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[bookmark: _xr45set68clo][bookmark: _Toc99540305]“Chapter 1: Introduction”
The topic that will be discussed in the research is “the impact of globalisation on small business”.  
[bookmark: _vcagvpxlhegh][bookmark: _Toc99540306]“Significance of research”
The research that will be conducted in the “impact of globalisation on small business” will be evaluating several characteristics of globalisation. The key aspects of globalisation will be identified in the research. The research will also evaluate the challenges that small businesses can face due to globalisation. Moreover, the research will be identifying the benefits imposed by globalisation and the opportunities that globalisation has introduced. The completion of this research will be very beneficial for the small business owners as they will be able to understand different aspects of globalisation. This knowledge will allow them to bring changes in their operation which will support their growth and development. 
[bookmark: _qdtl289sfmjq][bookmark: _Toc99540307]“Research Rationale”
The study will be evaluating  the concept of  globalisation  and  the impact generated  by it on the performance of small businesses. The research will cover a wide range of concepts within globalisation and the use of the concept  will be done to analyse the impact. Several advantages and disadvantages will be identified. The study is lacking the strategies that can be used to overcome the challenges faced by the small business. The identification of strategy is very important  as it will allow the small business owners to develop approaches to mitigate issues. Moreover, the  research  can  lack in collecting authentic and quality information as access to some of the authentic websites are blocked which will impact the quality of the study.  
[bookmark: _nw6o8fmfllpi][bookmark: _Toc99540308]Aims
The core aim behind conducting this research is to evaluate the influence generated by globalisation on small businesses. 
[bookmark: _zcw1q9lri7xx][bookmark: _Toc99540309]Objectives
· To examine the characteristics of globalisation.
· To identify the benefits of globalisation on small businesses.
· To identify the disadvantages of globalisation on small businesses. 
[bookmark: _93k9xr75tyq2][bookmark: _Toc99540310]“Research question”
· What are the key characteristics of globalisation?
· What is the influence of globalisation on the business performance of small businesses?
· What are the advantages imposed by globalisation on small businesses?
· What are the disadvantages of globalisation on small businesses?
[bookmark: _ecx0v7yduyus][bookmark: _xdr1gh37aip7][bookmark: _Toc99540311]
“Chapter 2: Literature Review”
According to Zajda and Majhanovich (2021), the spreading of information, products, technologies, techniques and  jobs internationally is called  globalisation. Globalisation has been supported by a concept called free trade which allows the business of different nations to trade with foreign countries without any prime restrictions. Globalisation has some primary characteristics that support the growth of the business. Some of the characteristics are liberalisation, free trade, connectivity and development. Globalisation has supported the development of several businesses and  people as businesses are now able to connect with foreign cultures to enable trade that has offered them several opportunities to explore.
As started by Liñán et al. (2020), globalisation has offered several benefits and growth opportunities for small  business owners. The free trade enabled  by globalisation  has allowed the small business owners to trade with foreign nations at reduced costs. It can be said that globalisation has allowed the small business owners to access foreign clientele. This has made it easier for them to support the growth of their business. The globalisation has allowed the business to connect with people in foreign nation through internet and to import or export goods from foreign nation through cargo ships and flights. This has allowed the small business to import latest technologies available in foreign market that can help them to improve their business performance. Moreover, the small business owners have been able to learn new techniques and approaches of operating business that has allowed them to gain competitive advantage in the market.
As per Coulibaly et al. (2018), globalisation has allowed every business to trade with foreign nations. There are many large businesses in different countries which makes it difficult for the small business owners to survive in the market. Globalisation has allowed large businesses to acquire innovative technologies that can  help them to reduce the costs of production. Thus the first challenge imposed  by globalisation on small businesses is price wars. Small businesses are like small fish in a big sea thus competing with the large business is very hard for them. Large businesses have greater access to capital that allows them to acquire several innovative technologies and this allows them to provide their products at a lower price (Lund and Tyson, 2018). Thus small businesses have to face intense price wars that restrict them from increasing their profitability. The other challenge is that competition has increased due to globalisation. Globalisation has allowed multinational corporations to expand in foreign lands which has significantly increased the competition for small business.  
[bookmark: _sem9r5dr2cka][bookmark: _Toc99540312]“Chapter 3: Research Methods and Methodology”
[bookmark: _f96i5dm8ta09][bookmark: _Toc99540313]“Research Philosophy”
Research philosophy is the section of methodology that reflects the thigh of the researcher. This section deals with the development of knowledge that allows the researcher to have insight on the study. In this research, the researcher will be using positivist research philosophy (Žukauskas et al., 2018). The choice of the philosophy is based on the fact that it will allow the researcher to develop several hypotheses of the study which will be very helpful to fulfil different aspects of the study.  
[bookmark: _afau52uzmf5][bookmark: _Toc99540314]“Research Paradigm”
The set of beliefs and agreements that developed by the researcher regarding the approach to solve the issues of the study is called the research paradigm. In this research interpretivism will be used by the researcher to study the owners of small businesses to understand the impact of globalisation. 
[bookmark: _2kymtuolyg3a][bookmark: _Toc99540315]“Research approach”
The section of the methodology that demonstrates the assumption and beliefs of the researcher during the collection of the data is called research approach (Roy and Uekusa, 2020). The research approach briefly describes the methods of data collection and the selection of the approach is used in the nature of the study. In this research, an abductive research approach will be used to evaluate interesting facts and surprising elements of the study.  
[bookmark: _8h6oamqns5zg][bookmark: _Toc99540316]“Research methods”
There are mainly two types of research methods namely primary and secondary research methods. The primary method requires the physical involvement of researchers while the secondary method is used to collect data from sources like journals, books and articles. In this research, the researcher will be using a mixed method that includes both primary and secondary methods of collecting data (Oliva, 2019). This method is used as the study demands the need of real time data as well as the perspectives of authors. 
[bookmark: _366euej8cgoq][bookmark: _Toc99540317]“Research strategy”
The plan that is developed by the researcher that demonstrates the way the research will be conducted is called research  strategy. There are mainly four types of research strategy. In this research, the researcher will be using a quantitative survey as a research strategy. This is used because the study demands the views of many of the small business owners that will help the researcher to develop quality findings of the study.  
[bookmark: _q4ecfhg7m84e][bookmark: _Toc99540318]“Sampling”
[bookmark: _GoBack]The process of selecting a group of participants from  a large population is called sampling. There are mainly two types of  sampling  techniques. In this research  the researcher will be using “simple random  sampling technique” under “probability sampling".  The choice of this technique will allow  the researcher to gather different types of samples for the study that will be helpful in evaluating  several facts about  the topic. The targeted population of the study will be small business owners of the United  Kingdom  and  the size of sample will be 30 small business owners. 
[bookmark: _gizglqcqclt6][bookmark: _Toc99540319]“Data collection tools”
The tools that help in extracting data from a source are called data collection tools. In this research the quantitative data for the study will be extracted with the help of a questionnaire. A minimum of ten questions will be asked in the questionnaire session that will allow the researcher to identify different facts about the study (Yayeh, 2021). The use of questionnaires allows collecting data from  large samples in a short time and also helps in reducing the costs of collecting data.  
[bookmark: _ifgfiilqeqru][bookmark: _Toc99540320]“Data analysis technique”
The data that will be collected from the questionnaire will be analysed using the quantitative data analysis technique. This technique will allow the researcher to represent the collected quantitative data in the form of graphs and charts. 
[bookmark: _kd9htm68cne][bookmark: _Toc99540321]Timeline
	Tasks 
	Start date 
	End date 
	Duration 

