
What is 
Social 

Psychology? 

◦ Explores how we interact with the world around 

us and how this influences our lives

◦ How our actions influence the world around us

◦ According to the British Psychological Society 

(BPS), social psychology is the study of how 

people’s thoughts, feelings, and behaviours are 

influenced by the actual, imagined, or implied 

presence of others. It explores the social 

aspects of human behaviour—how individuals 

perceive, influence, and relate to one another 

within a societal context



Real-world 
application

Health Campaigns

Education

Marketing and Advertising

Law and Criminal Justice

Environmental Action

Workplace Dynamics



Why are cultural differences 
important to recognise? 

We are individuals, but we 
also are part of a wider 

society

A major criticism not just of 
social psychology, but of all 
psychology, is that it focuses 
too much on what is called 

WEIRD research

Most research comes from 
the USA with some European 
countries. The U.K. included 

providing much of the rest of 
the research.

There are billions of people in 
the world from different 
countries and different 

cultural background, each 
individual, but also sharing 

many common 
psychological mechanisms 

and traits. 

And so, it is vitally important 
for us to attempt to 

understand not just individual 
behaviour, but also the 

context of the social world 
around us



Social 
Cognition

Social Cognition refers to the mental 
processes we use to perceive, 
interpret, and respond to social 
information. 

This includes how we:
- think about ourselves and others, 

- form impressions, 

- understand social cues like facial expressions, tone of voice, and 
body language.

In essence, it's how we make sense of 
the social world—drawing on memory, 
attention, and perception to navigate 
interactions and relationships.



TASK 1: 
Schemas 

mental framework or cognitive structure that 
helps us organise and interpret information

Schemas allow us to make sense of the 
world efficiently by guiding our attention, 
memory, and expectations in social 
situations.

develop through experience and can 
influence how we perceive others, form 
judgments, and behave in social contexts

Schemas are central to social cognition and 
can be adaptive, but they may also lead to 
biases or stereotypes if applied rigidly.



◦ Who do you think this person is?

◦ What type of personality traits do 
you think they have?

◦ What type of job do you think they 
have?

◦ What details lead you to these 
conclusion? 

◦ What do you think influenced your 
assumptions? (e.g., media, personal 
experience, cultural norms, etc)



◦ Who do you think this person is?

◦ What type of personality traits do 
you think they have?

◦ What type of job do you think they 
have?

◦ What details lead you to these 
conclusion? 

◦ What do you think influenced your 
assumptions? (e.g., media, personal 
experience, cultural norms, etc)



◦ Who do you think this person is?

◦ What type of personality traits do 
you think they have?

◦ What type of job do you think they 
have?

◦ What details lead you to these 
conclusion? 

◦ What do you think influenced your 
assumptions? (e.g., media, personal 
experience, cultural norms, etc)















Heuristics 
◦ mental shortcuts or simple rules of thumb that people use to make quick 

judgments and decisions, especially under conditions of uncertainty or limited 

information. 

◦ They help us navigate complex social environments efficiently—but they can 

also lead to systematic errors or biases in thinking.

◦ Examples of Heuristics:

◦ availability heuristic (judging likelihood based on how easily examples come to 

mind)

◦ representativeness heuristic (judging based on how much something fits a 

stereotype).



TASK 2: Heuristics 

◦ The class will be split into small groups – each group will have a different country with 

different cultural profiles:

◦ Japan, 

◦ the U.S., 

◦ Sweden

◦ How would your groups cultural profile react in the following social situation?

o A stranger asking for help in public

o Making hiring decisions based on limited CVs

o Choosing a gift for a formal occasion

o Responding to a sudden emergency (e.g. someone collapsing in the street)



 Japan

Collectivism: Moderately collectivist. Group harmony, loyalty, and consensus are highly valued, especially in 

social and work settings.  

Group harmony, loyalty, and consensus are highly valued, especially in social and work settings.

Power Distance: Medium. Hierarchies are respected, particularly in business, but not as rigid as in some other 

Asian cultures.

Uncertainty Avoidance: Very high. Japan has a strong preference for structure, rules, and predictability—

reflected in meticulous planning and risk aversion.

Long-Term Orientation: Very high. Emphasizes perseverance, thrift, and future-oriented thinking.

Masculine Traits: Very high. Achievement, competition, and success are culturally emphasized, especially in 

professional life.



 United States

Collectivism: Extremely Low. The US is highly individualistic - Independence, personal achievement, and self-

expression are core values.

Group harmony, loyalty, and consensus are not highly valued, especially in social and work settings.

Power Distance: Low. Society values equality and informality; authority is often challenged or questioned.

Uncertainty Avoidance: Low to moderate. Americans are generally comfortable with ambiguity and 

change, and value innovation.

Long-Term Orientation: Low. Focus is often on quick results, efficiency, and immediate gratification.

Masculine Traits: High. Success and assertiveness are culturally rewarded, especially in business and media.



 Sweden

Individualism: High. Personal autonomy is important, but balanced with a strong social welfare ethos.

Group harmony, loyalty, and consensus are highly valued, especially in social and work settings.

Power Distance: Very low. Swedish culture emphasizes egalitarianism, consensus, and flat hierarchies.

Uncertainty Avoidance: Low. Swedes are generally comfortable with ambiguity and flexible rules.

Long-Term Orientation: Moderate to high. Sustainability, planning, and pragmatism are culturally 

embedded.

Masculine Traits: Low. Nurturing, cooperation, and quality of life are prioritized over competition
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