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The term sustainability has first appeared in Brundtland Report in a context that defined the word as an action that satisfies current needs without damaging the environment, so that future generations may have the opportunity to do so as well. Sustainable tourism is the process by the help of which a perfect balance is created between the various socio-cultural, environmental and economic aspects which are interrelated to tourism. Sustainable tourism helps in conserving the biodiversity of the place in which tourism activities are carried out. With the help of sustainable tourism, it becomes very easy to reduce the impacts of tourism on the environment as well as the culture of the place (Edgell Sr 2016). 
Sustainable tourism ensures that the next generation of the place do not have to feel the consequences of extreme tourism in a place. It has been seen that extreme tourism has an adverse effect on the health and wellbeing of the people, as well as on the condition of the environment. Sustainability aids to generate extra revenue for the tourism industry and creates opportunities of employment for the local people. The local ecosystem of a place is maintained properly and conserved in a proper way by the implementation of sustainable tourism (Juvan and Dolnicar 2014). With the help of sustainable tourism, it will be easier in spreading awareness among the millions of people travelling every year to visit new places. In these days, there is a trend of tourists being interested in understanding the local culture more than visiting new places.
Germany is a well-established country thay has promoted sustainable tourism; therefore, the country attracts a lot of tourists from all around the world. Travelers from across the globe visit the country either for the vivid landscapes or for the metropolitan places that have a vibrant ambience. This makes it a very great experience for anyone visiting the country. There are many activities which can be performed in the country like biking, canoeing and hiking and many other activities (Stein, Lupp, Behrens and Renner 2015). The country also give sits travelers with the opportunity of enjoying the local culture an tradition in a very proper way and the tourism sector of the country makes sure that the resources of the country must be maintained in a proper and calculated way and the operations which are carried out are environment-friendly.

 The chefs in the country follow the trend of seasonal approach which gives the traveler the option of enjoying the richness of the local cuisine of the country (Boniface, Cooper and Cooper 2016). Although there are certain factors which are faced by the country in the process of implementation of the sustainable tourism in the country. These factors include lack of attractions in the country which is a major problem as with the presence limited places of interest a country will not be able to attract more travelers in the country. The lack of demand in the tourism industry is also a major problem for the tourism industry (Gauthier, Mausbach, Reisch and Bartsch 2015). If the tourism industry of a country implements sustainable tourism then the country has to invest a lot in it but with the lack of tourist this will be huge loss for the tourism industry of the country (Ćopić et al., 2014). 
The marketing of the tourism industry is being done in a very bad way which do not attract the right kind of visitors for the industry (Stein, Lupp, Behrens and Renner 2015). The advertisement which is done by the tourism companies only attracts only the casual tourists who only wants to look at the various castles and the palaces which are available in the country (Marschall 2015). To implement sustainable tourism the tourism industry needs to make the customers know that they will not only be able to visit the various tourist spots but also they will be enjoying the culture of the country. There are very large number of small cities and tourist spots along with natural cultures in the country (Dębski and Niemczak 2014). It is very important for the country to show its visitors about what the country stands for as a whole. The country is too diverse so the tourists visiting the place might get confused about the places and the culture which they need to visit to understand the heritage of the country. Quedlinburg is one of the oldest town in the country which consist of about 2000 timbered house but it is unknown to the other world and this can be accounted for the poor marketing of the tourism industry (Wachowiak 2016). This point can be the center of the tourism industry and can be one of the vital aspect of the various tourist spot. These are the certain challenges which needs to be overcome by the tourism industry so that the country can easily implement sustainable practices in the tourism industry. The smaller towns of the country must be brought on the same page about the implementation of the sustainable practices in the tourism of the country. The main aim of the tourism industry is to provide its tourist with the local heritage of the country and also give them the opportunity to enjoy the local cultures of Germany.
In the last few years it has been seen that the tourism industry of Brazil is having a downfall and the country have not been able to attract tourist at all. Since the late 1990s the tourism industry of country is taking a downfall. Due to the problem of legal efficiency the business environment of the country is being highly effected (Guimarães and Silva 2016). There is a severe lack of investment from the government in the sector of tourism. This is hampering the country from the implementation of the sustainable tourism in the country. 
