that the conditions are not contaminated. I must also avoid language bias, “Bias language refers to language that is uneven or unbalanced r, not a fair representation” (Nordquist, 2019), to achieve this in my transcripts I must ensure that I type the interviewee's comments exactly as the said them. 

Data analysis technique  

To collect my data I followed an inductive analysis approach, which is thematic analysis and to conduct my thematic analysis I followed the six stages set out by Braun and Clarke (Braun & Clarke, 2006). Thematic analysis is an inductive data analysis approach. The data collected is subjective as this information is solely based on the participant's feelings and opinions. After each recorded interview, the interview was transcribed and then was safely stored on one drive. I transcribed the interviews by re-listening to the recordings and transcribing the interviews, to see a pattern between the codes of each interview I colour coded the transcriptions highlighting key information to make it easier to make comparisons between the three transcriptions. The type of coding I will be doing is known as data-driven coding also known as in vivo coding, this is a type of coding used for qualitative research whereby codes are derived from the data, in this case, the language and terminology used by my interviewees (Saldana, 2009), this is how I will come up with my themes. Once the three interviews were transcribed, they were safely stored on one drive and once this research is complete the recordings and transcriptions will be destroyed to protect the participant's anonymity. 

As mentioned previously, to conduct my thematic analysis I used the six stages set out by Braun and Clarke (Braun & Clarke, 2006), these stages include, firstly familiarise myself with the data, this stage consisted of reading through the transcriptions and taking notes of codes. The next step of the Braun and Clarke process is to code the data, this is done by coding what I believe to be relevant information and assigning them to a code. The third step is to search for the themes within the codes. The fourth step is to ensure that the themes are in line with the codes that I have identified and ensure that the themes make sense concerning the code. The fifth step is to generate the names for the themes and the final step is to complete the final analysis and write up the report (Braun & Clarke, 2006). Thematic analysis is a great analysis tool as it is easy to learn, is useful for examining the different perspectives of participants and is useful for summarising large data sets (Nowell, Norris, White, & Moules 2017).

Data Presentation 

Codes 

Participant 1 = A
Participant 2 = B 
Participant 3 = C

	Codes from participant interviews 
	My interpretation
	Theme 

	When I do go shopping to a big store, I tend to go less often than I did before the pandemic ... (A)

I shopped a lot less due to the pandemic, I used to go shopping weekly but since the pandemic this has gone down .... (C)


	From this interpretation, I can see that each of these people has reduced the amount they have shopped due to the pandemic. 
	Anxiety/fear

	I’ve increased using contactless payments since the contactless limit was increased to £100, and now 90% of my purchases are made contactless.... (A)

I rarely use cash anymore and never use the cash machine anymore... (B)

Before the pandemic my preferred payment option was cash but since the pandemic, I’ve stopped using cash and have used card payments more... (C)
 

	From this data, I can see that these people have been affected and are conscious of the spreading of germs because they have stopped using cash as a payment option
	Card payments

	I used to shop for pleasure and enjoyment but since the pandemic, I know only shop for necessity... (A) 

When I did go into supermarkets, I didn’t tend to browse I just wanted to get what I needed and get out .... (B)

Not being able to go shopping did negatively affect me as it was retail therapy for me and due to covid it prevented me from going into shops... and even though I’m allowed now I still don’t feel comfortable... (C)

	The pandemic has forced these people to stop shopping purely for enjoyment and forced them to only go out of a necessity, this shows the pandemic prevented them from doing something that they enjoyed doing. 
	Obstacles

	I haven’t bought so many clothes because I don’t really browse anymore ... (A)

When I go shopping, I only get the things that I need rather than browsing which I used to do before...(C)


	Due to the pandemic people have been able to save more money as they have been more reluctant to spend unnecessary time in shops, for instance, just browsing. 
	Browsing

	I shop more locally, as since the pandemic I have preferred to travel less distance and support my local shops more than before the pandemic... (A)

When the lockdown was on, I preferred to shop locally rather than travelling further to somewhere like Carmarthen ... (B)

	The pandemic forced some people to shop locally, as many people preferred to go to smaller stores rather than large supermarkets and the support of local stores has continued post lockdown. 
	Local produce 



I came up with these themes based on the recurring language I identified throughout the interviews as well as the key concepts I identified from the interviews, these lead to my theme decisions. 

