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[bookmark: _Toc501768918]Introduction-
In the present time, technological factor is a most important factor in the business operation. The development of the business operation is very much dependent on the technological factor. The implementation of the technology in the business operation helps in the process of development of the profitability of the business operation (Rodriguez et al. 2015, p.635). Moreover, the business operation of the company includes the market research, which is also a part of the technology. The technology helps a company in the process of developing the analysing process of researching the market. Moreover, the implementation of the technology in the business operation require the proper utilization and the implementation of the tools and techniques in the business operation. Additionally, the technological factor helps in the process of promoting the brand image of the company. Moreover, the process of promoting the business has be developed by the technological upgradation and the updated technology also helps in the process of developing the productivity of the company also. It is observed the the implementation of the technological factor in the business operation helps in the process of marketing. Moreover, the development of the marketing strategy can be done with the help of the technology. For instance, the application of the social media is observed in the business operation in the promotional factor. The social media helps in the process of communication with the customers. Moreover, the social media helps in the process of influencing the thinking of the customers.
[bookmark: _Toc501768919]Discussion of the use of the modern technology in the work place-
It is known that the technology plays important role in the business operation. Moreover, the implementation of the technology if the business operation helps in the process of developing the business organization and the business market of the company or the organization (Wagner et al. 2014, p.40). Moreover, in case of product customization the use of technology is very much important. Additionally, the technology helps in the process of management of the company. The financial management and the management of the resources and data of the company is also dependent on the technology of the company. Moreover, the technology fuels the business operation and the productivity of the company. On the other hand, the technology can improve the capability of the employees of the company. The technology helps in the process of understanding the capability of the employees and after analysing the capabilities of the employees the company provides required trading to the employees. The important use of the technology in the business operation is the process of auditing. The implementation of the technology in the business operation helps in the process of maintaining the correct document and data about the company which indirectly helps in the process of reducing the rate of corrupt [ton in the company. In addition to this the technology helps the company in the process of developing the marketing strategy and the business strategy. Moreover, the process of gaining the competitive advantage in the market is also dependent on the technological implementation. In case of maintaining and monitoring the performance of the company, the technology plays a crucial role in the process.
The technology helps in the process of developing the organizational structure. Moreover, the implementation of the technology helps in the process of business expansion. On the other hand, the business organizations use she technology to identify the market competition and the technology also helps the company in the process of developing competitive strategy. Additionally, the organization use the technology in the process of making the financial plan and in the process of managing the resources of the business operation. Moreover, the technology helps a company in the process developing the productivity of he company. The product customization helps in the process of gaining focus of the customers and in the process of achieving good market position. This is also a part of the usefulness of the technological implementation in the business operation. In addition to this the technology helps in the process of controlling the business activity of the company also. Moreover, the implementation of the technology in the business operation helps in the process of analysing the business market and as per the result of the analysis the technology helps the company in the process of developing the production of he company. Additionally, the technology gives the capability of analysing the business market and helps in the process of gaining new business market. Additionally, the technology of the company helps in the process of developing the performance of the company. The technology helps in the process of gaining strength. Moreover, with the help of the technology a company can develop the business operatio0n of the company. The technology helps in the process of developing the market of the company. Moreover, technology of the company helps in the process developing functionally of the company.