To implement sustainable tourism in the country it is very important that there is a great support from the government of the country. Without the involvements of the government it would not be easy for the tourism industry to apply anything new to the system. Since the hosting of the Olympic in 216 the country thought that they will be able to attract travelers to the world but they failed to assess the fact that they also need to do proper advertisement of the various tourism spots of the country to the audiences (Santos, Ramos and Rey-Maquieira 2015).
With the absence of proper marketing the tourism industry of the country will not be able to attract travelers to the country. Before a tourist wants to visit a certain place they look at the various conditions of the country and the environment it provides to the travelers. The rising crimes in the country is one of the major reasons due to which the country is unable to attract more customers. If a tourist do not feel safe in the new environment they are going to visit then they generally avoid it. The government of the country needs to control the rising crime rates in the country if it wants to attract more travelers to the various tourist spot of the country
. Rio de Janeiro is the epitome of the tourism industry in the country and it is the place in which the crime rates are increasing day by day (Tavares and Leitão 2017). It has been pointed out with a 10 percent increase in the crime in the country there is a loss of 1.8 percent in the tourism industry (Valente, Dredge and Lohmann 2014). The main victims who suffered loss from the various increase in the crime in the country are the local restaurants and hotels and the bars (de Santana Pinho 2018). Even the transport company have faced significant loss in revenue owing to the increase in the crime rates in the city. 
Sustainable tourism states that the travelers will be directly be in contact with the culture of the country and they will be able to enjoy the rich culture of the country and they will also ensure that the people will be having a great time in the country. But if the place is suffering from huge crime rates then there are chances that the people from different parts of the world will take time in thinking that they will not be able to merge with the functioning of the country. Brazil being a developing country needs to implement the various measures by the help of which they can improve. By uplifting their tourism industry the country will not only be able to increase its revenue but become a developed country in the future. With the implantation of sustainability in the tourism industry the country will be able to attract a lot of travelers and they will be slowly making their way in being a great place for spending holidays.
	To implement sustainability in an organization it is important to make suitability as they main priority of an organization and it must get reflected in the corporate strategies of the company. The people associated with the company must be communicated clearly about the sustainability practices by the leaders of the organizations and their results must be measured properly and this process must be carried out regularly so that the momentum of sustainability can be maintained in a proper way. An organization which implements sustainability in its system invests its time in training its employees properly and they also gather additional ideas from the employees of the organization and use it as a resource. A manager of Walmart once identified that in the workplace there was no need of additional lighting as with the existing lighting the employees could easily look at the products (Alänge, Clancy and Marmgren 2016). After looking at the manager’s review, the company must out the additional lighting which helped the company in saving a lot of money in lighting. It has been seen that customers around the world like to work with companies which have sustainability in its system. Companies which are environmentally friendly attract a lot of consumers and organizations who implement sustainable nosiness practices are more successful. 
IKEA has invested a lot in sustainability which has helped the customers of the company in looking at the thing which are visible to them and the things which they could not see (Springer, Dordrecht. Clinton and Whisnant 2019). The sustainability in the company starts with the supply chain and the companies have been seen to be aiming in achieving to be the next net energy exported in the country. Organizations with sustainability practices have been known to purchase energy efficient product which helps the company to contribute to the environment.
To conclude, it can be said that sustainable tourism is a great process by the help of which the tourism industry will be very much helpful. In the present scenario it can be said that travelers around the world are not looking towards visiting places with historical importance but rather they want to enjoy the local cultures of different places. With the implementation of sustainability in a business structure a lot of company have been profitable.
 Companies like IKEA and Walmart have ben very successful from the implementation of sustainable process in their system. In all the business sector sustainability have been cited as the most important process by the help of which companies will be highly benefitted. In the tourism sector it can be seen from the above analysis how it will be helping the tourism industry in increasing their income and how by the implementation of sustainability the environment will be helpful. With the implementation of over tourism in many developed countries like Germany, the environment of the country is highly affected. With the implementation of sustainability, it will be possible to take care of the environment and it will mean to be giving the visitors a chance to enjoy the culture of the country. In developing countries like Brazil, the tourism industry has taken a big hit because it is not possible to implement sustainable tourism as there are considerable problems in the infrastructure of the country. In the present scenario of business in tourism, sector implementation of sustainability is highly recommended. 
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