	Planning the research 
	25-Mar
	27-Mar
	3

	Developing aims and objectives 
	28-Mar
	30-Mar
	3

	Collecting primary data
	1-Apr
	6-Apr
	6

	Collecting secondary data 
	7-Apr
	11-Apr
	5

	Analysing the data 
	12-Apr
	17-Apr
	6

	Developing findings 
	18-Apr
	22-Apr
	5

	Conclusion 
	23-Apr
	25-Apr
	3



Table 1: Work Breakdown Structure
(Source: Created by the learner)
Gantt chart
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Figure 1: Gantt chart
(Source: Created by the learner)
[bookmark: _pbjzvkt96hwy][bookmark: _Toc99540322]“Ethical consideration”
Many of  the ethical  issues can be raised during the research, for the mitigation of some of the ethics has been considered by the researcher. 
· The information of  the participants will be protected considering the “Data Protection Act of the United Kingdom”.
· The data will be collected by gaining the fullest consent of the respondents (Arifin, 2018). 
· The respondents can withdraw at any stage of the data collection process.   
[bookmark: _gjg5idjdk6o0][bookmark: _na7vygl248e][bookmark: _b4kqgabv6jd0][bookmark: _Toc99540323]“Chapter 4: Conclusion”
The research has been  conducted  to analyse the impact of globalisation on small businesses. A mixed methodology will be used to collect data for the research  and  the methodological  section has been clearly described in the proposal. 
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