Limitations 

I believe that I used the correct approach by using thematic analysis, however, if I was to do this type of research again I would more than likely lean towards a semi-structured interview style as I believe this would get me more precise information and would keep the interviewees on the course that I would have liked them to go on. I was able to collect a range of information regarding this phenomenon however, due to the interview style the interviewees would sometimes struggle to continue the conversation, which is when I had to use prompts, whereas with a semi-structured interview I believe the interviewees would have found it easier to express their views. Another potential limitation was the fact that I was only able to interview three people, which vastly reduced the data set that I could collect, as a larger data set would give me more results and more accurate data

Conclusion 

In conclusion, I found out that pandemic hugely impacted the three participants and is continuing to do so until this day, affecting not only their shopping habits but also their confidence and has led to more online purchasing in some cases. Regarding bias, I did everything that I could to avoid it, regarding situational bias, although the setting of the interviewees was not the same, I did try to recreate the same atmosphere and characteristics in the different settings to ensure that environment was the same for each of the interviews. Regarding language bias, I believe that I did remove any potential bias as I transcribed the interviews exactly as the participants said them. Overall I believe as managed to avoid bias as best as I could, although, I was able to collect the data necessary and this itself was a success I believe that I could retrieve more accurate data if I was to conduct this type of research again. 

















Bibliography 

Braun, V. & Clarke, V. (2006). Using thematic analysis in psychology. Qualitative Research in Psychology, 3, 77-101. 

GOV.UK. 2018. Data protection. [online] Available at: https://www.gov.uk/data-protection.
Groenewald, T. (2004). A phenomenological research design is illustrated. International Journal of Qualitative Methods, 3(1). Article 4, from http://www.ualberta.ca/~iiqm/backissues/3_1/pdf/groenewald.pdf 
Mellenbergh, G.J. (2019). Situational Bias. In: Counteracting Methodological Errors in Behavioural Research. Springer, Cham. https://doi.org/10.1007/978-3-030-12272-0_6

Nordquist, R., 2019. What Is Biased Language?. [online] ThoughtCo. Available at: https://www.thoughtco.com/what-is-biased-language-1689168.

Nowell, L. S., Norris, J. M., White, D. E., & Moules, N. J. (2017). Thematic Analysis: Striving to Meet the Trustworthiness Criteria. International Journal of Qualitative Methods. https://doi.org/10.1177/1609406917733847

O'Reilly, K., 2012. Key concepts in ethnography. Los Angeles, Calif.: SAGE, p.119.

Reddy, C., n.d. Unstructured Interview: Definition, Advantages, Disadvantages - WiseStep. [online] WiseStep. Available at: https://content.wisestep.com/unstructured-interview/. 

Research-Methodology. n.d. Ontology - Research-Methodology. [online] Available at: https://research-methodology.net/research-philosophy/ontology/.

Research-Methodology. n.d. Purposive sampling. [online] Available at: https://research-methodology.net/sampling-in-primary-data-collection/purposive-sampling/.

Saldana, Johnny (2009). The Coding Manual for Qualitative Researchers. Thousand Oaks, California: Sage











Table of Contents (part 2)

Introduction......................................................................... 9

Literature research .............................................................. 9 

Data collection procedure ................................................... 10 

Analysis procedure .............................................................. 10

Data presentation and findings ........................................... 10

Limitations/Improvements ................................................. 15

Conclusion... ....................................................................... 15

Bibliography ....................................................................... 16 





















Part 2 

Quantitative research 

Introduction 

The ontology for this report is objective, (Saunders, Lewis, & Thornhill, 2016) and the question is, how valued people feel within their workplace. The epistemology for this research is positivist as I am dealing with facts and figures rather than information that is open to interpretation (Saunders, Lewis, & Thornhill, 2016). Feeling valued is defined as “positive effective response arising from confirmation of an individual’s possession of qualities on which worth or desirability depends” (White and Mackenzie‐Davey, 2003, p 228). 