[bookmark: _Toc501768920]Importance of the social media in the marketing-
Social media helps in the process of marketing of the company. Moreover, the social media helps in process of connecting with the customers (Habib, 2015). In the present time, the social media helps in the process of developing the business process and helps in the process of analysing the market demand. Moreover, in case of promoting the brand name of the company, the social media plays very important role. Moreover, the social media has a very important role in the process of gaining the goals and the objective of the company. The social media helps in the process of developing the productivity of the company (Gurung, 2014). Moreover, the social media helps in the process of developing the productivity of the company. The social media operates the market analysis and the process of advertisement. Moreover, the social media helps in the process of gaining the feedbacks from the customers. The company gains the competitive advantage dew to the impact of the social media in the business operation. Moreover, the sisal media helps in the product development also (Brett et al. 2014, p.650). The process of managing the business operation of the company can also be operated using social media. Moreover, the social media helps in the process achieving the customer satisfaction. The management of the company uses the social media to udder stand any issue of the company and gather information for resolving issue. There are different types of social media which works differently in the promotional factor of the company. The Facebook helps in the process of connecting with the people and helps in the process of communicating with the customers. The company uses the social media for increasing the sales of the company. In addition to this the social media helps in the process of gaining more customers. Additio9nally, the social media helps in the process of gaining customer loyalty to. The social media helps an organization for spreading the business globally. With the help of the social media, the company get the chance to operate business in all over the world (Moog et al. 2015, p.500). Additionally, the development of the organization structure is very much dependent on the implementation of the technology in the business operation. The role of social media in the business operation helps in the process of developing the growth of the business. Moreover, the positive part of the social media is, every generation uses this. That is why it will help the company in the process of attracting every generation’s customer. Additionally, the social media helps in the process of maintaining the business activity of the company. The use of the social media in the business op-elation is very much important for minimizing the risk of losing market and it helps in the process of developing the business and marketing strategy. The social media helps in the process of managing the internal faction of the company which fuels the business operation of the company. The application of the social media is observed in the process of managing the performance of the company. The development of the performance of the company is also observed using the social media. The social media helps in the process of solving the issues of the organization.


[bookmark: _Toc501768921]Usefulness of social media for information gathering purpose-
social media helps in the process of promotion of the business. The process of promoting the business I the part of gathering information for the business operation. The social media helps in the process of gathering information of the market. Moreover, the information helps in the process of developing the marketing planning if the company. The social media helps in the process of collecting information of the marketplace (Wamba et al. 2015, 240). The social media helps in the process of promoting the brand image of the company. The process of gathering information and the information’s varies from one person to another person. The gathered information from the social media helps in the process pf implementing the technology in the company (Galliers, 2014). The collected information helps in the process of company’s development. Moreover, the collected information helps in the process of business operation. Moreover, the analysis of the gathered data helps in the process of developing the productivity and the business operation of the company. Moreover, the gathered information from the social media helps in the process of solving the problem of the company. Moreover, the collected information helps in the process of understanding the marketing strategy and the process of developing the business strategy. The collected information also helps is the process of gaining the profitability of the business operation. On the other hand, the collected information helps in the process of understanding the customer demand and customer satisfaction. Moreover, this process helps in the developing of the product and the customization of the product.
[bookmark: _Toc501768922][bookmark: _GoBack]Influence of social media and technology in the workplace communication-
In the business, communication is the main thing for conducting the business operation. Moreover, the business operation and the productivity of the company is very much dependent on the betterment in the communication process (Garriga et al.2014, p.1140). The technology and the social media helps in the process of developing the communication in the business operation. The social media helps in the process of developing the relation with the customers and it helps in the process of understanding the different perspective of people. On the other hand, implementation of technology in the business organization helps in the process of developing the skills of the employees. The technology also helps in the process of developing the marketing strategy of the organizing. Moreover, the business operation of the company is very much dependent on the implementation of the technology. With the help of the technology, the organization get the chance of understanding the market demand. Moreover, as per the market demand the company develops the product and the services of the company. Additionally, the company uses the social media to connect wit the p [people and the social media removes the barriers in the communisation. Moreover, social media helps in the process of developing the customer amount of the company. With the help of the social media, organizations get the chance to achieve more customer loyalty and the social media helps in the process of understanding the demand of the customers, which is a part of communication. The process of gathering information form the feedback is part of the communication.\
[bookmark: _Toc501768923]Conclusion-
From the above discussion, the impact of the technology and the social media is very important in the business operation. Moreover, the productivity and the brand image of a company get the chance to be improved with the help of the technology and social media. The implementation of technology in the business organization helps a company to be developed in the future. Moreover, the technology helps the company to gain the profitability with the developed business operation. The marketing and the promotional part of the business organization is also very much dependent on the technology and the social media.
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