Literature research 

According to research conducted by the American Psychological Association (APA), employees that feel valued are likely to have better physical and mental health as well as greater job satisfaction, better overall engagement, and more motivation to succeed within the workplace, (American Psychological Association, 2012). The APA also found that over half of employees that did not feel valued within the workplace would be looking for a new job within the next year compared to just 21% of employees that did feel valued within the workplace (American Psychological Association, 2012). 

The reason that I choose this specific topic was because of my personal experience, in the past, I have been in job roles where I have not felt valued or respected in my workplace, which led to a lack of motivation, and subsequently ended up leaving these job roles sooner than I would’ve anticipated, I’m lucky enough now that I have found a position at a local company whereby I feel valued and cared for which makes my role a lot more enjoyable, which allows me to perform to the best of my ability and will undoubtedly be a huge factor in my staying as long as possible within this role.  

Many factors can be linked to either feeling valued or undervalued within the workplace, some of the main factors that contribute to employees feeling valued in the workplace include, fair pay, equal working conditions, fair treatment and recognition that is personnel, not generalised, (“Feeling valued:” the dimensions organisations must deliver on, n.d.). Some small gestures can be done to make employees feel valued, such as just touching base with your employees, offering feedback, discussing future opportunities, and offering employees flexibility. Finally, simply take a few minutes out of your week to have a conversation with your employees expressing your gratitude for the work that they day (Gibson, O'Leary and Weintraub, 2020). An inclination as to how valued someone is within the workplace can often be determined by how respected someone is by their fellow employees being respected and feeling valued are directly linked (Ellemers, Sleebos, Stam & de Gilder, 2013). 



Data collection procedure

In this assignment I will be conducting quantitative research, the techniques that I will be using to address this phenomenon will be surveys (MacIntosh and O'Gorman, 2015), in which I was able to get a total of 40 respondents, the reason I chose to use online surveys was due to the. The type of survey that I will be using is cross-sectional surveys, as each participant will only be answering each question once I will be conducting a statistical analysis, within a statistical analysis, there are two types of statistics, these are descriptive and inferential, in this case, I will be dealing with inferential statistics (Chappelow, 2022). In terms of sampling, the method that I will be using is convenience sampling. 

Analysis procedure 

Descriptive statistics are statistics that are firstly collected, in this assignment using surveys and secondly analysed, to analyse this data I will be using a software called SPSS (SPSS Statistics - Overview, n.d.). To create the surveys I used Microsoft forms, the reasoning behind this was due to the simplicity and effectiveness of exporting the data to excel and then into SPSS. As was mentioned in the ethics form it was a requirement to keep the identities of the respondents anonymous, which is the way I used codes to keep the identities of the respondents hidden, I also deleted any personnel data that had been imported from Xcel into SPSS. The data analysis approach I will be using will be the deductive approach (MacIntosh & O'Gorman 2015). From this data, I will analyse quantities of single variables as well as the relationships between two or three variables which I will do by using cross-tabulation in SPSS as well as correlation analysis which will also be conducted using SPSS. My hypothesis is, could the communication between an employee and senior staff members influence an employee’s opinion of whether their employer could do more to make them feel more valued (analyses 8.) 

Data presentation and findings 

1. What is your age? 



Above is data collected regarding the ages of the participants, many of the participants were in the age range 18-24 accounting for 60% of all respondents followed by those aged 45-54 who accounted for 17.5%. Each age range had representation however, participants aged between 35-and 44 accounted for the lowest number of respondents, accounting for just 2.5%. 


2. What is your gender?



[image: Table

Description automatically generated]


Here is the data collected regarding the gender of the respondents to my survey, from this I can see the majority of respondents are female accounting for 60% and males accounting for 40%. 


3. Crosstabulation between motivation in the workplace and gender
[image: Table

Description automatically generated]
From this data I can see that women feel more motivated than men in the workplace, with 62.5% of females choosing either 4 or 5 on the scale compared to 42.9 % of men choosing either 4 or 5 on the scale, with 5 meaning very motivated. 

4. How motivated are you within the workplace? 

[image: Table
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Here I can see that on a scale of 1 to 5, 1 being not at all and 5 being extremely, the most common response that I received regarding how motivated people were in the workplace was 3. 


5. Do you feel your most recent job role utilised your most valuable skills?

[image: Calendar

Description automatically generated]

Above is the mean value in regards did the respondent's most recent employer utilise their most valuable skills and abilities, the mean is 3.60 on a scale of 1 to 5, with 1 being not at all and 5 being very much so, which suggests that the respondents on average did believe that their skills were utilised, however, not to their full potential. 



6. What sector did the respondents work in? 
[image: Table
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Here I can see that most people choose the “other” option when it came to what sector they worked in accounting for 62.5%, followed by the public sector which accounted for 20%. 


7. How happy were the respondents with their opportunities for personnel growth and development? 
[image: Chart, pie chart
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From the pie chart, I can see that the majority of respondents were somewhat happy with their opportunities for development in the workplace (57.5%) and 22.5% was very happy, 12.5% somewhat unhappy and 7.5% were very unhappy. 



8. Crosstabulation between effective communication with senior staff and could your employer do more to make you feel valued.
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This data shows there is a correlation between effective communication with senior staff members and feel that your employer could do more to make you feel valued, as the p-value is less than 0.05, as any value below 0.05 shows a connection between the two variables with people who can communicate effectively with their senior staff members feeling more likely that they can do more to make them feel valued. This also means that I can reject the null hypothesis (Francis, 2019). 

9. Is there are correlation between motivation in the workplace and the ability to communicate with senior staff members?

	Correlations

	
	How motivated are you within the workplace?
	Are you able to effectively communicate with senior staff members in your Job role?

	How motivated are you within the workplace?
	Pearson Correlation
	1
	.350*

	
	Sig. (2-tailed)
	
	.027

	
	N
	40
	40

	Are you able to effectively communicate with senior staff members in your Job role?
	Pearson Correlation
	.350*
	1

	
	Sig. (2-tailed)
	.027
	

	
	N
	40
	40

	*. Correlation is significant at the 0.05 level (2-tailed).

	


This data show suggests there is no correlation between motivation in the workplace and how effective people were able to communicate with their senior staff members as the p-value is much greater than 0.05, with the p-value in this case 0.35. 

Limitations/Improvements 

One of the main limiting factors with this research was the small sample size that I used. Larger sample sizes allow for a greater understanding of correlations within the data and overall improve the validity, reliability, and accuracy of the data, an example where I encountered a problem with the sample size of my data was when I conducted the chi-squared test, whereby I did not meet the minimum sample size for this type of analysis. It is important to note that it is not always beneficial to use a very large sample size as it can create statistical differences that are not always significant (Faber & Fonseca, 2014). In the future, it may also be beneficial to use a different sampling method to get more varied results which would help to avoid any potential bias. Another potential improvement would be to add more sectors within the “what field of work are you in”, this is because 62.5% of respondents replied “other” meaning I did not get a clear idea of what field of work they were in, which hindered my analysis somewhat. 

Conclusion

To conclude, from the information that I was able to gather I could see that people are not necessarily very motivated in the workplace, however, the results showed women to be more motivated than men. Results also showed that senior staff members could do more to make them feel more valued within the workplace. Making employees feel valued is crucial to a business’s success, as more valued employees are likely to work harder and will create a better overall culture within the workplace (APA, 2012). 
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